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Senate  votes 


Seeing  is  believing. 


Not  content  to  rest  on  its  laurels  as  Orange  County's  leading 
newspaper,  The  Orange  County  Register  has  embarked  on  an 
internal  program  to  promote  journalistic  excellence. 

The  Excellence  in  journalism  awards  recognize  superior 
achievement,  creativity  and  appropriateness  of  work  among 
Register  reporters,  photographers  and  editors. 

The  result  is  the  highest  quality  newspaper  possible,  day 
in,  day  out.  If  you  want  to  see  and  believe  for  yourself, 
write  to  us.  We'll  send  you  a  copy. 


A  Division  of  Freedom  Newspapers,  Inc.  Orange  County,  California 
Represented  nationally  by  CWO&O,  Inc. 


Let  GCN  fine  tune  your 
suburban  market! 


Morthside,  So 


Waukegan 

LAKE  ( 
COUNTY  \ 


KANE 

COUNTY 


Aurora 


Wheaton 


DuPAGE 

COUNTY 


/ 


Joliet 


WILL 

COUNTY 


A  MARKET  APART 


You’ll  like  listening  to  the  lyrics  Greater  Chicago  New¬ 
spapers  have  to  offer  when  we  harmonize  about  Chicago’s 
“OUTER  LOOP.”  This  abundant  MARKET  APART  is  made 
up  of  four  suburban  collar  counties  with  an  average  effec¬ 
tive  buying  income  of  *41,890.00  per  household.  This  is  re¬ 
flective  of  a  rapidly  expanding  market  and  demonstrates  a 
*4000.00  per  unit  increase  over  the  previous  year.  * 

Yes,  this  MARKET  APART  has  money  to  spend,  and, 
they  use  their  purchasing  power  too.  1985  retail  sales  in 
DuPage,  Kane,  Lake,  and  Will  Counties  totaled  a  whop¬ 
ping  11.5  billion  dollars. 

Think  about  it,  isn’t  it  about  time  you  attuned  your  ad¬ 
vertising  message  to  this  affluent  MARKET  APART  not 
reached  by  The  Chicago  Tribune  and  The  Chicago  Sun- 
Times? 

Let  GCN  complement  your  media  buy  with  455,000 
readers  in  the  great  “OUTER  LOOP.”  Call  us  today,  you’ll 
be  singing  our  song  tomorrow!** 

*  Sales  and  Marketing  Management-Survey  of  Buying  Power  ’86. 

*  *  SImmons-Scarborough  Rating  Study  '85. 
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WINNING  TEAMS 
SCORE  WITH  FLINT  INK 

Arrowlith  AD-LITHO™  and  Arrowhead  AdPro®  Inks 


No  doubt  about  it:  quality  four-color  printing  scores  points  with  newspaper 


(  OkHOR\TF  III  Miyi  \KII.K.S: 

25III  (,I.KM)AI.K  AVKM  K.  OKTRdll  MK  IIKiAN  4X:,W 

Oil.  INK  1)1  VISION:  A  I  I  \\  I  \  •  (  I  IK  \(i(  )  •  (  I  I  \  t  I  \M  >  •  (  ( )I<IN  11 1  •  I)  \l  I  \S  •  1)1  N\  I  K 
on  KOI  I  •  (.1  \S(.0\\  •  (,K AM)  K.M'IDS  •  llors  l(  )\  •  IM)I  \N  \J'OI  IS  •  I  \(  KNOW  II  I  I 
KANSAS  (  I  I  A  •  I  AM  ASI  I  K  •  I  OS  AM  il  I  I  S  •  VI I  \ \ll  •  All \M  AI’OI  IS  •  \l  AA  (  )KI  I  ANS 
Nl  \V  A  OKK  •  OKI  ANDO  •  I'OK  I  I  A N I )  •  I'KOA  1 1  )l  N(  I  •  K l(  1 1  AlON I )  •  S  AN  I  K  AN(  IS(  O 
SOI  III  imi  NSAAK  K 

INIKKN  VI  ION  Al  DIA  ISION:  All  A  All  •  All  \K  O  (I  I  A 


CnBPCABATinN 


subscribers  and  advertisers  alike.  That’s  one  reason  Kodak  holds  its 
annual  “Run  for  the  Money”  color  reproduction  contest. 


This  year,  the  Orlando  Sentinel,  Syracuse  Post-Standard  and  Florida 
Times-Union! Jacksonville  Journal  used  Flint  Arrowlith  AD- 
LITHO™  and  Arrowhead  AdPro®  inks  for  their  contest 
k  entries,  and  won  first  place  honors  in  the  large  offset,  direct 
K  letterpress  and  DI-LITHO™  press  categories,  respectively. 

We’re  not  surprised! 


High  standards,  strict  quality  control  and  expert  technical 
support  will  make  Flint  Ink  a  valuable  member  of  your 
team  .  .  .  and  insure  a  winning  performance  every  time! 


AD-LITHO’*  and  Dt-LITHO™  are  trademarks  of  ANPA. 
AdPro®  b  a  registered  trademark  of  ANPA. 
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OCTOBER 

18- 25— National  Press  Photographers  Flying  Short  Course:  Norfolk,  Va., 

Oct.  18,  Norfolk  Airport  Hilton;  St.  Paul,  Minn.,  Oct.  19,  Radisson; 
Memphis,  Oct.  21,  Hyatt  Regency:  Ft.  Worth,  Oct.  23,  Green  Oaks 
Inn;  Oct.  25,  Doubletree  Hotel  At  The  City,  Orange,  Calif. 

19- 21 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

19-21 — Mid-Atlantic  Circulation  Managers  Association,  Fall  Meeting,  Wil¬ 
mington,  N.C. 

19-22— International  Newspaper  Promotion  Association,  Eastern  Region 
Conference,  Harrah's  Marina  Casino,  Atlantic  City. 

21- 24 — Associated  Press  Managing  Editors,  Annual  Convention,  Hyatt 

Regency,  Cincinnati. 

22- 24 — Catholic  Press  Association,  Eastern  Regional  Conference,  Holiday 

Inn.,  Providence,  R.l. 

23- 24 — New  England  Newspaper  Advertising  Executives  Association,  Fall 

Conference,  Center  of  New  Hampshire  Holiday  Inn,  Manchester, 
N.H. 

23-25 — Missouri  Press  Association  Convention  and  Trade  Show.  Missouri 
Press  Women,  Fall  Convention,  Marriott  Pavilion  Hotel,  St.  Louis. 

23- 25— Society  of  Newspaper  Design,  Annual  Workshop,  Caribe  Hilton 

Hotel,  San  Juan,  P.R. 

25- 26 — Free  Press  Association  Conference  on  First  Amendment  Frontiers, 

Summit,  New  York  City. 

26- 29 — INPA  Southern  Region  Conference,  The  Galleria,  Birmingham,  Ala. 
26-29— Newspaper  Research  Council,  Fall  Conference,  Colonnade  Hotel, 

Boston,  Mass. 

29-31 — Catholic  Press  Association,  West/Northwest  Regional  Conference, 
Hilton  Pavilion,  Mesa,  Ariz. 

NOVEMBER 

7-9— Civil  Justice/Litigious  Conference  for  Journalists,  co-sponsored  by 
the  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Vista  International  Hotel,  Washington,  D.C. 

12-14 — Audit  Bureau  of  Circulations,  Annual  Conference,  Waldorf-Astoria, 
New  York  City. 

12- 15 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Atlanta  Marriott 

Downtown,  Atlanta. 

13- 14 — New  Jersey  Press  Association,  Annual  Meeting  and  Convention, 

Nassau  Inn,  Princeton,  N.J. 

14- 16 — New  England  Society  of  Newspaper  Editors,  Annual  Convention, 

Hanover,  N.H. 

Seminars/Workshops/Clinics 

OCTOBER 

21- 24 — Missouri/Campbell  Workshop  for  Health  and  Nutrition  Journalists, 

University  of  Missouri-Columbia,  Hilton  Inn,  Columbia. 

22- 25— Newspaper  Research  Council,  Annual  Workshop,  Colonnade  Hotel, 

Boston. 

24- 26 — Mid  American  Press  Institute.  Copy  Editing  Seminar,  Clarion  Hotel, 

Downtown  St.  Louis,  St.  Louis. 

25 — New  England  Collegiate  Newspaper  Association,  Workshop,  New 
England  Center,  University  of  New  Hampshire,  Durham. 

26- 29— SNPA  Foundation,  Collegiate  Athletics  Seminar,  University  of  North 

Carolina,  Chapel  Hill. 

26-11/1 — American  Press  Institute,  Classified  Advertising  Managers,  Reston, 
Va. 

26-11/5— American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 

27- 29— ANP/VICMA/NPRA,  Managing  People  in  the  Circulation  Dept.,  The 

Knickerbocker,  Chicago. 

30 — Now  Jersey  Press  Association.  Management  Seminar,  AT&T  Confer¬ 
ence  Center,  Hopewell  Township,  N.J. 

NOVEMBER 

2— Fashion  Editors  and  Reporters  Association.  Fashion  Writers  Work¬ 
shop  in  Media  and  Public  Relations,  Fashion  Institute  of  Technology, 
27  W.  27th  St.,  New  York  City. 

2 —  Oklahoma  Press  Association,  Advertising  Clinic,  Lincoln  Plaza  Hotel, 
Oklahoma  City. 

3 —  Association  of  Business  Publishers,  Fall  Meeting,  Westin  Hotel, 
Chicago. 

9-1 4 — The  Poynter  Institute  for  Media  Studies,  Writing  Center  for  Critics,  St. 
Petersburg,  Fla. 

9-19— American  Press  Institute,  City  Editors  (for  newspapers  under  75,000 
circulation),  Reston.  Va. 
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By  Doug  Borgstedt 


About  Awards 


Best  weekly.  The  Jackson  Hole  (Wyo.)  News  has  been 
named  America’s  best  weekly  newspaper  for  1986  by  the 
National  Newspaper  Association  and  will  be  presented 
with  the  association’s  highest  award  for  general  excel¬ 
lence. 

The  News  also  won  first-place  awards  for  typographical 
excellence,  the  overall  design  of  the  newspaper,  photo 
reproduction  and  printing  quality,  and  for  its  special  sec¬ 
tion  on  a  series  of  arson-caused  fires  that  ravaged  Jackson 
Hole  last  October.  The  publication  was  cited  by  the  NNA 
for  outstanding  newswriting,  photography,  advertising  de¬ 
sign  and  editorial  leadership. 

The  award  was  for  weekly  newspapers  with  circulations 
from  6,000  to  10,000. 

Yankee  Quill  Awards  set.  The  Yankee  Quill  Awards  are 
slated  to  be  presented  to  four  veteran  New  England  jour¬ 
nalists  on  Oct.  16,  the  New  England  Chapter  of  the  Society 
of  Professional  Journalists,  Sigma  Delta  Chi,  recently 
announced. 

Those  being  honored  are:  Raymond  A.  Brighton,  retired 
editor  of  the  Portsmouth  (N.H.)  Herald',  the  late  Stanton 
Berens,  PR  executive  and  former  editor  with  United  Press 
International;  Roger  Allan,  director  of  public  affairs  and 
editorials  at  WRKO  in  Boston;  and  Keith  Prescott  (Scott) 
Low,  president  and  publisher  of  the  Patriot-Ledger  in 
Quincy,  Mass. 

Roy  Howard  scholarships.  Ten  of  the  nation’s  outstand¬ 
ing  student  journalists  will  receive  $1,000  to  help  finance 
their  educations  as  winners  in  the  Roy  W.  Howard 
National  Writing  Competition  in  Public  Affairs  Reporting, 
jointly  sponsored  by  the  Scripps  Howard  Foundation  and 
the  Indiana  University  School  of  Journalism. 

The  winners  are:  Faith  Conroy,  University  of  Montana; 
Ronnie  Greene,  Virginia  Commonwealth  University;  Ad 
Hudler,  University  of  Nebraska;  Bart  Jansen,  University 
of  Iowa;  David  Olson,  University  of  Illinois;  Sharon 
Schmeling,  Marquette  University;  David  Tenenbaum, 
University  of  Wisconsin  at  Madison;  and  T.  Bradley 
Keith,  E.  Douglas  McNight  and  Leslie  Zganjar,  all  of 
Lousiana  State  University. 
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Affordable 
Nonstop™  Publishing 
from  Sll  and  Tandem 

“Thanks  to  SII  and  Tandem, 
and  their  System/25 ,  I  don’t 
have  to  face  system  down-time 
anymore. 

“We’ve  been  on-line  with 


their  System/25  for  almost  a 
year  now,  with  virtually  no 
down-time.  That’s  reliability. 

“System/25  isn’t  as  expensive 
as  the  high-end  systems,  but  it 
still  delivers  the  reliability, 
storage  and 
power  that 
we  need  at 
The  Journal. 


“In  my  book,  it’s  the  best 
mid-size  system  on  the  market. 

“Call  System  Integrators  at 
916-929-9481.  Tell  them  you 
don’t  tolerate  down-time. 
They’ll  understand.” 


^System  Integrators,  Inc. 
and  .^TANDEMCOMPUTERS 


A  news  center 
in  its  own  right .  .  . 


...  the  Classified  Pages  of  EDITOR  & 
PUBLISHER,  where  thousands  of  newspaper 
people  get  together  every  week. 

Whether  you’re  looking  for  an  editor,  a  sales 
rep,  an  ad  manager,  reporter,  cartoonist, 
professor,  graphic  designer,  pressman, 
circulation  manager  .  .  .  you  will  reach  more 
and  better  prospects  with  an  advertisement  in 
EDITOR  &  PUBLISHER. 


CLASSIFIED 


It’s  your  people-to-people  meeting  place 

Rates  and  order  form  in  Classified  section  .  .  . 
All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  II  West  19th  St., 

New  York,  N.Y.  10011  •  212  675-4380 


Editorial  workshop 

By  Roy  H.  Copporud 


Gone  but  not  Forgotten  No.  631 

When  was  the  last  time  you  heard  some  unlucky  speci¬ 
men  of  the  female  of  the  species  described  as  homely?  Not 
lately.  Homely  has  some  other  meanings  still  in  use 
(homelike,  lacking  elegance)  but  it  seems  to  have  disap¬ 
peared  except  from  the  pages  of  dictionaries  as  descriptive 
of  a  woman  who  is  not  good-looking.  But  the  curious  thing 
is  that  it  has  not  been  supplanted  by  another  expression. 
Among  a  number  of  synonyms  (about  25  in  my  thesaurus) 
there  is  none  that  satisfactorily  replaces  homely.  Unat¬ 
tractive  is.  too  soft,  ugly  too  harsh  for  the  absence  of 
comeliness  that  homely  conveys.  When  you  come  to  think 
of  it,  women  are  seldom  adversely  described  in  terms  of 
their  looks  these  days.  Is  this  a  resurgence  of  chivalry? 

I  clearly  remember  often  coming  across,  usually  in  the 
writings  of  Englishmen,  the  word  plain  where  Americans 
would  have  said  homely.  A  line,  probably  from  Saki,  has 
stuck  in  my  mind  all  these  years:  “She  was,  alas,  plain.” 
Perhaps  the  disappearance  of  homely  has  something  to  do 
with  an  assumption  that  it  is  not  quite  cricket  to  suggest  a 
criticism  of  a  woman  for  something  she  cannot  help. 

This  brings  us  to  old  maid,  an  expression  that  may  be 
meaningless  to  postwar  generations.  The  American  Heri¬ 
tage  dictionary  gives  “A  woman,  especially  an  older 
woman,  who  is  not  married.”  But  this  does  not  hit  the 
mark  for  the  time  when  old  maid  was  in  wide  use.  Before 
World  War  II,  let  us  say,  there  was  a  generally  accepted 
portal  to  old  maidhood  —  if  I  am  not  mistaken,  some¬ 
where  around  25  years  of  age.  Those  were  the  days  when 
marriage  was  the  goal  of  all  right-thinking  young  women, 
except  the  tiny  faction  who  aspired  to  careers  such  as 
teaching,  and  even  those  had  it  in  mind  as  a  fall-back 
position. 

Once  a  woman  passed  whatever  that  arbitrary  but 
youngish  age  was,  she  began  to  be  regarded  with  concern, 
even  pity.  Numberless  marriages  were  contracted  by 
young  women  just  to  escape  the  stigma  of  old  maidhood 
and  the  necessity  of  making  their  way  in  life  as  stenogra¬ 
phers  or  file  clerks.  Girls  who  went  to  college  did  so,  many 
of  them,  in  the  hope  of  snaring  a  college  man  and  the 
expectation  of  a  better  station  in  life.  They  often  candidly 
confessed  that  their  primary  purpose  was  obtaining  the 
MRS.  degree.  How  preposterous  it  all  seems  in  the  light  of 
present  attitudes  toward  careers  and  marriage  for  women! 

Webster  equates  old  maid  with  spinster  and  gives  as  the 
applicable  definition  “a  woman  past  the  common  age  for 
marriage  or  one  who  seems  unlikely  to  marry.”  But  the 
sting  was  taken  off  spinster  in  this  sense  when  the  term 
was  adopted  as  a  name  by  organizations  of  young  society 
women. 


«  «  « 

When  I  was  a  boy,  the  word  alienist  was  the  standard 
designation  for  a  physician  called  into  court  as  an  expert 
witness  to  testify  about  the  mental  competence  of  defen¬ 
dants  or  witnesses.  But  alienist  has  gone  the  way  of  many 
another  superseded  word,  into  the  woodwork.  Chances 
are  that  the  average  college  graduate  today  would  be 
unable  to  say  what  alienist  means.  Experts  on  mental 
competence  now  are  referred  to  as  psychiatrists,  and  some 
dictionaries  give  alienist  as  an  obsolete  term  for  psychi¬ 
atrist. 
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Quality  and  commitment: 

The  best  in  foreign  coverage. 


“What  happens  in  Mexico  City 
affects  what  happens  in  Dallas, 
what  happens  in  New  York,  and 
vice  versa,”  says  Soil  Sussman, 
news  editor  in  the  Mexico  City 
bureau  of  The  Associated  Press. 

“You  have  to  keep  that  double 
perspective  of  being  familiar  enough 
with  Mexico  and  Central  America  to 
understand  what’s  going  on  there  but 
to  not  lose  sight  of  what  people  in  the 
United  States  need  to  hear  about.” 

AP’s  reputation  for  a  commitment 
to  serious  international  reporting 
lured  Sussman  to  AP  eight  years 
ago.  A  Latin  America  specialist,  he 
has  spent  the  last  four  years 
reporting  about  that  region,  based 
in  Mexico. 


“What  we’re  not  doing  is  in-and- 
out  reporting;  we’re  not  popping  in 
for  a  day  or  two.  We’re  committed  to 
really  understanding  what’s  going 
on  and  to  being  everywhere.” 

Everywhere  means  AP  bases 
in  70  countries,  with  roving 
correspondents  extending  that 
reach.  AP’s  foreign  news  staffs  have 
a  mandate  to  bring  the  world  closer 
to  the  thousands  of  member 
newspapers  and  broadcasters  who 
own  AP. 

Like  Sussman,  the  2,850  people 
who  staff  AP’s  219  offices  around 


the  world  are  dedicated  to  giving 
these  members  the  highest  quality 
service  in  the  news  industry  — 
a  goal  that  is  a  continuing 
commitment  by  everyone  in  AP. 

“During  the  earthquake  last  year 
we  lost  our  bureau,  and  we  had  to 
cover  a  very  difficult  story  really  off 
the  cuff.  Everyone  in  the  AP  system 
cooperated.  We  had  help  from  LA 
and  from  Houston,  we  had 
incredible  support  from  the  New 
York  desks.  You  could  see  the 
quality,  capable  people  all  along 
the  line.” 

Associated  Press 

Quality.  Ck^mmitment. 


Soli  Sussman  greets  youngsters  at  an  orphanage,  Nuestros  Pequenos  Hermanns,  near  Cuernavaca,  Mexico 


Bob  Daugherty 


Newspaper  Products 


WE  PUT  OUB  NAME  ON 


The  introduction  of  a  Goss® 
press  is  an  event  of  major  sig¬ 
nificance.  You  can  be  sure  it 
isn't  undertaken  lightly.  The 
Goss  Flexo  press  design  first 
had  to  prove  itself.  And  it 
has — convincingly.  Under 
deadline  pressure.  Producing 
four-color  112-page  newspa¬ 
pers  and  advance  runs  in  the 
pressroom  of  a  major  metro¬ 
politan  daily.  Only  a  flexo  press 
.  that  measures  up  to  that  kind 
of  evaluation,  to  our  uncom- 
4  promising  standards  of  per¬ 
formance,  reliability  and  ease 
of  operation,  could  qualify  for 
the  Goss  name,  which  repre-_ 
sents  a  century  of  leadership. 

The  70,000  cph  Goss  Flexo 
press  incorporates  advance¬ 
ments  that  make  flexo  a  viable 
option  for  the  industry  today. 
As  customer  needs  grow  for 
color  and  paging,  modular 
design  permits  the  Goss  Flexo 
press  to  grow  with  added 
units,  halfdecks,  full  decks  and 


upper  decks.  With  a  variety  of 
cylinder  arrangements,  up  to 
six  colors  can  be  printed.  Uni¬ 
form  ink  application  is  pro¬ 
vided  by  an  inker  developed  by 
Paper  Converting  Machine 
Company,  our  flexo  partner 
and  a  leading  manufacturer  of 
flexo  equipment  for  the  pack¬ 


aging  industry  for  40  years. 

Ink  cleanup  is  made  easy  by 
an  automatic  washup  system. 
The  press  is  protected  by  an 
interlock  system.  Plating  of 
units  and  halfdecks  is  fast  and 
accurate  with  the  Goss  mag¬ 
netic  lockup.  Simple,  reliable 
press  control  is  maintained 


FLEXD. 


1  .  from  a  touch-sensitive  unit 

!  panel  or  remote  console.  And 
!  the  press  is  available  in  a  variety 
'  of  cutoffs,  50"  to  60"  web 
i  widths,  and  with  a  range  of 
folders  for  product  versatility. 

I  In  short,  the  Goss  Flexo  press 
can  give  you  all  of  the  recog¬ 
nized  advantages  of  the  flexo 
process  in  a  high-volume  press- 
.  room.  Start-up  is  reduced  to  an 
armful  of  papers.  Very  few  on- 
I  the-run  adjustments  are  neces- 

'  sary.  Bright  spot  and  process 

color  is  achieved  with  water- 
based  flexo  inks — and  with  no 
rub-off. 

Above  all,  you  can  share  our 
confidence  in  the  process  as 
carried  forward  by  the  Goss 
Flexo  press — confidence 
earned  by  performance.  We 
,  have  the  same  commitment 

;  to  leadership  in  flexo  that  we 

are  known  for  in  offset.  A  com- 
:  mitment  characterized  by  con¬ 

tinuing  research,  materials 
I  testing,  extensive  training  and 


Goss  FLEXO 


With  the  modular  design  of  the  Goss 
Flexo  press  units,  you  can  expand  to 
three,  four,  five  or  six  colors  by  adding 
half  decks,  full  decks,  upper  halfdecks 
and  upper  full  decks— whenever  you 
need  them.  Goss  Flexo  units  can  replace 
all  the  units  in  a  letterpress — or  individ¬ 
ual  units  to  increase  the  color  capability 
of  a  press. 


full  support  by  the  Goss  parts 
and  service  network. 

Goss  Newspaper  Products: 
First  in  offset.  Now  first  in 
flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  IL  60650.  Or 
phone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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The  governmenVs  right  to  lie 

It  wasn’t  the  charge  that  the  Reagan  administration  had  employed 
disinformation  and  misinformation  techniques  and  otherwise  lied  to 
the  press  and  the  public  that  caused  the  ruckus.  It  was  the  fact  that 
some  administration  officials  could  find  nothing  wrong  with  the  prac¬ 
tice,  although  some  of  them,  including  the  president,  fiatly  denied  it 
had  taken  place. 

It  should  be  realized,  we  fear,  that  this  probably  has  been  common 
practice  in  Washington  over  the  years  and  the  press  has  been  naive  to 
believe  otherwise.  The  public  has  a  short  memory  and  its  reaction  to 
such  deception  is  usually  mild  acceptance  of  official  claims  that  it  was 
necessary  for  this  or  that  national  or  international  objective.  The 
press  has  been  upset  on  occasions,  like  this  latest  incident,  but  there 
doesn’t  seem  to  have  been  any  cry  of  outrage  from  the  public  about 
being  misled. 

In  wartime  —  a  declared  war,  that  is,  like  World  War  II  — 
disinformation  was  a  valuable  weapon  and  no  one  objected  to  its  use 
or  abuse  in  the  national  interest.  In  peacetime,  however,  the  first 
enunciation  of  the  government’s  right  to  mislead  press  and  public 
came  as  a  real  shocker  when  Arthur  Sylvester,  assistant  secretary  of 
defense  for  public  affairs,  came  right  out  in  1962  and  said  the  govern¬ 
ment  has  the  right  to  lie. 

Sylvester,  who  had  been  Washington  bureau  chief  for  the  Newark 
News,  spoke  to  a  Sigma  Delta  Chi  dinner  in  New  York  Dec.  6, 1962, 
and  in  answering  a  question  about  the  Cuban  missile  crisis  said:  “It’s 
inherent  in  that  government’s  right,  if  necessary,  to  lie  to  save  itself 
when  it’s  going  up  into  a  nuclear  war.  This  seems  to  be  basic.  Basic.” 

Sylvester  retired  from  the  Pentagon  after  six  years  and  then  laid  it 
on  the  line  with  an  article  in  the  Saturday  Evening  Post  titled:  “The 
government  has  the  right  to  lie.”  Elaborating,  he  said:  “As  the 
Defense  Department’s  spokesman  I  espoused  the  thesis  that  the 
indisputable  requisite  of  a  government-information  program  was 
that  it  be  truth^l.  But  I  also  stated  that  on  occasions  (such  as  the 
Cuban  missile  crisis)  when  the  nation’s  security  was  at  stake,  the 
government  had  the  right,  indeed  the  duty,  to  lie  if  necessary  to 
mislead  an  enemy  and  protect  the  people  it  represented.” 

No  one  in  this  administration,  as  far  as  we  know,  has  gone  as  far  as 
Sylvester  went  with  this  doctrine.  But  Secretary  of  State  George 
Shultz  came  the  closest  by  saying  he  could  not  agree  a  decision  to 
disinform  is  a  serious  charge,  while  asserting  he  knew  of  “no  decision 
to  have  people  go  out  and  tell  lies.” 

We  have  a  suspicion  that  the  Sylvester  doctrine  has  been  secretly 
cherished  and  sometimes  practiced  by  government  officials.  It  can¬ 
not  be  condoned.  It  must  be  condenmed  when  discovered.  If  govern¬ 
ment  officials  seriously  believe  they  have  the  right,  or  duty  as  they 
see  it,  to  lie  to  press  and  public  “on  occasions,”  how  is  anyone  to  know 
when  they  are  telling  the  truth? 


ABP 

ANPA 


Charter  Member 
Audit  Bureau 
of  Cir(»jlations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulation  Dec.  31,  1985—28,029 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892: 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 
John  p.  Consoli 
Associate  Editors 
David  Astor,  George  Garneau, 

Debra  Gersh,  Andrew  Radolf,  Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
West  Coast  Editor 
M.  L.  Stein 

Advertising  Manager 
Donald  L.  Panrin 
Sales  Representatives 
Arthur  P.  Irving  III,  Robert  J.  Mathes, 
Michael  Rousseau,  Durland  Stewart 
Advertising  Production  Manager 
Jerome  Poynton 
Editorial  Production  Manager 
Danielle  Bizzarro 


Circulation  Manai 

Wilfred  E.  Richan 


r 

Promotion  Manager 
Mary  Joneve  McCormick 
Photocomposition  Manager 

Orlando  Velez 


OFFICES 

General:  11  West  19th  Street,  New  York,  N  Y. 
10011;  (212)  675-4380. 

Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312r645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 

Washington,  O.C.:  National  Press  Building,  Suite 
1126,  Washii^ton,  D.C.  20045;  (202)  662- 
7234.  James  E  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 

%814;  (213)  597-1159.  M.  L.  Stein,  Editor 
Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  rep¬ 
resentatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Patrick  F. 
Doyle— Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 

INDEX  TO  ISSUE 

About  Awards . 2 

Calendar . 2 

Classified  ads . 43 

Editorials . 8 

Editorial  Workshop . 4 

Fourth  Estate . 2 

Letters . 9 

Newspeople  in  the  news . 28 

News  Tech . 32 

Obituaries . 31 

Shop  Talk  at  Thirty . 52 

Syndicates . 38 

Microfilmed  copies  of  Editor  &  Publisher  are  available  from: 
University  Microrilms  International,  300  North  Zeeb  Road, 
Ann  Arbor,  Ml  48106.  London:  18  Bedford  Row,  London, 
WC1 R4EJ,  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division,  Bell  &  Howell,  Old  Mansfield 
Rd.,  Wooster,  Ohio  44691. 


8 


EDITOR  &  PUBLISHER  for  October  11,  1986 


Letters  to  the  Editor 


Criticizes  ANPA-sponsored  study 


I  am  quite  surprised  that  a 
respected  publication  such  as  yours 
sw^lowed  whole  the  trash  peddled  by 
the  American  Newspaper  Publishers 
Association  (ANPA)  concerning  the 
level  of  service  accorded  to  third- 
class  mail. 

The  ANPA-sponsored  study  was 
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Ferdinand  C.  Teubner,  Publisher 


not  designed  to  measure  the  actual 
level  of  service  given  to  third-class 
mail,  and,  indeed,  it  did  not. 

At  best,  the  ANPA  study  showed 
nothing  more  than  that  properly  pre¬ 
pared  carrier  route,  presorted,  third- 
class  mail,  that  is  entered  in  the  same 


Praises  Hough, 
Vineyard  Gazette 

Ongoing  journalistic  legacies  are 
rare  and  William  Hayward’s  com¬ 
pelling  account  of  the  Vineyard 
Gazette  and  its  remarkable  contribu¬ 
tion  to  the  people  of  Martha’s  Vine¬ 
yard  is  a  deserving  tribute  to  Henry 
Beetle  Hough  and  the  James  Reston 
family. 

The  Gazette  tradition  today  of 
excellent  journalism  is  a  regular 
accomplishment  of  which  the  Reston 
family  and  Gazette  readers  can  be 
justly  proud.  But  proudest  of  all 
would  be  Henry  Hough,  one  of 
America’s  truly  great,  and  a  man  who 
put  as  much  thought  to  what  would 
follow  him  on  this  Earth  as  he  did  to 
what  he  contributed  while  he  was  on 
this  Earth  with  us. 

Edward  M.  Kennedy 

(Kennedy  is  the  U.S.  Senator  from 
Massachusetts.) 


locale  as  its  intended  destination, 
receives  the  level  of  service  for  which 
mailers  are  paying. 

Locally  entered  and  locally  des¬ 
tined  third-class  mail  bypasses  practi¬ 
cally  the  entire  postal  network.  And 
even  then  it  took  the  Postal  Service  at 
least  three  days  to  deliver  that  mail. 

If  ANPA  had  any  intention  of 
genuinely  measuring  the  level  of  ser¬ 
vice  given  to  third-class  mail,  it  would 
have  sampled  the  time  it  takes  to  get  a 
typical  third-class-mail  piece  (i.e., 
basic  rate  and  five-digit  rate  mail  as 
well  as  carrier  route,  presorted  mail) 
distributed  beyond  the  locale  in  which 
it  entered  the  mailstream. 

If  it  had,  ANPA  would  have  found 
that  third-class  mail  rarely  is  deliv¬ 
ered  in  accordance  with  Postal  Ser¬ 
vice  time-to-delive-  standards,  which 
require  delivery  from  one  coast  to  the 
other  in  no  more  than  10  days. 

For  the  past  three  years,  the  Third 
Class  Mail  Association  (TCMA)  has 
been  monitoring  the  time  it  takes  the 
Postal  Service  to  deliver  third-class 
mail  around  the  country.  TCMA  has 
found  that  delivery  times  of  20-45 
days  are  not  uncommon  —  even  for 
third-class  mail  that  is  not  being  trans¬ 
ported  from  coast  to  coast. 

Indeed,  third-class  mail  delivery 
service  not  only  is  delayed,  it  also  is 
notoriously  inconsistent. 

Gene  A.  Del  Polito 

(Del  Polito  is  executive  director  of  the 
Third  Class  Mail  Association.) 


FROM  LOS  ANGELES  .  .  . 

“Computers,  the  electronic  gumshoes  of 
the  modem  age,  are  proving  to  be  less 
than  perfect  detectors  of  wrongdoers 

‘Yet,  their  popularity  grou>s — both  in 
government  and  private  business — rais¬ 
ing  concerns  in  Congress  and  among  pri¬ 
vacy  experts  about  the  accuracy,  security 
and fair  use  of  billions  of personal  records 
in  the  nation's  rapidly  expanding  com¬ 
puter  networks  ’’ 


— ^William  C.  Rempel  of  the  Los  Angeles  Times 
Outstanding  in  the 

lOS  ANGELES  TIMES^WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC;  20071 
(202)  334-6273 
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Booth  wins  30 


Ann  Arbor  News  ‘Jackson  Citizen  Patriot  •  Flint  Journal  •  Saginaw  News 
Bay  City  Times  •  Muskegon  Chronicle  •  Grand  Rapids  Press  •  Kalamazoo  Gazette 


Bigger 

isn’t  necessariiy 

better. 


Its  some-  \ 
thing  we  all  '  \ 

know.  And  the  V  \ 
examples  V  \ 

abound.  David  \ 

slew  Goliath.  Good 
things  come  in  small  1 

packages.  But  sometimes  s  j 
we  forget.  Vfe  take  size  for 
granted  and  think  its  all  that 
counts.  It’s  not.  It’s  how  you  do  ^ 

your  work,  not  how  big  you  are. 

The  writers,  editors,  photog- 
raphers-all  the  people  at  the  Booth 
newspapers  obviously  do  their 
work  very  well.  The  Michigan  Press 
Association  recently  awarded 
first,  second  and  third  place  in 
the  General  Excellence  category  ^ 
to  three  Booth  newspapers.  The  '  p 
highest  professional  honor  that  IT 
can  be  awarded  a  Michigan  daily  » 


/Jj  newspaper.  In 

/  all,  Bcxjth  took 

/  ,/  a  6  firsts,  5  sec- 
^  J  onds,  11  thirds 

^  and  6  honorable 
mentions  in  almost 
,  every  category  judged. 

Thirty  awards  in  all.  More 
■Pf  than  anybody  else  in  the  state. 
V  Vfc’d  like  to  thank  the 

Michigan  Press  Association  for 
recognizing  what  our  1  million  plus 
readers  find  out  every  day. 
It’s  not  how  big  you  are,  it’s  how 
good  you  are. 
Members  of  the  Newhouse  group 
of  newspapers. 
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What  about  Terry  Anderson? 

Associated  Press  correspondent’s  sister  criticizes  Secretary  of  State 
Shuitz  for  negotiating  the  reiease  of  Daniioff  but  refused  to  meet  with  her 


By  Andrew  Radolf 

While  Secretary  of  State  George 
Shultz  was  engaged  in  final  negotia¬ 
tions  to  secure  the  release  of  journal¬ 
ist  Nicholas  S.  Daniioff  from  the 
Soviet  Union,  he  was  refusing  to  meet 
with  the  sister  of  another  journalist 
who’s  been  held  hostage  in  Lebanon 
for  18  months. 

Peggy  Say  told  E&P  that  she  sought 
a  meeting  with  Shultz  to  discuss  the 
plight  of  her  brother.  Associated 
Press  chief  Middle  Eastern  corres¬ 
pondent  Terry  Anderson,  while 
Shultz  was  in  New  York  City  for  the 
U.  N.  General  Assembly.  Anderson 
has  been  held  captive  by  the  Islamic 
Jihad  (Holy  War)  since  being 
abducted  by  gunmen  in  West  Beirut 
on  March  17,  1985. 

Say  said  she  was  told  by  Shultz’s 
aides  that  he  was  too  busy  to  meet 
with  her. 

Shultz  did  find  the  time,  however, 
to  play  tennis  with  Ivan  Lendl  while 
he  was  in  New  York  City.  His  tennis 
match  with  Lendl  was  reported  on  the 
local  tv  newscasts. 

While  Shultz  was  in  New  York  for 
the  United  Nations,  he  was  also  fi¬ 
nalizing  the  deal  to  release  Daniioff 
with  Soviet  Foreign  Minister  Eduard 
Shevardnadze. 

Say  also  has  been  having  difficulty 
recently  in  securing  meetings  with 
other  top  administration  officials.  In 
the  past,  she  has  met  with  President 
Reagan  and  Vice  President  Bush, 
although  she  said  it  took  her  over  a 
year  to  get  those  meetings. 

However,  her  most  recent  contacts 
with  the  administration  have  been 
with  lower  level  White  House  aides 
whom  she  declined  to  identify. 

The  State  Departments’  public 
affairs  office  would  not  comment  on 
Say’s  allegations. 

Daniioff,  Moscow  correspondent 
of  U.S.  News  &  World  Report,  was 
arrested  August  30  by  the  Soviets  on 
spying  charges.  His  being  taken  into 


AP  correspondent  Terry  Anderson  in 
a  1984  photo  before  he  was  token 
captive  (top)  and  Anderson  os  he 
appeared  lost  week  in  o  photo  token 
off  a  videotape  sent  by  Anderson's 
captives,  the  Islamic  Jihad. 

custody  was  regarded  as  a  retaliatory 
move  for  the  arrest  on  espionage 
charges  of  Gennadi  Zhakarov  earlier 
that  month  in  New  York  by  the  FBI. 

Daniioff  s  release  was  secured  a 
month  later  after  intense  negotia¬ 
tions,  which  also  saw  Zhakarov’s 
return  to  the  Soviet  Union. 


The  Islamic  Jihad’s  stated  aim  in 
kidnapping  Anderson  and  several 
other  westerners  was  to  pressure  the 
United  States  government  to  in  turn 
pressure  Kuwait  to  release  17  of 
Jihad’s  members  who  were  impris¬ 
oned  for  trying  to  overthrow  the 
monarchy. 

The  Jihad  have  executed  two  of 
their  captives,  but  they  also  have 
released  three  others  —  most 
recently  Father  Martin  Jenco  who 
they  said  would  be  the  last  captive  to 
be  let  go  in  a  gesture  of  good  will. 

The  Reagan  Administration’s  posi¬ 
tion  from  the  time  of  Anderson’s  cap¬ 
ture  has  been  that  it  does  not  negoti¬ 
ate  with  terrorists. 

Say  noted  that  the  Islamic  Jihad’s 
demand  for  the  release  of  the  17  held 
is  not  necessarily  a  non-negotiable 
position. 

“By  never  negotiating,  we  held 
them  to  their  original  demand.  I 
believe  they’re  ready  to  settle  for 
something  else,”  Say  stated. 

Say  said  she  also  recently  asked  the 
United  States  to  attempt  to  contact 
the  Jihad  via  a  letter  to  be  published  in 
Lebanon’s  newspapers.  The  adminis¬ 
tration  rejected  her  request,  she  said, 
again  on  the  grounds  that  they  won’t 
negotiate  with  terrorists. 

“In  every  hostage  situation  they 
found  a  way  to  deal  without  having  to 
admit  it,”  she  commented.  “There’s 
something  very  wrong”  about  the 
Reagan  Administration’s  refusal  in 
her  brother’s  case,  she  added. 

“Terry’s  a  Marine  Corps  and 
Vietnam  veteran.  He  put  his  ass  on 
the  line  for  this  country.  I  think  it’s 
shameful  they  don’t  help  him.” 

In  the  past,  the  Associated  Press 
has  asked  that  stories  on  Anderson 
leave  out  references  to  his  military 
background  out  of  concern  it  would 
lead  to  harsher  treatment  by  his  cap- 
tors.  But  Say  said  she  learned  from 
Jenco  that  the  Islamic  Jihad  knows 
Anderson  is  a  former  marine. 

(Continued  on  page  42) 


Is  the  Shield  Law  vulnerable  to  abuse? 

Case  involving  Spanish-language  weekly  newspaper  publisher  and  his  ties 
to  alleged  organized  crime  figures  has  raised  some  unsettling  questions 


By  George  Garneau 

Rene  Avila  dresses  in  elegant  fur  coats  and  diamond- 
studded  gold  jewelry.  A  flamboyant  and  influential  figure 
in  the  bustling  Cuban  community  in  Union  City,  N.J.,  he 
enjoyed  access  to  the  highest  levels  of  city  government, 
supported  the  ruling  political  machine  and  reaped  tens  of 
thousands  of  dollars  a  year  in  city  business.  Among  his  old 
friends  he  counts  the  man  whom  law  enforcement  authori¬ 
ties  identify  as  the  godfather  of  this  nation’s  biggest 
Cuban-organized  crime  ring. 

Yet,  the  license  plates  on  his  $50,000  Porsche  identify 
the  Cuban-born  Avila  as  a  member  of  the  press:  He  is 
publisher,  owner  and  ad  salesman  of  a  local  Spanish-lan- 
guage  weekly  newspaper,  Avance. 

These  starkly  contrasting  roles  —  as  journalist,  on  one 
hand,  as  political  wheeler-dealer  and  associate  of  reputed 
organized  crime  figures,  on  the  other  —  have  landed 
Avila  at  the  center  of  a  murky  legal  conflagration  involving 
local  government,  organized  crime  and  the  press. 

The  case  —  in  which  Avila  invoked  the  shield  law  to 
avoid  testifying  about  his  associates  in  organized  crime 
and  city  hall  —  has  resulted  in  an  appeals  court  decision 
that  extended  the  New  Jersey  shield  law  for  the  first  time 
to  a  new  class  of  publications:  free-circulation  papers,  to 
which  the  shield  law  had  not  been  applied  because  they  do 
not  meet  the  legislative  definition  of  newspapers. 

But  the  case  has  prompted  the  grand  jury,  whose  inves¬ 
tigation  was  stymied  without  Avila’s  testimony,  to  call  for 
the  New  Jersey  Legislature  to  review  the  state  shield  law, 
considered  one  of  the  strongest  in  the  nation,  “to  deter¬ 
mine  whether  it  should  be  changed  or  modified.” 

In  a  sealed  presentment,  a  copy  of  which  was  obtained 
by  E&P,  the  Hudson  County  Grand  Jury  that  investigated 
alleged  attempts  by  organized  crime  to  influence  Union 
City  government  said  it  found  “deeply  disturbing”  infor¬ 
mation  about  Avila’s  role. 

In  testimony  and  court-authorized  wiretaps  revealed  in 
the  presentment,  organized  crime  figures  and  politicians 
discuss  plans  to  sway  public  opinion  on  elections  and 
other  government  issues  by  influencing  Avila  and  his 
newspaper,  Avance. 

Grand  juries,  which  are  secret  by  law,  issue  present¬ 
ments,  or  reports,  when  evidence  for  indictment  is  insuffi¬ 
cient  but  when  they  wish  to  correct  faults  in  government. 
The  presentment  has  been  distributed  to  people  who  were 
named  in  order  to  allow  them  to  respond  before  it  is  made 
public. 

Though  the  panel  found  that  “organized  criminals  were 
taking  steps  to  influence  or  control  government  in  Union 
City,”  it  found  “insufficient  evidence”  of  any  “real  influ¬ 
ence”  on  city  commissioners. 

Nevertheless,  49  indictments  on  gambling  and  drug 
charges  resulted,  several  personnel  changes  took  place  at 
city  hall  and,  since  the  investigation  concluded,  the  city 
administration  was  voted  out  of  office  in  its  entirety. 

Avila  was  not  a  target  of  the  investigation  nor  was  he 


charged  with  any  wrongdoing. 

A  major  aspect  of  the  case  turned  out  to  be  Avila’s 
attempts  to  avoid  testifying  about  a  scenario  in  which,  the 
grand  jury  said,  he  played  a  key  role. 

Invoking  the  state  shield  law  and  First  Amendment  to 
the  U.S.  Constitution,  he  tried,  but  failed,  to  quash  his 
subpoena  and  eventually  was  ordered  to  appear  before  the 
panel,  where  he  could  invoke  the  shield  law  subject  to  a 
judge’s  ruling. 

The  grand  jury  wanted  to  ask  Avila  about  his  friends, 
Jose  Miguel  Battle  Sr.,  the  reputed  kingpin  of  an  extensive 
Cuban-organized  crime  empire  known  as  The  Corpora¬ 
tion;  Eusebio  “Chi  Chi”  Rodriguez,  whom  the  grand  jury 
called  a  well-known  gambling  operator;  and  alleged  efforts 
to  control  the  city  administration  to  which  they  were 
closely  allied. 

According  to  court  papers,  Avila  repeatedly  refused  to 
answer  questions  —  at  one  point  declining  to  identify  his 
own  voice  on  tapes  of  court-authorized  wiretaps  —  and 
was  subsequently  ordered  to  respond  to  most  of  them.  The 
scenario  was  repeated  several  times,  according  to  court 
papers. 


In  testimony  and  court-authorized 
wiretaps  revealed  in  the  presentment, 
organized  crime  figures  and  politicians 
discuss  plans  to  sway  public  opinion 
on  elections  and  other  government 
issues  by  influencing  Avila  and  his 
newspaper,  Avance. 


The  grand  jury  eventually  relented.  It  said  in  the  pre¬ 
sentment  that  since  Avila’s  involvement  affected  Avance, 
“[W]e  recognize  that  the  statutory  privilege  afforded  to 
newspapers,  as  presently  defined  by  the  New  Jersey 
Courts,  would  make  any  further  meaningful  questioning 
by  this  grand  jury  inappropriate.” 

The  presentment  painted  a  dark  picture  of  Avila’s  asso¬ 
ciations  and  his  newspaper.  It  said  wiretaps  and  testimony 
“portrayed  a  very  close  association”  between  Avila, 
Avance  and  Battle  and  “lend  a  definite  credibility  to  the 
shadowy  relationship  between  former  Union  City  govern¬ 
ment  officials,  Rene  Avila  and  Jose  Miguel  Battle  Sr.” 

Calling  the  scenario  “deplorable,”  the  grand  jury  said: 
“The  political  situation  in  Union  City  had  deteriorated  to 
such  an  extent  that  a  citizen  and  a  high-school  guidance 
counselor  requested  a  known  gambling  figure  [Rodriguez] 
to  seek  the  intercession  of  an  organized  crime  overlord 
[Battle]  to  exert  control  over  what  is  published  in  Avance, 
thereby  swaying  public  opinion  in  order  to  effect  the 
outcome  of  an  election.  This  grand  jury  is  concerned  about 
the  use  by  a  criminal  element  of  Avance  in  relation  to  the 
attempted  removal  of  the  chief  of  police  and  in  relation  to 
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elections.  These  facts  clearly  illustrate  the  need  for  closer 
public  scrutiny  of  government  in  Union  City.” 

Avila’s  wife,  Amada,  who  edits  Avance,  said  the  inves¬ 
tigation  was  “blown  out  of  proportion.” 

“The  whole  thing  was  mishandled  very  badly  and  the 
proof  is  that  nobody  is  being  brought  to  trial,”  she  said. 
“They  didn’t  have  any  substance  to  their  accusations.” 

The  case,  however,  has  raised  serious  questions  about 
the  state’s  shield  law,  including;  Whom,  exactly,  should 
the  shield  law  protect?  For  journalists,  whose  professional 
and  personal  lives  are  often  inseparable,  what  information 
is  protected  and  what  isn’t?  Should  journalists  be  forced  to 
testify  before  secret  investigative  panels?  Is  the  shield  law 
open  to  abuse? 

Shield  laws,  in  effect  in  about  26  states,  are  designed  to 
protect  reporters  from  being  forced  to  reveal  the  sources 
of  information  collected  in  the  news  gathering  process.  If 
the  government  can  compel  journalists  to  divulge  con¬ 
fidential  sources,  the  reasoning  goes,  people  who  have 
important  information  but  fear  being  exposed  will  remain 
silent,  resulting  in  a  “chilling  effect”  that  deprives  the 
pubic  of  information. 

Ruling  that  the  shield  law  applies  to  Avance  —  even 
though  it  doesn’t  meet  statutory  requirements  of  having 
paid  circulation  and  a  second-class  mail  permit  —  Hud¬ 
son  County  Superior  Court  Judge  Burrell  Ives  Humphreys 
said  Avance  “has  all  the  attributes  of  a  newspaper”  and 
exempting  it  from  the  shield  law  could  raise  “significant 
constitutional  questions.” 

“Tom  Paine  in  his  Revolutionary  War  pamphlets  would 
undoubtedly  be  quite  surprised  to  learn  that  he  would  not 
be  considered  to  have  published  a  newspaper  or  magazine 
unless  he  had  paid  circulation  or  anything  similar  to 
such,”  Humphreys  wrote. 

Upholding  Humphreys’  decision,  a  state  Appellate 
Division  panel,  acknowledging  an  expansive  trend  in 
interpreting  the  shield  law,  ruled  unanimously  that 
Avance  differed  “in  only  minor  respects”  from  the  shield 
law’s  definition  of  a  newspaper  and  called  the  differences 
“a  matter  of  form,  not  substance.” 

Press  advocates  praised  the  decision. 

“Any  decision  that  increases  and  expands  the  scope  of 
the  shield  law  is  a  good  decision,”  said  Tom  Cafferty, 
attorney  for  the  New  Jersey  Press  Association. 

Avance,  in  an  editorial,  called  the  decision  “a  triumph 
not  of  Avance,  but  of  all  the  Spanish  press.” 

Jane  Kirtley,  executive  director  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press,  said  the  secrecy  of  grand 
juries  poses  a  basic  problem  for  journalists:  Confidential 
sources  can  never  tell  whether  their  confidentiality  was 
honored. 

She  also  said  rules  about  whom  shield  laws  apply  to 
essentially  limit  free  speech. 

“To  my  mind  it  is  much  more  dangerous  to  have  the 
government  make  decisions  on  whether  a  newspaper  is  a 
bona  fide  newspaper,”  Kirtley  said. 

But  in  Avila’s  case,  the  shield  law: 

•  Essentially  has  allowed  Avila  to  avoid  testifying  about 
his  associates  in  organized  crime  and  city  politics  and 
about  alleged  attempts  to  influence  his  newspaper. 

•  Has  protected  a  man  who  admits  he  is  basically  an 
advertising  salesman  who  has  little  editorial  background. 
Avila’s  wife,  Amada,  is  in  charge  of  the  editorial  product, 
they  told  E&P. 

•  Has  protected  a  newspaper  that  once  employed  Jose 
M.  Battle  Sr.,  who  according  to  law  enforcement  officers 
runs  a  multi-million-dollar  crime  empire.  The  Corpora¬ 
tion,  that  uses  intimidation,  arson  and  murder  to  rule  its 
gambling  and  drug  business.  Avila  said  Battle,  an  old 
friend,  worked  briefly  at  Avance  in  the  70s  —  raising  the 
possibility  that  the  man  believed  to  be  the  leader  of  a 


Publisher  of  the  Spanish  language  weekly  newspaper 
Avance,  Rene  Avila  (fourth  from  left),  is  pictured  right 
behind  the  reputed  boss  of  Cuban-organiz^  crime,  Jose 
Miguel  Battle  (right)  at  a  cemetery  recently  following  the 
burial  of  Battle's  father.  Photo;  The  Dispatch/  Gary  Higgins 

violent  crime  syndicate  also  could  conceivably  have  been 
protected  by  the  shield  law. 

•  Has  been  applied  to  Avila  despite  Avance’s  conspicu¬ 
ous  lack  of  reportage  about  the  matter  under  investigation, 
his  friends  Battle  and  Rodriguez,  even  though  their  con¬ 
tinuing  legal  problems  have  been  extensively  covered  by 
local  English-language  dailies  and  are  of  apparent  rele¬ 
vance  to  the  Cuban  community. 

•  Has  been  extended  to  an  unabashedly  partisan  news¬ 
paper.  Avance  an  unaudited  weekly  printing  of  25,000 
copies  made  available  free,  has  routinely  received  page 
after  page  of  advertising  —  estimated  at  close  to  $100,000 
last  year,  none  required  by  law  —  from  the  former  city 
administration,  which  Avance  supported  consistently  in 
its  news  pages,  spuming  opposing  points  of  view.  Avance, 
which  is  not  eligible  for  legal  advertising,  cashed  in  on  60% 
of  the  city’s  ad  budget,  while  the  two  local  dailies  earned 
10%,  the  Dispatch  and  Jersey  Journal  reported. 


“/  sell  $100,000  of  advertising  to  the 
city,”  Avila  said.  “I  make  good  money.” 


Avila  said  Jose  Battle  Sr.  was  a  “friend,  I  get  informa¬ 
tion  from  him.”  He  said  Battle  worked  for  Avance  for  a 
brief  time  doing  “advertising  and  sports.” 

“I  have  no  association  with  him,”  he  said.  “I  never  had 
any  business  with  him.” 

Asked  about  Battle’s  activities,  Avila  asked,  “Do  you 
know  everything  your  friends  do?” 

Avila,  who  said  his  previous  jobs  in  journalism  were  in 
advertising,  said  he  was  basically  ad  manager  at  Avance, 
but  that  he  sometimes  helped  deliver  the  paper  to  200 
stores,  newsstands  and  apartments. 

“You  do  a  lot  of  things  when  you  have  a  small  newspa¬ 
per,”  he  said. 

Avila’s  wife,  Amada,  who  has  run  for  the  school  board 
on  the  former  administration’s  ticket  and  has  been  on  the 
payroll  of  the  city’s  community  development  agency,  was 
responsible  for  reporting,  editing  and  laying  out  the  paper. 
She  has  said  she  saw  no  conflict  of  interest  with  the 
relationship. 

The  city  advertises  in  Avance,  Avila  said,  because  it 
(Continued  on  page  20) 
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Hearst  seeks  outside  ad  reps  for  some  of  its  papers 


By  Debra  Gersh 

Hearst  Advertising  Service  Inc., 
which  represents  a  number  of  Hearst- 
owned  newspapers,  but  not  all,  has 
solicited  bids  from  three  outside 
newspaper  advertising  sales  rep  com¬ 
panies  to  take  over  representation  of 
those  papers. 

Two  of  the  three  rep  firms,  Cres- 
mer.  Woodward,  O’Mara  &  Ormsbee 
and  Branham/Newspaper  Sales,  said 
they  are  still  in  discussion  with  Hearst 
and  awaiting  a  decision. 


The  third  company,  Sawyer-Fergu- 
son-Walker  Co.,  did  not  submit  a  bid, 
citing  conflicts  in  some  markets  they 
already  represent  and  some  newspa¬ 
pers  in  the  package  not  meeting  their 
50,000  minimum  circulation  policy. 

John  E.  Lang,  president  of  Hearst 
Advertising  Service,  declined  spe¬ 
cific  comment  on  the  issue,  but  he  did 
say  various  influences  come  into  play 
when  making  a  decision  to  use  outside 
representatives. 

Lang  said  every  corporation  would 
like  to  be  directly  responsible  for  rep¬ 


resenting  its  newspapers,  but  it  just 
doesn’t  always  happen  to  fit. 

Jim  O’Donnell,  who  handles  public 
relations  for  Hearst  and  to  whom 
Lang  referred  E&P  for  comment,  said 
Hearst  is  a  private  company  and 
never  talks  about  business  matters 
until  they  are  announced. 

O’Donnell  said  he  did  not  know 
when  an  announcement  would  be 
forthcoming,  but  principles  from  the 
three  outside  firms  indicated  they 
thought  a  decision  might  occur  within 
the  next  few  weeks. 


Hearst  foreign  editor  tells  of  role  in  Daniloff  release 


By  Andrew  Radolf 

John  P.  Wallach,  Washington, 
D.C.-based  foreign  editor  for  Hearst 
Newspapers,  recently  wrote  a  first- 
person  account  telling  how  he  acted 
as  a  back-channels  emissary  between 
Soviet  Ambassador  Yuri  Dubinin  and 
Secretary  of  State  George  Shultz 
during  the  early  stages  of  the  Daniloff 
affair. 

Wallach  said  he  engaged  in  secret 
shuttle  diplomacy  between  State  and 
the  Soviet  embassy  in  an  attempt  to 
set  up  the  framework  for  negotiating 
Nicholas  S.  Daniloff  s  release. 

Wallach  wrote  in  his  Sept.  14  story 
that  both  U.S.  officials  and  the 
Soviets  told  him  that  they  would  not 
publicly  acknowledge  his  role.  That 
continued  to  be  the  case  after  Dani¬ 
loff,  Moscow  correspondent  for  U.S. 
News  &  World  Report,  was  released 
on  Sept.  29. 

The  Soviets  arrested  Daniloff  on 
August  30  on  espionage  charges  in 
retaliation  for  the  FBI’s  arrest  earlier 
that  month  of  Gennadi  Zhakarov  for 
spying.  Zhakarov  is  a  Soviet  who 
works  for  the  United  Nations  and  did 
not  have  diplomatic  immunity. 

Wallach  said  he  became  involved 
because  he  was  already  meeting  with 
Soviet  embassy  officials  to  arrange 
final  details  of  the  Chautauqua  Con¬ 
ference,  a  free-exchange  debate 
between  Soviet  and  U.S.  policy  mak¬ 
ers  that  was  sponsored  by  the  Chau¬ 
tauqua  Institute  of  Jamestown,  N.Y. 
The  conference  took  place  on  sched¬ 
ule  in  mid-September  in  the  Baltic  Sea 
resort  of  Jurmala. 

Wallach  noted  that  he  had  a  Sept. 2 
meeting  scheduled  with  Ambassador 
Dubinin,  before  Daniloffs  Aug.  30 
arrest. 


John  P.  Wallach 

When  he  went  to  the  meeting,  Wal¬ 
lach  told  the  Soviets  that  it  was  incon¬ 
ceivable  for  the  meeting  to  be  held  as 
long  as  Daniloff  was  under  arrest. 

On  Sept.  7,  Wallach  said  he 
received  a  phone  call  from  a  Soviet 
official  asking  that  the  two  get 
together  at  a  Washington  hotel  for  a 
drink.  It  was  at  the  meeting,  Wallach 
said,  that  the  Soviet  official  asked  him 
to  serve  as  an  unofficial  emissary  to 
Shultz. 


“I  became  kind  of  a 
middleman  for  setting 
the  ground  rules,” 
Wallach  said. 


“I  became  kind  of  a  middleman  for 
setting  the  ground  rules,”  Wallach 
said.  “The  Soviets  did  not  want  to 
take  in  an  offer  to  Shultz  unless  they 


were  sure  it  would  not  be  rejected. 
Shultz  wanted  a  unilateral  element, 
with  Daniloff  being  freed  before  Zha¬ 
karov.” 

He  agreed  to  the  request,  Wallach 
explained,  because  “I  wanted  to  help 
Nick  and  I  wanted  to  save  Chau¬ 
tauqua.  There  was  a  considerable 
amount  of  self-interest  involved.” 

He  added:  “The  Soviets  seemed  to 
be  making  an  offer  that  would’ve  got¬ 
ten  Nick  out  of  prison.  It  would  have 
been  derelict  not  to  pass  it  along.” 

After  Shultz  and  Dubinin  had  their 
first  meeting  on  Sept.  9,  Wallach  said 
his  role  as  emissary  ended. 

“A  formal  channel  had  been  estab¬ 
lished,”  he  said. 

Wallach  decided  to  write  about  his 
role  for  the  Sunday,  Sept.  14  edition 
of  the  Hearst  newspapers  even 
though  such  a  revelation  might  have 
angered  his  contacts  in  the  world  of 
diplomacy  “who  feel  I  can’t  be 
trusted  to  keep  confidences.” 

But  Wallach  said  his  “integrity” 
required  him  to  write  the  story. 

“Conscientiously,  I  felt  I  had  no 
other  option.  I’m  first  a  reporter,”  he 
stated. 

Laventhol  sells 
some  shares 

David  Laventhol,  who  will  become 
Times  Mirror  Co.’s  president  on 
January  1 ,  sold  1 ,500  of  his  shares  in 
the  company  at  $65  a  share,  according 
to  insider  trading  filings. 

The  transaction  leaves  him  with 
9,800  shares. 

Laventhol  is  currently  chairman  of 
Newsday  and  corporate  vice  presi¬ 
dent  for  Times  Mirror’s  eastern  news¬ 
papers. 
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Battle  to  save  St.  Louis  daily  continues 

State  Industrial  Development  Board  approves  first  part  of  two-tier  package, 
but  the  complex  process  of  issuing  state  bonds  has  a  long  way  to  go 


By  Staci  Kramer 

An  “inducement  resolution” 
passed  by  a  Missouri  state  board  has 
moved  the  owners  of  the  St.  Louis 
Globe-Democrat  one  step  closer 
towards  the  issuance  of  $15  million  in 
state  revenue  bonds  to  aid  the  finan¬ 
cially  troubled  newspaper. 

The  Missouri  Industrial  Develop¬ 
ment  Board,  an  independent  body 
with  the  power  to  issue  or  guarantee 
bonds,  voted  by  telephone  to  approve 
the  first  part  of  a  two-tier  package. 
This  would  allow  the  state  to  issue 
$2.4  million  in  taxable  revenue  bonds 
immediately  following  verification  of 
a  collateral  package  proposed  by  Wil¬ 
liam  E.  Franke  and  John  Prentis,  prin¬ 
cipals  in  the  Veritas  Corp.,  which 
owns  the  newspaper.  Franke  is  the 
chairman  of  the  board  and  Prentis 
serves  as  publisher  of  the  Globe- 
Democrat. 

“It  doesn’t  mean  anything  in  dollar 
terms,”  according  to  Linda  Wisehart, 
a  state  spokesperson.  “No  money  has 
changed  hands.  There  has  not  been  a 
bond  issue.” 

But  the  issue  and  sale  of  the  bonds 
“could  happen  in  minutes”  if  the 
board  approves  the  deal,  Wisehart 
said.  The  state  would  authorize  the 
issuance,  place  the  sale  in  the  hands 
of  a  trustee  who  would  sell  the  bonds 
and  open  a  fund  that  could  be  drawn 
upon  by  the  Globe-Democrat. 

Centerre  Bank  will  purchase  the 
initial  offering,  according  to  a  report 
in  the  St.  Louis  Business  Journal. 

The  $2.4  million  would  be  used  in 
part  for  operating  expenses,  accord¬ 
ing  to  Prentis.  He  said  the  Globe- 
Democrat  was  not  in  immediate  dan¬ 
ger  of  being  unable  to  meet  expenses. 

“As  long  as  you  know  something  is 


coming,  it’s  usually  possible  to  get 
from  here  to  there,”  he  explained  in  a 
telephone  interview.  “The  first  part 
that  they  approved  will  be  issued  any 
day.  It’s  just  a  matter  of  looking 
through  it,”  Prentis  said.  Then,  “we 
will  be  taking  care  of  some  payables.” 

The  Globe-Democrat’s  additional 
request  for  $13  million  in  taxable 
revenue  bonds  would  be  issued  within 
45  days,  according  to  Franke.  The 
board  has  the  right  to  reduce  the 
requested  amount  if  it  so  chooses  and 
has  done  so  in  the  past.  Franke  has 
said  the  Globe-Democrat  will  close  if 
it  does  not  get  the  full  $15  million. 


however,  are  about  $80,000  per  week, 
he  said. 

The  IDB  was  created  to  aid 
businesses  unable  to  find  private 
financing  for  major  projects  that  will 
add  or  retain  jobs.  The  Globe-Demo¬ 
crat  has  told  the  state  that  nearly  700 
employees  and  carriers  rely  on  it  for 
the  bulk  of  their  family  income. 

Initially,  the  only  cost  to  Missouri 
taxpayers  would  be  administrative 
costs  already  built  into  the  depart¬ 
mental  budget.  The  revenue  would  be 
generated  by  issuing  the  taxable 
bonds  to  private  investors.  The  state 
would  guarantee  the  bonds  with  tax 


“It  doesn’t  mean  anything  in  dollar  terms,”  according 
to  Linda  Wisehart,  a  state  spokesperson.  “No  money  has 
changed  hands.  There  has  not  been  a  bond  issue.” 


The  money  would  be  used  primar¬ 
ily  to  purchase  presses  and  to  lease  or 
purchase  new  offices  and  printing 
facilities,  Franke  said.  The  Globe- 
Democrat  is  believed  to  be  the  only 
major  metropolitan  daily  newspaper 
printed  by  a  private  contractor. 
Franke  said  owning  the  presses  would 
enable  the  paper  to  break  even  now 
and  eventually  become  profitable. 

“The  printing  costs  us  about 
$400,000  per  week.  We  could  save 
about  20%  or  about  $80,000  per  week, 
which  represents  our  present  losses,” 
Franke  said  in  a  report  published  by 
the  St.  Louis  Journalism  Review. 

He  also  said  that  the  Globe-Demo¬ 
crat  had  lost  an  average  of  $120,000 
per  week  since  resuming  publication 
in  late  Janaury.  Most  recent  losses. 


credits. 

Should  the  Globe-Democrat 
default,  the  bondholders  would  be 
allowed  to  deduct  from  their  state 
income  taxes  the  amount  of  their  lia¬ 
bility  following  liquidation  of  the 
paper’s  assets.  If  that  occurs,  the 
state  could  suffer  a  loss  of  revenue. 

Several  preconditions  must  be  met 
before  the  total  package  can  be 
approved: 

•  The  city  of  St.  Louis  must  agree 
to  participate  by  offering  the  Globe- 
Democrat  a  financial  package  that 
does  not  involve  Missouri-generated 
funds.  The  minimum  participation 
would  be  10%  of  the  approved 
amount  of  the  bond  issue;  the  state 
has  asked  for  30%. 

(Continued  on  page  18) 


Amberg  leaves  as  executive  editor  of  Giobe-Democrat 


The  resignation  of  Richard  H. 
Amberg  Jr.,  the  highest-ranking  St. 
Louis  Globe-Democrat  employee  to 
stay  with  the  newspaper  through  two 
changes  in  ownership,  was 
announced  Oct.  3. 

Amberg,  whose  father  served  as 
publisher  from  1955-1967,  was  the 


executive  editor  and  general  manager 
of  the  Globe-Democrat. 

Amberg’s  position  will  not  be  filled 
in  the  near  future,  according  to 
publisher  John  Prentis. 

Amberg,  43,  was  12  when  his  father 
moved  to  St.  Louis  to  become 


publisher  of  the  Globe-Democrat.  As 
a  child,  he  worked  as  a  copyboy  at  the 
Globe-Democrat.  Later  he  served  as 
an  editorial  writer,  a  copy  editor,  Illi¬ 
nois  editor  and  metro  editor,  before 
being  promoted  to  general  manager 
when  Jeffrey  Gluck  bought  the  paper 
in  1984. 
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Kalb  quits  after  disinformation  campaign  is  exposed 

State  Department  press  spokesman  resigns  in  protest  of  a  reported 
U.S.  government  disinformation  program  aimed  at  Libya’s  Gadhafi 


By  James  E.  Roper 

State  Department  press  spokesman 
Bernard  Kalb  resigned  abruptly  Oct. 
8  in  protest  against  a  reported  govern¬ 
ment  disinformation  program  aimed 
at  Libya’s  Moammar  Gadhafi. 

“I  am  dissenting  from  the  reported 
disinformation  program,”  Kalb  told 
reporters  in  his  final  news  conference 
at  the  State  Department.  “I’m  con¬ 
cerned  about  the  impact  of  any  such 
program  o.n  the  credibility  of  the 
United  States.  Faith  in  the  word  of 
America  is  the  pulse  beat  of  our 
democracy.  Anything  that  hurts 
America’s  credibility  hurts  America. 

“And  then,  on  a  much,  much, 
much  lower  level,  there’s  the  ques¬ 
tion  of  my  own  credibility  ....  The 
controversy  (about  disinformation) 
may  vanish,  but  when  you  are  sitting 
alone,  it  does  not  go  away.” 

Kalb,  who  had  been  assistant  sec¬ 
retary  of  state  for  public  affairs  for 
two  years,  resigned  only  six  days 
after  the  Washington  Post  reported 
the  disinformation  program. 

The  Post  story  jolted  the  Reagan 
administration  and  provoked  an 
intense  controversy  among  journal¬ 
ists  about  the  ethics  and  practicality 


of  such  a  program. 

Still,  Kalb  avoided  confirming  the 
existence  of  a  disinformation  program 
or  saying  who  might  be  responsible: 
“I  am  making  no  accusations.” 

But  a  hint  was  there. 

Kalb  said  his  resignation  was  “the 
most  personal  of  decisions”  and  he 
wanted  to  emphasize  “with  as  much 


emotion  as  I  possibly  can  .  .  .  about 
the  Secretary  of  State  and  his  being  a 
monument  of  integrity.” 

This  seemed  to  absolve  the  secre¬ 
tary,  George  Shultz,  and,  in  Kalb’s 
view,  leave  responsibility  with  the 
White  House  and  its  National  Secu¬ 
rity  Council. 

The  resignation  of  Kalb,  the 
brother  of  NBC  newscaster  Marvin 
Kalb,  was  announced  by  the  State 
Department’s  deputy  press  spokes¬ 
man,  Charles  Redman. 

He  read  a  statement  from  the  secre¬ 
tary  of  state:  “I  am  sorry  to  see  Ber- 


nie  Kalb  go.  I  admire  him  as  a  fine 
journalist,  respect  him  as  a  colleague 
and  advisor,  and  value  him  as  a 
friend.  Bernie  has  my  thanks  for  the 
job  he  has  done,  and  I  wish  him  well.” 

The  resignation  was  just  one  more 
surprising  aspect  of  a  situation  that 
developed  clandestinely  until  the  Post 
spread  it  across  the  top  of  its  front 


page  Oct.  2. 

Despite  the  high  impact  of  the 
story,  the  Post’s  ombudsman,  Joseph 
Laitin,  said  Post  readers  were 
“angry,”  even  “outraged”  at  the 
paper  for  publishing  the  information. 

The  story  —  by  Bob  Woodward  of 
Watergate  fame  —  said  the  White 
House  decided  Aug.  14  to  begin  a 
campaign  of  misinformation  against 
Gadhafi.  The  aim  was  to  keep  him  off 
balance  by  making  him  think  he  was 
in  danger  of  a  coup  from  within  Libya 
and  an  air  attack  from  the  United 
States. 

The  report  of  the  Aug.  14  decision 
prompted  a  public  reconstruction  of 
subsequent  events,  with  the  White 
House,  the  State  Department,  vari¬ 
ous  members  of  Congress  and  news¬ 
paper  editorialists  and  columnists 
giving  their  own  accounts,  with  inter¬ 
pretations. 

In  the  process,  numerous  details 
were  argued,  mixed  up  or  over¬ 
looked. 

White  House  press  spokesman 
Larry  Speakes  spent  three  hours  in 
one  day  answering  reporters’  gener¬ 
ally  hostile  questions,  but  added  little 
that  was  definitive. 

Reagan  told  a  small  group  of  report¬ 
ers,  “I’m  challenging  the  veracity  of 
the  entire  (Post)  story.” 

The  import  of  other  Reagan  admin¬ 
istration  statements,  however,  was 
that  the  government  had  begun  an 
anti-Gadhafi  disinformation  cam¬ 
paign  overseas,  but  had  made  no  deci¬ 
sion  to  mislead  the  press  in  the  United 
States. 

The  Senate  Intelligence  Commit¬ 
tee,  after  a  quick  investigation,  sup¬ 
ported  that  version  of  events. 

(Continued  on  page  22) 


Some  correspondents  feel  they  were  tricked;  some 
administration  officials  counter  that  reporters  hyped  the 
story  and  deceived  themselves. 
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Fla.  papers  offer  circulation  boosting  tips 

Improving  circulation  and  service  gets  big  piay  at  SNPA  convention 


By  Andrew  Radolf 

Improving  circulation  sales  and 
service  was  the  focus  of  the  Southern 
Newspaper  Publishers  Association’s 
63rd  convention  in  Boca  Raton,  Fla. 

Howard  Greenburg,  circulation 
director  of  the  Tribune  Co.’s  Fort 
Lauderdale  NewsISun  Sentinel,  ted 
off  the  session  with  a  presentation  on 
innovative  sales  methods  and  sales 
retention. 

The  “first  step’’  in  becoming  inno¬ 
vative,  Greenberg  said,  is  to  develop 
a  “marketing  mix’’  that  will  maintain 
the  newspaper’s  main  circulation 
base  while  exploiting  targeted  areas 
for  growth. 

This  mix  is  achieved,  he  continued, 
by  combining  a  non-targeted 
“umbrella  campaign”  aimed  at  the 
circulation  base  with  a  well-defined 
demographically  targeted  campaign. 

Greenburg  told  SNPA  that  several 
Florida  newspapers  were  enjoying 
sales  success  with  their  “retail  outlet 
programs,”  which  involve  establish¬ 


ing  subscription  sales  posts  in  malls 
and  other  shopping  areas. 

A  key  advantage  to  this  type  of 
circulation  selling,  Greenberg 
explained,  is  that  potential  customers 
are  already  in  a  frame  of  mind  “recep¬ 
tive  to  sales  pitches”  and  “don’t  feel 
intruded  upon”  the  way  they  might 


go  to  address  advertising  as  well  as 
circulation  needs. 

As  for  single  copy  sales,  Greenberg 
said  Florida  dailies  have  had  much 
success  with  “highly  visible”  street 
vendors.  He  said  some  of  the  “color¬ 
ful  characters”  hawking  dailies  on 
Florida  street  corners  provide  good 


Wendy's  is  allowing  newspaper  vending  boxes  to  be 
placed  near  its  drive-thru  windows  so  customers  can 
pick  up  a  newspaper  along  with  their  food. 


from  door-to-door  solicitation. 

Retailers  themselves  welcome 
these  sales  outposts,  Greenberg  said, 
adding  that  often  newspapers  can  find 
ways  to  have  their  selling  approach 
“complement  the  retailers.” 

Newspapers  should  also  consider 
establishing  customer  service  centers 
in  shopping  malls  where  people  can 


promotion  for  newspapers  and  “a  net 
increase  in  sales.” 

Another  gimmick,  Greenberg  said, 
is  an  experiment  involving  Wendy’s 
hamburger  outlets.  Wendy’s  is 
allowing  newspaper  vending  boxes  to 
be  placed  near  its  drive-thru  windows 
so  customers  can  pick  up  a  newspaper 
(Continued  on  page  41) 


Cecil  Highland  is  elected  SNPA  president 


The  Southern  Newspaper  Pub- 
iishers  Association  meeting  in  Boca 
Raton,  Fla.,  this  week  elected  Cecil 
B.  Highland  Jr.,  president  and 
general  manager  of  the  Clarksburg 
(W.Va.)  ExponentITelegram,  as  its 
new  president. 

Highland  succeeds  Tom  J.  Hardin, 
publisher  of  the  Alexandria  (La.) 
Town  Talk,  who  became  SNPA’s 
chairman. 

Creed  C.  Black,  chairman  and 
publisher  of  the  Lexington  (Ky.)  Her¬ 
ald-Leader,  was  elected  SNPA’s 
president-elect. 

Larry  D.  Franklin,  executive  vice 
president  and  chief  operating  officer 
of  Harte-Hanks  Communications, 
was  elected  treasurer. 

In  his  acceptance  speech.  Highland 
said  publishers  should  “resist  pres¬ 
sures  to  reduce  newspaper  involve¬ 
ment  in  accrediting  journalism 
schools.” 

He  added  that  pressures  to  reduce 
liberal  arts  requirements  for  journal¬ 
ism  degrees  should  also  be  resisted. 

Highland  called  on  SNPA  members 
to  get  more  involved  in  journalism 
education  at  the  high-school  level. 

“Local  newspapers  cooperating 


Cecil  Highland 
New  SNPA  president 

with  local  high  schools  can  make 
high  school  journalism  courses 
more  realistic  and  attractive  to  high 
school  students,”  he  said. 
“Publishers  and  editors  who  per¬ 
sonally  visit  their  high  schools  can 
meet  with  journalism  teachers  and 
create  new  enthusiasm  for  a  news¬ 
paper  career.” 


SNPA  members  must  also  become 
involved  in  Newspaper  in  Education 
programs  and  other  efforts  to  combat 
illiteracy.  Highland  said. 

The  SNPA  will  also  continue  to 
emphasize  to  its  members  the 
importance  of  improving  minority 
employment  opportunities,  he  said. 

SNPA  also  elected  five  new 
directors  to  three-year  terms.  The 
new  directors  and  the  ones  they 
succeed  are: 

Arkansas  —  Sam  M.  Hodges, 
president  and  publisher  of  the  Ben¬ 
ton  Courier,  succeeding  Frank  E. 
Robbins  III,  president  and 
publisher  of  the  Log  Cabin  Demo¬ 
crat,  Conway. 

Florida  —  Harold  R.  Lifvendahl, 
president  and  publisher,  Orlando 
Sentinel,  succeeding  James  F. 
Urbanski,  general  manager,  Tampa 
Tribune. 

Kentucky  —  Walter  L.  Apper- 
son,  president  and  publisher,  Mur¬ 
ray  Ledger  &  Times,  succeeding 
Robert  C.  Carter,  president  and 
publisher  of  the  Kentucky  New  Era, 
Hopkinsville. 

(Continued  on  page  41) 
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The  AD/SAT  network  continues  to  grow 

Fifty-four  dailies  have  Joined  the  satellite  ad  network; 
the  goal  is  to  have  at  least  100  papers  operating  by  mid-1987 


Fifty-four  daily  newspapers,  repre¬ 
senting  almost  30%  of  the  daily  and 
40%  of  the  nation’s  Sunday  circula¬ 
tion  have  joined  the  AD/SAT  net¬ 
work. 

AD/SAT,  the  newly  formed  com¬ 
pany  which  transmits  national  news¬ 
paper  advertising  by  satellite,  began 
its  demonstration  with  12  daily  news¬ 
papers  and  four  major  advertising 
agencies,  and  plans  to  have  a  network 
of  at  least  100  newspapers  operating 
by  mid-1987. 

The  contracts,  which  are  condi¬ 
tional  upon  successful  completion  of 
the  demonstration,  cover  most  of  the 
nation’s  major  markets.  During  the 
demonstration  period,  advertising 
from  N.W.  Ayer,  Ogilvy  &  Mather,  J. 
Walter  Thompson  and  Young  &  Rubi- 
cam  is  being  transmitted  to  12  news¬ 
papers. 

The  demonstration  papers  are:  the 
Boston  Globe,  the  Chicago  Sun- 
Times,  the  Chicago  Tribune,  the 
Houston  Chronicle,  the  Los  Angeles 
Times,  the  Newark,  N.J.  Star  Led¬ 
ger,  the  New  York  Times,  the  Phil¬ 
adelphia  Inquirer  and  Daily  News, 
the  San  Francisco  Chronicle  and 
Examiner  and  the  Washington  Post. 

Following  the  demonstration 
period,  which  ends  Nov.  21,  the  com¬ 
pany  will  continue  to  operate  the  fac¬ 
simile  network  with  the  12  newspa¬ 


pers,  and  will  traffic  advertising  mate¬ 
rial  f^rom  all  ad  agencies  as  it  begins 
installation  of  receiving  equipment  at 
additional  newspapers. 

AD/SAT  believes  a  potential  net¬ 
work  of 400-to-500  newspapers  is  pos¬ 
sible  within  the  next  three  years. 

Transmissions  of  black-and-white 
and  color  advertising  originates  at 
AD/SAT  Technical  Operations  Cen¬ 
ter  in  New  York  City,  and  the  facsi¬ 
mile  material  is  sent  via  satellite  under 
contract  with  the  Associated  Press  to 


AD/SAT  believes  a 
potential  network  of 
400-to-500  newspapers 
is  possible  within 
the  next  three  years. 


existing  AP  receiving  dishes.  All 
receiving  equipment  at  the  newspaper 
plants  is  supplied  by  AD/SAT  as  part 
of  the  newspapers’  Network  Affilia¬ 
tion  Agreement.  All  equipment  main¬ 
tenance  is  handled  by  the  AP  under 
contract  to  AD/SAT. 

The  newspapers  which  have  signed 
affiliation  agreements  through  Sept. 
30  have  a  combined  daily  circulation 
of  18,027,651  and  a  combined  Sunday 


circulation  of  22,652,387. 

AD/SAT  headquarters,  which 
recently  completed  a  move  to  West 
34th  Street  in  Manhattan,  employs  13 
people,  with  two  more  slated  to  be 
hired  by  the  end  of  the  year,  N.S. 
“Buddy”  Hayden,  AD/SAT  presi¬ 
dent,  told  the  Newspaper  Advertising 
Sales  Association  at  a  recent  lun¬ 
cheon  meeting.  He  said  by  1987,  the 
company  should  employ  about  30 
people,  which  is  all  that  will  be 
needed. 

Hayden  said  equipment  should  be 
installed  by  June  1987.  The  cost  to 
newspapers  joining  the  network  is  a 
$7,500  annual  affiliation  fee. 

Ad  agencies  are  charged  $15  per 
transmission  with  no  minimum. 
Advertising  representatives  can  tie 
into  the  system  through  the  message 
network,  which  would  enable  them  to 
receive  messages  sent  between  client 
newspapers  and  agencies,  Hayden 
said.  The  cost  for  the  message  system 
is  $2,500  for  the  first  office,  $1 ,000  for 
each  additional  office  and  the  cost  of  a 
personal  computer  (available  from 
AD/SAT  at  cost)  and  a  dedicated 
phone  line  to  receive  the  information. 

While  Hayden  said  the  message 
system  cannot  be  used  for  selling,  for 
example,  announcing  special  sec¬ 
tions,  he  said  it  can  be  used  as  an 
inter-office  message  system. 


St  Louis 

(Continued  from  page  15) 

Several  key  city  officials  have  been 
involved  in  discussions  with  Franke 
and  some  board  members,  but  have 
yet  to  find  a  feasible  way  for  the  city 
to  participate.  Franke  and  John  H. 
Ferguson,  chairman  of  the  state 
board,  said  they  have  been  assured  of 
the  city’s  participation  by  Mayor  Vin¬ 
cent  C.  Schoemehl  Jr. 

Schoemehl’s  only  official  comment 
has  been  that  the  Globe-Democrat 
“deserves  all  of  the  consideration 
that  the  city  would  give  to  any  major 
employer  seeking  ways  to  preserve  a 
large  number  of  jobs.” 

Schoemehl  has  intervened  twice  in 
recent  years  when  the  newspaper  has 
been  in  danger  of  closing.  He  often 
uses  city  funds,  tax  abatements  and 
tax  credits  to  help  finance  major  busi¬ 


ness  enterprises  —  the  most  recent 
example  is  the  city’s  purchase  of  the 
Arena  in  order  to  keep  the  St.  Louis 
Blues  hockey  team  within  the  city 
limits. 

•  Franke  will  have  to  make  further 
personal  guarantees  to  serve  as  col¬ 
lateral  for  the  bond  issue. 

•  The  partners’  personal  profits 
from  the  first  three  profitable  years 
will  be  donated  to  the  Children’s 
Trust  Fund  of  Missouri. 

•  The  board  must  evaluate  and  ver¬ 
ify  the  items  offered  as  collateral. 
Information  on  accounts  receivable 
and  machinery  owned  by  the  newspa¬ 
per  are  currently  under  review.  It  has 
been  suggested  that  the  new  presses 
could  serve  as  part  of  the  collateral  on 
the  major  portion  of  the  bond  issue. 

Few  details  of  the  request  and  the 
approval  process  have  been  made 
public  because  a  state  statute  specifi¬ 
cally  exempts  the  IDB  from  the 


“open  meetings”  and  “open  rec¬ 
ords”  laws  governing  other  state  and 
local  bodies.  Reporters  have  been 
barred  from  meetings  and  requests  to 
see  pertinent  documents  have  been 
denied. 


Newspaper  air 
delivery  pilot 
killed  in  crash 

A  pilot  delivering  bundles  of  the 
New  York  Times  was  killed  (Sept.  29) 
when  his  plane  apparently  exper¬ 
ienced  engine  failure  shortly  after 
take  off  from  Chicago’s  Midway  Air¬ 
port  and  crashed  in  a  residential 
neighborhood. 

Frank  Jaax,  53,  of  Downers  Grove, 
Ill.,  was  identified  as  the  pilot.  The 
plane  destroyed  a  house  in  the  crash, 
but  there  were  no  injuries  on  the 
ground. 
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A  favorable  media  move 

Senate  amends  Freedom  of  Information  Act  in  a  way  that  pleases 
media  interests;  House  is  expected  to  approve  the  same  amendments 


By  James  E.  Roper 

After  years  of  controversy,  the 
Senate  has  voted  suddenly  to  amend 
the  Freedom  of  Information  Act  in  a 
way  that  pleases  media  interests. 

Under  the  Senate  amendment: 

•  The  media  would  be  exempt  from 
paying  fees  to  government  agencies 
for  searching  for  and  reviewing  docu¬ 
ments  requested  under  FoIA. 

•  Federal  officials  would  be 
authorized  to  deny  disclosure  under 
FoIA  of  some  material  involving 
criminal  investigations,  but  only 
under  circumstances  more  limited 
than  law  enforcement  agencies 
wanted. 

The  Senate  inserted  the  compro¬ 
mise  plan  into  an  omnibus  bill  for  a 
war  on  illegal  drugs.  The  Senate  then 
passed  the  entire  bill,  and  sent  it  to  a 
conference  with  the  House,  which 
has  passed  its  own  anti-drug  bill  with¬ 
out  the  FoIA  amendments. 

The  House,  which  generally  has 
been  more  sympathetic  than  the 
Senate  to  media  views  on  FoIA,  is 
expected  to  favor  the  Senate-passed 
plan. 

Some  media  spokesmen,  however, 
feel  they  have  had  a  narrow  escape. 
When  Senate  Republican  leader  Bob 
Dole  of  Kansas,  with  wide  Senate 
support,  introduced  the  omnibus  anti¬ 
drug  plan,  it  included  a  proposed 
FoIA  amendment  that  the  Senate  had 
passed  once  before. 

Among  other  things,  the  latest 
Dole-backed  plan  would  have 
authorized  law  enforcement  agencies 
to  seal  for  five  to  eight  years  records 
affecting  organized  crime. 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi;  the  Ameri¬ 
can  Civil  Liberties  Union  and  some 
other  media  interests  began  an 
emergency  lobbying  campaign  that 
within  one  week  produced  a  com¬ 
promise  that  all  sides  could  accept. 

SPJ,SDX  had  been  arguing  for  six 
years  for  fee  waivers  for  the  media. 
Under  the  Senate  compromise,  the 
media  would  have  to  pay  only  for  the 
cost  of  reproducing  material  released 
under  FoIA.  Gone  would  be  the  much 
more  significant  fees  for  hunting 


down  requested  information  and 
determining  whether  it  could  be  made 
available. 

Some  requesters  have  complained 
in  the  past  that  agencies  reluctant  to 
release  information  have  deliberately 
run  up  search  costs  or  engaged  in 
arguments  over  fees  as  a  means  of 
delay. 

Under  the  proposed  amendment, 
federal  agencies  also  would  lose  their 
authority  to  require  advance  payment 
of  fees  unless  the  requester  had  failed 
previously  to  pay  fees  or  unless  the 
expected  costs  would  exceed  $250. 

Under  present  law,  a  requester  who 
has  been  turned  down  has  the  right  to 
appeal  to  a  U.S.  District  court,  but 
under  the  Senate-passed  amendment, 
the  requester  would  be  entitled  to 
have  the  court  make  a  de  novo 
review,  meaning  the  court  must 
examine  the  entire  situation  rather 
than  just  the  narrow  reasons  cited  by 
the  agency  for  refusing  to  respond  to 
the  request. 


During  the  lobbying,  media  inter¬ 
ests  acknowledged  that  criminals, 
especially  narcotics  dealers,  had  used 
FoIA  to  obtain  information  about  on¬ 
going  criminal  investigations,  and  in 
some  cases  had  used  data  obtained 
under  FoIA  to  identify  government 
informants. 

To  meet  this  problem,  the  media 
lobbyists  went  along  with  what  they 
came  to  regard  as  necessary,  nar¬ 
rowly  defined  exemptions  from  what 
must  be  released  under  FoIA. 

The  compromise  language  that 
eventually  was  adopted  by  the  Senate 
states:  “(A)  (Whenever)  the  investi¬ 
gation  or  proceeding  involves  a  possi¬ 
ble  violation  of  criminal  law,  and  (B) 
there  is  reason  to  believe  that  (i)  the 
subject  of  the  investigation  or  pro¬ 
ceeding  is  not  aware  of  its  pendency. 


and  (ii)  disclosure  of  the  existence  of 
the  records  could  reasonably  be 
expected  to  interfere  with  enforce¬ 
ment  proceedings,  the  agency  may, 
during  only  such  time  as  that  circum¬ 
stance  continues,  treat  the  records  as 
not  subject  to  the  (disclosure)  require¬ 
ments  of  this  section. 

“Whenever  informant  records 
maintained  by  a  criminal  law  enforce¬ 
ment  agency  under  an  informant’s 
name  or  personal  identifier  are 
requested  by  a  third  party  according 
to  the  informant’s  name  or  personal 
identifier,  the  agency  may  treat  the 
records  as  not  subject  to  the  require¬ 
ments  of  this  section  unless  the  infor¬ 
mant’s  status  as  an  informant  has 
been  officially  confirmed. 

“Whenever  a  request  is  made 
which  involves  access  to  records 
maintained  by  the  Federal  Bureau  of 
Investigation  pertaining  to  foreign 
intelligence  or  counter¬ 
intelligence  .  .  .  and  the  existence  of 
the  records  is  classified 


information  ...  the  bureau  may,  as 
long  as  the  existence  of  the  records 
remains  classified  information,  treat 
the  records  as  not  subject  to  the 
requirements  of  this  section.” 

The  proposed  statute  also  pro¬ 
vides:  “Fees  shall  be  limited  to  rea¬ 
sonable  standard  charges  for  docu¬ 
ment  duplication  when  records  are 
not  sought  for  commercial  use  and  the 
request  is  made  by  an  educational  or 
noncommercial  scientific  institution, 
whose  purpose  is  scholarly  or  scien¬ 
tific;  or  a  representative  of  the  news 
media.” 

The  amendment  was  sponsored  by 
Sens.  Patrick  J.  Leahy  (D-Vt.),  Orrin 
G.  Hatch  (R-Utah)  and  Jeremiah  A. 
Denton  (R-Ala.) 

Bruce  Sanford,  freedom  of  the 
(Continued  on  page  42) 
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Shield  law 

(Continued  from  page  13) 

communicates  in  Spanish,  the  language  of  about  65%  of 
the  city’s  population,  while  the  two  local  dailies  are  in 
English. 

“We  are  the  only  Spanish-language  paper  with  offices  in 
Union  City.  You  need  to  reach  the  people,  I  think  my 
paper  reaches  the  people.” 

Avila  explained  his  closeness  with  city  officials  —  one 
local  reporter  called  his  access  to  city  leaders 
“amazing”  —  by  saying,  “When  you  got  a  client,  you’ve 
got  to  go  see  them  sometimes.” 

The  story  began  to  unfold  in  early  1985,  when  then-Hud- 
son  County  Prosecutor  Harold  Ruvoldt  Jr.  announced  an 
investigation  into  allegations  of  organized  crime  influenc¬ 
ing  local  government  in  Union  City,  a  municipality  so 
dogged  by  corruption  that  its  former  mayor,  William  V. 
Musto,  currently  imprisoned  on  a  federal  kickback  and 
racketeering  conviction,  once  remarked  that  gambling 
was  so  widespread  when  he  was  young  that  he  was 
shocked  to  discover  it  was  illegal. 

It  is  a  city  of  such  entrenched  corruption  that  Musto’ s 
father  was  convicted  of  taking  kickbacks  on  the  school 
board,  Musto  was  re-elected  mayor  the  day  after  being 
sentenced  to  prison,  his  successor  was  forced  out  of  office 


after  being  convicted  of  bid  rigging,  and  the  murder  of  the 
city’s  municipal  judge  during  a  federal  investigation  of 
gambling  protection  is  still  unsolved. 

Ruvoldt’s  investigation  came  as  the  city  commission  — 
which  was  run  by  Musto’s  political  organization  and 
included  his  wife,  Rhyta  —  was  moving  to  eliminate  the 
position  of  police  chief,  ostensibly  for  financial  reasons. 


Ruvoldt  cited  a  fictitious  example  of 
a  magazine  called  Drug  Dealer  Times, 
whose  managers  arrange  with  drug 
dealers  to  sample  and  rate  illegal 
drugs  —  meanwhile  claiming  shield  law 
protection. 


That  move,  which  was  abandoned  after  fierce  public 
opposition,  followed  the  establishment  by  police  chief 
Herman  H.  Bolte  of  a  special  gambling  and  vice  squad, 
answerable  only  to  him. 

The  grand  jury  dubbed  attempts  to  remove  Bolte,  who 
has  an  exemplary  record,  “a  sham”  because  they  were 
motivated  by  personality  conflicts  with  the  public  safety 
(Continued  on  page  36) 


Court-sanctioned  wiretaps  get  pubiisher  on  tape 


Editor’s  note:  The  following  excerpts,  from  court-sanc¬ 
tioned  wiretaps,  were  contained  in  a  presentment  by  a 
Hudson  County  (N.J.)  Grand  Jury,  which  criticized  rela¬ 
tionships  between  city  officials  in  Union  City,  organized 
criminals  and  newspaper  publisher  Rene  Avila,  whose 
Spanish-language  weekly,  Avance,  was  closely  allied 
with  the  city’s  former  ruling  political  group. 

Conversations  involve  Eusebio  “Chi  Chi"  Rodriguez,  a 
well-known  gambling  operator;  Manny  Diaz,  a  former  city 
commissioner;  Mayra  De  La  Rosa,  a  city  employee  and 
wife  of  Rodriguez;  and  Jose  Miguel  Battle  Sr.,  the  reputed 
boss  of  a  Cuban  crime  ring  called  The  Corporation. 

A  politically  active  educator,  Jose  Falto,  complains 
about  Avance  not  endorsing  the  political  machine’s 
school  board  candidate  and  suggests  that  Rodriguez  call 
Florida  in  an  effort  to  have  Battle  control  the  newspaper: 

Rodriguez:  The  only  one  whose  mouth  has  to  be  shut  is 
Rene,  no  one  else. 

Falto:  You  can  control  him. 

Rodriguez:  No,  I’ll  control  him.  I  am  the  only  one  who 
controls  him.  No  one  else  controls  nim,  neither  Manny  nor 
any  of  those  people  can  control  him. 

Falto:  Let’s  call  Florida  so  they’ll  control  him. 

Rodriguez:  We  are  going  to  have  to  call  down  there. 

Falto:  You  understand? 

Rodriguez:  I  control  .  .  .  Manny  knows  where,  but 
Manny  doesn’t  dare  call  anybody. 

Falto:  Yeah,  but  you  know  who  to  call  .  .  . 

(Later) 

Rodriguez:  But  if  they  want  me  to  do  it  .  .  .  yes.  I’ll  do 
it.  But  I  am  not  going  to  control  him  if  they  don’t  .  .  .  want 
it. 

Falto:  Uh,  hum  .  .  .  you  can  do  that.  You  are  the  only 
one  who  can  do  that;  you  know  it  and  I  also  know  it,  you 
understand? 


About  political  fund-raiser  tickets  purportedly  sold  by 
Avila  to  members  of  The  Corporation: 

Rodriguez:  I  found  out  who  Rene  sold  that  ten  tables  to. 

De  La  Rosa:  Who? 

Rodriguez:  To  the  people  from  Battle’s,  from  New 
York.  They  work  in  the  office. 

Discussing  efforts  to  protect  Avila’s  free-circulation 
Avance  from  being  stolen  by  political  foes  after  it  was 
dropped  off  in  shops  and  apartments: 

Rodriguez:  He  [Avila]  called  me  up  for  that.  That  the 
people  were  going  to  collect  it.  If  I  could  ...  I  told  him. 
I’ll  help  him.  I’ll  help  you. 

Diaz:  Yeah,  yeah.  We  have  to  put  two  or  three  in  the  key 
places  and  we  have  to  put  people  to  guard  them. 

Rodriguez:  Oh,  sure. 

Diaz:  We  have  to  pay  them. 

Rodriguez:  For  tomorrow,  tomorrow  night  I  am  going  to 
see  the  manager. 

Uha. 

Rodriguez:  Then  for  the  next  week,  attack  them  with 
that  in  Rene’s  newspaper. 

Diaz:  Perfect. 

(Later) 

Diaz:  If  you  have  two  or  three  good  people  that  .  .  .  I’ll 
pay  them  so  they  can  guard  (the  newspaper)  from  being 
collected. 

Rodriguez:  Oh,  okay,  if  you  tell  me  that.  I’ll  get  you 
then. 

The  familiar,  working  relationship  between  Avila  and 
Rodriguez  is  seen  in  this  Febuary  1985  conversation: 

Avila:  Partner,  I  am  going  to  tell  you,  you  know  the  way 
I  am.  When  I  am  a  friend  and  if  I  have  to  give  away  my 

(Continued  on  page  37) 
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UPl  reorganizes 


United  Press  International 
announced  its  reorganization  from  a 
five-division  editorial  structure  into 
21  regions  headed  by  a  manager  and 
regional  editor. 

UPI’s  world  headquarters  will 
remain  in  Washington,  D.C. 

UPI’s  new  owner,  Mexican 
publisher  Mario  Vazquez  Raha,  said 
the  decentralization  plan  was  adopted 
in  response  to  subscriber  feedback. 
The  new  structure,  he  said,  will 
enable  UPI  to  maintain  closer  contact 
with  all  of  its  clients  and  provide 
improved  service. 

The  regional  manager  will  oversee 
all  UPI  functions,  especially  client 
relations.  The  regional  editor  will  be 
responsible  for  the  metro,  state  and 
regional  wires. 

In  addition  to  the  new  regions,  UPI 
announced  a  series  of  executive 
appointments. 

Guillermo  Chao,  a  longtime  aide  to 
Vazquez,  becomes  general  manager. 
Bobby  Ray  Miller,  former  head  of 
personnel,  was  named  Chao’s 
deputy. 

William  Morrissey,  former  presi¬ 
dent  of  the  Wire  Service  Guild  who 
joined  UPI  after  Vazquez  took  over 
June  10,  was  named  general  opera¬ 
tions  manager. 

Dean  Wheeler,  Sandy  Sewitch  and 
Bob  Kieckhefer  were  named  Morris¬ 
sey’s  deputies  in  the  respective  areas 
of  contract  administration,  account¬ 
ing  and  technical  support. 

Gordon  Rice  was  named  general 
sales  manager,  with  Phil  Stone  as  his 
deputy.  Ross  Riddell  becomes  direc¬ 
tor  of  finance  and  adminstration. 

Bob  Goldner  was  appointed  trea¬ 
surer  and  Anne  Kott  was  named 
director  of  human  resources. 

Joe  Domek  continues  as  director  of 
communications. 

The  21  regions,  headquarters  and 
managers  are: 

New  York;  regional  office.  New 
York  City;  regional  manager,  Judy 
Watson. 

Clarification 

In  the  Oct.  4  edition  of  Editor  & 
Publisher,  in  a  story  entitled  “The 
Simmons,  Scarborough  Split,”  the 
parent  company  of  Simmons  Market 
Research  Bureau  was  incorrectly 
identified  as  J.  Walter  Thompson. 

SMRB  is  a  subsidiary  of  the  JWT 
Group,  which  is  also  parent  company 
to  the  J.  Walter  Thompson  advertis¬ 
ing  agency. 


into  new  regions, 


Califomia/Nevada;  regional  office, 
Los  Angeles;  regional  manager, 
Bruce  Kanner. 

District  of  ColumbiaA^irginia/West 
V  irginia/Delaware /Maryland; 
regional  office,  Richmond;  regional 
manager,  Courtenay  Carson. 

Illinois/Indiana;  regional  office, 
Chicago;  regional  manager,  James 
Tailer. 

Massachusetts/Maine/New  Hamp¬ 
shire/Vermont/Rhode  Island/Con¬ 
necticut;  regional  office,  Boston; 
regional  manager;  John  Morgan. 

Texas/Oklahoma;  regional  office, 
Houston;  regional  manager.  Marge 
Boatwright. 


The  new  structure,  he 
said,  will  enable  UPI  to 
maintain  closer  contact 
with  all  of  its  clients . . . 


Pennsylvania/New  Jersey;  regional 
office,  Philadelphia;  regional  man¬ 
ager,  Doug  Page. 

Florida;  regional  office,  Miami; 
regional  manager,  Allan  Siegert. 

Wisconsin/Minnesota/ Iowa; 
regional  office,  Milwaukee;  regional 
manager,  Lance  Herdegen. 

Colorado/ Arizona/Utah/New 
Mexico;  regional  office,  Denver; 
regional  manager,  Mary  Van  Meter. 

Kansas/Missouri/Nebraska; 
regional  office,  Kansas  City;  regional 
manager,  Steve  Forsythe. 

Michigan;  regional  office,  Detroit; 
regional  manager,  Bruce  Babiarz. 

Washington/Oregon/Idaho; 

Supreme  Court 
to  hear  appeal 
in  Bolles  case 

In  its  first  day  of  work  (Oct.  6),  the 
U.S.  Supreme  Court  agreed  to  hear 
a  case  from  Arizona  prosecutors 
seeking  to  overturn  a  state  appeals 
court  ruling  that  vacated  the  death 
penalty  for  John  Harvey  Adamson, 
convicted  in  the  1976  gangland-style 
bombing  death  of  Arizona  Republic 
investigative  reporter  Don  Bolles. 

Adamson  was  tried  for  murder  and 
given  the  death  penalty  after  he  re¬ 
neged  on  a  plea  bargain.  At  issue  in 
the  case  before  the  Supreme  Court  is 
whether  Adamson’s  trial  amounted  to 
double  jeopardy. 


appoints  execs 


regional  office,  Seattle;  regional  man¬ 
ager,  Bud  Hutchinson. 

Georgia/ Alabama/Mississippi; 
regional  office,  Atlanta;  regional 
manager.  Art  Collier. 

Ohio;  regional  office,  Columbus; 
regional  manager,  John  Kady. 

Tennessee/Kentucky;  regional 
office,  Nashville;  regional  manager, 
Duren  Cheek. 

North  Carolina/South  Carolina; 
regional  office,  Raleigh;  regional 
manager,  L.J.  “Pinky”  Vidacovich. 

Louisiana/Arkansas;  regional 
office.  New  Orleans;  regional  man¬ 
ager,  Bill  Fuller.  , 

Hawaii;  regional  office,  Honolulu; 
regional  manager,  Gordon  Sakamoto. 

Wyoming/Montana/North 
Dakota/South  Dakota;  regional 
office,  Cheyenne;  regional  manager 
to  be  named. 

Alaska;  regional  office.  Anchor¬ 
age;  regional  manager,  Jeff  Berliner. 

M’Bow  won’t 
seek  third  term 
at  UNESCO 

In  a  surprise  announcement,  con¬ 
troversial  UNESCO  director  general 
Amadou-Mahtar  M’Bow  said  (Oct.  6) 
he  will  not  seek  a  third  term  as  leader 
of  the  organization. 

M’Bow  had  been  expected  to  easily 
win  reelection,  despite  the  increasing 
dissatisfaction  that  Western  nations 
have  expressed  about  his  leadership. 
His  term  as  head  of  the  159-nation 
United  Nations  Educational,  Scien¬ 
tific  and  Cultural  Organization 
expires  in  November  1987. 

The  former  Senaglese  education 
minister  told  UNESCO’s  executive 
board  he  would  not  seek  reelection 
because  of  “a  wish  to  make  a  positive 
consolidation  of  the  bonds  of  trust 
that  should  exist  between  all  mem¬ 
bers  of  the  international  commu¬ 
nity.” 

M’Bow  actively  pushed  such  con¬ 
troversial  ideas  as  the  “New  World 
Information  Order,”  a  series  of  pro¬ 
posals  that  Western  countries  be¬ 
lieved  were  designed  to  give  nations 
more  control  over  the  press. 

In  1984,  the  United  States  pulled 
out  of  UNESCO,  a  withdrawal  soon 
followed  by  Britain  and  Singapore.  In 
the  last  year.  The  Netherlands,  Japan 
and  Canada  have  threatened  to  with¬ 
draw. 
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Disinformation 

(Continued  from  page  16) 


But  committee  chairman  Dave 
Durenberger  (R-Minn.)  said,  how¬ 
ever,  that  some  government  officials, 
without  authorization  and  without 
any  coordinated  plan,  may  have  given 
individual  reporters  false  or  exagger¬ 
ated  information  about  threats  to 
Gadhafi's  regime. 

Indeed  on  Aug.  25,  only  11  days 
after  the  White  House’s  reported 
approval  of  the  disinformation  tactic, 
the  Wall  Street  Journal  said  in  a  lead 
article  that  the  United  States  and 
Gadhafi  were  on  a  “collision 
course,”  and  the  United  States  was 
prepared  to  make  another  air  raid 
against  Libya  if  Reagan  so  ordered. 

In  answer  to  questions  at  a  White 
House  briefing  at  the  time,  Speakes 
said  the  Wall  Street  Journal  story  was 
“authoritative”  but  not  “author¬ 
ized.” 

With  this  encouragement,  several 
leading  newspapers  then  carried  sto¬ 
ries  similar  to  the  Journal’s,  but  with¬ 
out  attribution  to  specific  sources. 

Some  correspondents  feel  they 
were  tricked;  some  administration 
officials  counter  that  reporters  hyped 
the  story  and  deceived  themselves. 

The  Wall  Street  Journal  says  its 
Aug.  25  story  was  based  on  “multiple 
sources  in  multiple  agencies  of  the 
U.S.  government,”  as  well  as  infor¬ 
mation  from  abroad,  notably  from  its 
correspondents  in  Cairo. 

Managing  editor  Norman  Pearl- 
stine  points  out  that  the  Journal  on 
Sept.  2  also  reported  that  the  Ameri¬ 
can  government  planned  to  “promote 
reports  in  the  Middle  East  of  growing 
opposition  to  Gadhafi.” 

“If  our  government  also  mounted  a 
complex  disinformation  campaign, 
involving  multiple  sources  here  and 
abroad  aimed  at  the  U.S.  press,” 
Pearlstine  says,  “we  knew  nothing 
about  it.  If,  indeed,  our  government 
conducted  such  a  domestic  disinfor¬ 
mation  campaign,  we  were  among  its 
many  victims.” 

Some  of  the  most  revealing  admin¬ 
istration  talk  —  at  least  about  over¬ 
seas  disinformation  —  came  from 
Shultz  in  a  conversation  with  report¬ 
ers  at  the  United  Nations. 

Asked  about  the  “charge”  that  he 
agreed  to  mount  the  disinformation 
campaign,  Shultz  said:  “Why  is  that  a 
charge?  If  I  were  a  private  citizen 
reading  about  it,  and  I  read  that  my 
government  was  trying  to  confuse 
somebody  who  was  conducting  ter¬ 
rorist  acts  and  murdering  Americans, 
I’d  say,  “Gee,  I  hope  it’s  true.” 

Added  Shultz:  “I  know  of  no  deci¬ 


sion  to  go  out  and  tell  lies  to  the 
media.  I  think,  however,  that  if  there 
are  ways  in  which  we  can  make  Gad¬ 
hafi  nervous,  why  shouldn’t  we?  And 
I  described  one  of  them.  That  is  not 
deceiving  you,  but  just  using  your 
predictable  tendencies  to  report 
things  that  we  try  to  keep  secret,  so 
we’ll  label  it  a  big  secret  and  you’ll 
find  out  about  it  and  you’ll  report  it. 
We  know  that.  The  higher  the  classifi¬ 
cation,  the  quicker  you’ll  report  it.  So 
you’re  predictable  in  that  sense.” 

Newspaper  editorials  and  other 
commentary  generallly  ignored  or  did 


down  what’s  told  them.  Their  job  is  to 
ask  questions,  panning  for  nuggets  of 
gold  .  .  . 

“It  is  desirable  that  we  do  not 
return  in  the  wake  of  this  unfortunate 
affair  to  the  post-Watergate  era,  when 
the  Woodward-Bernstein  school  of 
journalism  spawned  a  new  breed  of 
correspondent  who  cruelly  cross- 
examined  rather  than  skillfully  inter¬ 
viewed,  who  considered  government 
officials  guilty  until  they  proved  them¬ 
selves  innocent.  This  unproductive 
syndrome  had  just  about  worn  off  in 
Washington,  but  here  we  are  again. 


“What  it  boils  down  to  is  that  the  government  was 
telling  big  fibs  and  the  Post  was  telling  big  truths.  So 
who  gets  castigated?  It  is  a  sorry  state  of  affairs.” 


not  accept  government  efforts  to  dis¬ 
tinguish  between  information  aimed 
at  overseas  targets  as  contrasted  with 
domestic  targets. 

Post  ombudsman  Laitin,  a  former 
information  officer  at  the  Treasury 
and  Defense  departments,  was  sur¬ 
prised  that  Post  readers  weren’t  more 
sympathetic  to  press  complaints. 

In  an  ombudsman  column,  he 
wrote:  “The  reader  outrage  over  the 
Post’s  publishing  Bob  Woodward’s 
revelation  last  week  that  our  govern¬ 
ment  has  been  conducting  a  carefully 
planned  program  to  give  false  infor¬ 
mation  to  the  American  people 
matched  the  anger  of  those  in  the  past 
month  who  were  offended  at  some 
ethnic  and  religious  articles  carried  in 
this  paper  (in  its  Sunday  magazine, 
see  related  story  in  E&P  on  page  41 .) 

“But  in  this  new  outpouring  of 
anger,  it  is  odd  that  the  vehement 
reaction  was  to  the  Post’s  printing 
things  that  were  true.  There  was  not  a 
shred  of  indignation  that  the  Post, 
along  with  other  news  media,  had 
unknowingly  printed  lies.  It  is  also 
interesting  to  note  that  both  the  truth 
and  the  lies  were  provided  by  govern¬ 
ment  officials. 

“What  it  boils  down  to  is  that  the 
government  was  telling  big  fibs  and 
the  Post  was  telling  big  truths.  So  who 
gets  castigated?  It  is  a  sorry  state  of 
affairs. 

“Every  day,  government  spokes¬ 
men  put  a  “spin”  on  the  facts  to  make 
the  administration  look  good.  I  imag¬ 
ine  that’s  been  standard  operating 
procedure  since  George  Washing¬ 
ton’s  administration.  As  for  the  gov¬ 
ernment’s  slicing  the  truth  a  little  thin 
in  day-to-day  operations,  that’s  what 
newspeople  get  paid  for  —  they’re 
not  stenographers  simply  taking 


“The  American  people  are  best 
served  when  there  exists  a  healthy 
arm’s-length  relationship  between 
government  and  the  news  media.  I 
hope  and  pray  for  the  sake  of  the 
American  people  that,  in  this  uneasy 
balance  between  government  and  the 
news  media,  neither  side  ever  wins  a 
decisive  victory.” 

Spanish  wire  starts 
North  America  push 

The  Spanish  wire  service,  EFE,  is 
positioning  itself  for  launch  in  the 
North  American  market,  and  a  mail 
promotion  to  selected  U.S.  and  Cana¬ 
dian  media  is  underway. 

The  American  promotion  is  also 
targeted  at  smaller  media  in  markets 
with  large  and  increasingly  influential 
Hispanic  populations. 

Of  the  30-to-40  items  transmitted 
each  day  by  EFE’s  English-language 
service,  about  four-fifths  are  breaking 
general  and  business  news  from  Latin 
America.  The  remainder  is  news  of 
Spain,  plus  news-pegged  features  and 
analysis. 

EFE,  which  is  the  phonetic  render¬ 
ing  in  Spanish  of  the  letter  “F”,  was 
founded  by  Franco’s  nationalists  at 
the  close  of  the  Spanish  Civil  War. 
During  the  Generalissimo’s  36-year 
dictatorship,  the  agency  was  sole  sup¬ 
plier  of  non-local  news  to  all  Spanish 
media,  translating  foreign  news  by 
arrangement  with  the  international 
wires. 

The  agency  has  nearly  80  bureaus 
in  60  nations,  including  China  and  the 
Philippines;  a  staff  of  650,  including 
485  in  editorial  functions;  and  more 
than  1 ,400  subscribers,  500  of  them  in 
Latin  America. 
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why  do  they  have  to  show 
things  Iwe  this  in  the  newspaper? 


Yes.  this  is  a  grisly  picture. 

But  in  a  glance,  readers  under¬ 
stood  the  enormity  of  what  happened 
to  the  White  Qty  No  amount  of  words 
could  equal  this  image  and  those 
that  came  with  it. 

It  began  on  November  14. 1985. 

Colombia’s  long-dormant  Nevada 
del  Ruiz  volcano  empted.  Photogra¬ 
phers  Carol  Guzy  and  Michel  duCille 
of  Knight-Ridder’s  Miami  Herald  were 
dispatched  to  the  Colombian  town  of 
Armero. 

It  was  known  as  the  White  City 
because  of  its  extensive  cotton  and 
rice  crops.  Now  a  brown  tidal  wave  of 
mud.  ash.  melted  snow  and  rocks  had 
cascaded  down  the  slopes. 

Armero  was  no  more. 

'lb  get  to  the  scene.  Guzy  and 
duCille.  along  with  two  Miami  Herald 
reporters,  rode  for  five  hours  over 
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twisting,  fog-covered  roads.  Then, 
when  the  roads  ended,  they  faced  a 
five-mile  walk.  As  they  approached 
Armero.  the  mud  was  hip-deep. 

Carnage  and  corpses  surrounded 
them.  Throughout  the  area,  the  roar 
of  the  emption  had  been  replaced  by 
the  quiet  of  dying. 

Only  20  percent  of  the  town’s 
28.000  inhabitants  had  survived. 

Guzy  and  duCille  sent  back 
gut-wrenching  pictures.  They  knew 
they’d  be  pair^ul  to  print.  But  from  a 
human  perspective,  they’d  captured 
the  truest  pictures  of  the  trauma 
and  the  tragedy  of  Armero.  DuCille 
recalls.  "I  was  shooting  close-up 
shots  of  a  dead  baby  and  all  the  time 
thinking.  ’My  God.  this  could  be 
my  soa’  They  were  about  the 
same  age." 

The  Herald’s  pictures  and 


m 


stories  about  the  devastation  in 
Armero  created  an  immediate,  com 
passionate  reaction  in  South  Florida. 
Thousands  of  Herald  readers  brought 
food,  clothing  and  medical  supplies 
to  local  fire  stations.  Eventually, 
twelve  truckloads  of  relief  supplies 
^\’eIe  sent  to  Colombia. 

Carol  Guzy  and  Michel  duCille 
won  the  1986  Pulitzer  Prize  for  Spot 
News  Photography 

The  Miami  Herald  had  sent  two 
reporters  and  two  photographers 
1.500  miles  to  get  the  story.  A  chartered 
jet  had  to  be  used  to  get  the  pictures 
back  to  Miami  before  deadline.  In  all. 
it  was  a  herculean  feat. 

By  comparison,  no  other  news 
organization’s  coverage  came  close  to 
the  Herald’s. 


But  The  Miami  Herald  is  a 
Knight-Ridder  newspaper. 


KNIGHT-RIDDER 

We  never  underestimate  the  American  people. 


Knight-Ridder.  winner  of  an  unprecedented  seven  Pulitzer  Prizes  in  1986.  is  a  nationwide  communications  company  with  eight  television  stations, 
cable  systems,  business  information  services  and  28  daily  newspapers. 
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Audit  Bureau  to  allow  experimental  same-day  coupon  promotion 

Papers  can  tell  readers  the  dollar  value  of  coupons  In  that  day’s  edition 


By  Mark  Fitzgerald 

After  years  of  debate,  the  Audit 
Bureau  of  Circulations  agreed  — 
somewhat  nervously  —  to  a  one-year 
experiment  permitting  same-day 
promotion  of  coupon  values  in  news¬ 
papers. 

The  experiment  began  Oct.  1,  with 
indications  that  a  fairly  substantial 
number  of  newspapers  will  take 
advantage  of  the  opportunity  to  tout 
the  money  value  of  coupons  pub¬ 
lished  in  that  day’s  paper  or  in  future 
editions. 

If  newspapers  are  showing  enthu¬ 
siasm,  however,  other  Audit  Bureau 
members  —  especially  the  advertis¬ 
ers  and  ad  agencies  who  comprise  the 
group’s  majority  —  are  considerably 
more  wary  of  the  experiment. 

For  one  thing,  advertisers  have 
long  expressed  concern  that  an 
increase  in  coupon  promotion  could 
also  increase  coupon  misredemption. 
For  another,  they  have  said  they  are 
worried  that  the  coupon  values  might 
become  inflated  —  and  skew  circula¬ 


tion  numbers. 

“The  question  becomes,  when 
does  an  offer  become  a  premium,  an 
incentive  to  buy?’’  Audit  Bureau 
spokesman  Charles  O.  Bennett  said. 
“If  someone  says,  hey,  I  can  get  $600 
in  coupons  for  only  250  a  copy,  you 
begin  to  wonder  about  (why)  this  per¬ 
son  is  buying  it.” 


In  addition,  the  Audit 
Bureau  says  it  reserves 
the  right  to  cancei  the 
experiment  at  any  time. 


In  approving  this  one-year  “excep¬ 
tion”  to  Newspaper  Rule  Cl.  14,  the 
Audit  Bureau  board  attached  a  num¬ 
ber  of  conditions. 

First,  publisher  members  who 
promote  coupon  values  will  be 
required  to  fill  out  a  monthly  form 
showing  the  dates  and  ways  the  cou¬ 
pons  were  promoted. 


And,  just  as  with  circulation  audits, 
newspapers  will  be  required  to  retain 
all  promotion  materials  for  bureau 
inspection. 

In  addition,  the  Audit  Bureau  says 
it  reserves  the  right  to  cancel  the 
experiment  at  any  time. 

The  coupon  experiment  comes 
from  the  work  of  the  liaison  commit¬ 
tee  comprised  of  members  from  the 
Audit  Bureau,  the  American  Newspa¬ 
per  Publishers  Association  and  the 
Newspaper  Advertising  Bureau. 

In  April,  the  Audit  Bureau’s  own 
newspaper  buyer  advisory  committee 
agreed  to  the  experiment  “in  the  spirit 
of  not  inhibiting  newspapers  in  mar¬ 
keting  their  products,”  according  to 
an  Audit  Bureau  publication. 

A  similar  experiment  was  con¬ 
ducted  last  year  in  three  Southern 
markets  by  the  ANPA  and  NAB. 

“The  results  were  very,  very 
inconclusive,”  Bennett  said.  Never¬ 
theless,  he  added,  “We  decided  to 
leave  it  wide  open  and  see  what  hap¬ 
pens  in  a  year.” 

Malaysian  WSJ  ban, 
reporters’  expulsion 
protested  by  ASNE 

The  American  Society  of  Newspa¬ 
per  Editors  recently  sent  a  letter  to 
Prime  Minister  Mahathir  Mohamad  in 
Kuala  Lumpur,  Malaysia,  urging  his 
government  to  reverse  its  decision 
banning  the  Asian  edition  of  the  Wall 
Street  Journal  and  expelling  the  Jour- 
nal’s  two  correspondents  from 
Malaysia. 

The  letter,  signed  by  Michael  G. 
Gartner,  ASNE  president,  read,  in 
part,  “Unless  reversed,  this  action 
can  only  lead  the  U.S.  and  Canadian 
media  to  assume  that  neither  you  nor 
your  government  believe  in  your  peo¬ 
ple’s  right  to  know.  Further,  it  can 
cause  North  American  business  lead¬ 
ers  to  believe  Malaysia  will  take  an 
arbitrary  approach  to  the  freedom  of 
business  news  and  information  — 
and  indeed  toward  freedom  of  enter¬ 
prise. 

“Barring  of  newspapers  and  expul¬ 
sion  of  journalists  is  not  surprising 
when  it  occurs  in  dictatorships.  It 
shocks  us  when  it  occurs  in  a  nation 
counted  among  the  world’s  democra¬ 
cies.” 


Soooo,  TEU-ME.  \(H«  CoMWNY  KN«WS 
m  SUSiNtSS  WEIL  ENOUGH  To  fiuilj)  A 
FHoNT-END  STSTEM  THAT  "niE- 
wtf  ve  vKiq? 


MYcAo-TEKBOES. 

■ni£KfCR[K0Nf‘’5^_.| 

,FoK  ||12£AWEEKr 


F<)r  weeklies  and  small  dailies,  the  Mycro-Comp™  550  IS  the  solution. 
Call  us  for  the  proof,  Toll  Free  800-835-2055. 

'Average  weekly  cost  of  sample  system  purchased  on  GO-month  non-cancellable  lease. 


9229  East  37lh  Street  North  •  Wichita,  KS  67226  •  In  Kansas,  (316)681-0550 
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*  THEADS 
FROM  OUTER  SRACE 
ARE  COMING. 


Look  up.  A  dream  come  true  is  orbiting 
22,300  miles  above  your  head.  It’s  the  high 
tech  cornerstone  of  the  AD/SAT  Network, 
a  satellite  that  delivers  ads 
directly  to  your  newspaper. 

At  the  speed  of  light. 

It  all  starts  with  one  solitary 
piece  of  repro  material  from  an 
advertising  agency,  and  ends 
moments  later  at  newspapers  across 
America  as  a  facsimile  that’s  a  dead 
ringer  for  the  original.  No  missing, 
mangled  or  delayed  ads.  No  missed 
insertions.  No  lost  revenue.  Plus  the 
bonus  of  an  on-line  message  system 
that,  for  the  first  time,  links  ad 
agencies,  newspapers  and  their 
representatives.  ^ 

This  fall  the  AD/SAT  Network 
goes  operational,  serving  advertis¬ 
ing  agencies  and  demonstration 
newspapers. 

For  years  it’s  been  your 
dream.  Now  it’s  your  reality. 

And  it’s  time  for  you  to  join  the 
Network.  For  full  details,  contact 
AD/SAT,  527  West  34th  Street, 

New  york  City,  New  York  10001. 

Phone:  212/330-0678. 


We  deliver  newspaper  ads 
at  the  speed  of  light 


It’s  Not  Too  Late 

To  save  taxes.  If  you’re  thinking  about  selling  your  newspaper  company  in 
the  near  future,  there  are  powerful  incentives  to  accelerate  the  process  and 
close  the  sale  before  the  end  of  1986.  Beginning  on  January  1,  1987  under  the 
current  tax  proposals: 


*  Your  personal  capital  gains  tax  payment  will  jump  by  at  least  40%; 

*  A  buyer  of  your  company’s  stock  will  be  unable  to  step  up  asset 
values  economicaUy.  Therefore  his  taxes  will  increase  and  the 
price  he’s  willing  to  pay  may  go  down;  and 

*  You  may  be  taxed  prohibitively  if  you  split  your  company  and  seU 
each  piece  to  the  best  buyer,  forcing  you  to  sell  your  company  as 
a  whole  to  one  buyer  and  limiting  the  number  of  potential  buyers 
and  therefore  the  sale  price. 


As  a  uniquely  experienced  financial  advisor  to  newspaper  companies  and 
their  controlling  families,  First  Boston  works  with  its  clients  to  develop  and 
execute  financial  plans  swiftly,  confidentially,  and  efficiently. 

First  Boston  has  the  unparalleled  expertise  of  its  team  of  professionals 
specializing  in  mergers,  acquisitions,  divestitures  and  capital  raising  for  media 
companies.  The  group  draws  upon  the  resources  of  First  Boston’s  140-person 
Merger  and  Acquisition  Group,  with  M&A  professionals  in  New  York,  Atlanta, 
Boston,  Chicago,  Houston,  Los  Angeles,  San  Francisco,  London  and  Tokyo. 

Leadership  in 

Mergers,  Acquisitions  and  Divestitures 


®  First  Boston 


Investment  Bankers 


Leadership  in  Media  Transactions 

Many  of  the  nation’s  leading  media  companies  have  relied  on  First  Boston 
for  financial  advisory  and  execution  services  that  reflect  our  creative  approaches 
to  reaching  client  goals. 


Affiliated  Publications,  Inc. 

Katz  Communications  Inc. 

American  Broadcasting  Companies,  Inc. 

King  Broadcasting  Company 

American  Television  and  Communications 

King  World  Productions,  Inc. 

Corporation 

Lee  Enterprises,  Incorporated 

BHC,  Inc.,  a  subsidiary  of 

Mark  Goodson 

Chris-Craft  Industries,  Inc. 

The  News  Corporation  Limited 

Capital  Cities/ABC,  Inc. 

The  New  York  Times  Company 

Chronicle  Publishing  Company 

The  New  Yorker  Magazine,  Inc. 

Communications  Satellite  Corporation 

Opryland  Entertainment 

Cox  Enterprises,  Inc. 

Pearson  PLC 

Cox  Communications,  Inc. 

Rollins  Communications,  Inc. 

Des  Moines  Register  and  Tribune  Company 

SEN  Companies,  Inc. 

E.  W.  Scripps  Company 

Scripps  Howard  Broadcasting  Company 

ESPN 

Storer  Communications  Inc. 

Esquire  Magazine  Group,  Inc. 

Taft  Broadcasting  Company 

General  Cinema  Corporation 

Tele-Communications,  Inc. 

Gulf + Western  Inc. 

Time  Incorporated 

Harcourt  Brace  Jovanovich,  Inc. 

Tri-Star  Pictures,  Inc. 

Independent  Publications,  Inc. 

Turner  Broadcasting  System,  Inc. 

Jack  Kent  Cooke,  Inc. 

Viacom  International  Inc. 

John  P.  Scripps  Company 

The  Walt  Disney  Company 

John  S.  Knight  Estate 

Westinghouse  Broadcasting 

John  Wiley  &  Sons,  Inc. 

World  Book  Finance,  Inc. 

In  the  past  eighteen  months,  First  Boston  has  advised  on  more  than  275 
mergers,  acquisitions,  divestitures  and  leveraged  buyouts  worth  more  than  $75 
billion  and  on  media  transactions  worth  more  than  $11  billion. 

The  December  3 1  tax  deadline  lends  a  critical  urgency  to  your  decisions. 
For  a  complete,  confidential  review  of  how  the  immediate  tax  and  financial 
environment  will  affect  you  and  your  company,  please  call  Chuck  Ward  or  Fred 
Smith  at  (212)  909-2000. 


Leadership  in 

Mergers,  Acquisitions  and  Divestitures 

®  First  Boston 


Investment  Bankers 


NEWSPEOPLE  IN  THE  NEWS 


Newly  announced  appointments  at 
the  Associated  Press  follow. 

Larry  Gerber  is  the  new  chief  of 
Nordic  Services,  based  in  Stockholm. 
Chief  of  bureau  in  Vienna  since  1982, 
Gerber’s  new  responsibilities  include 
coordinating  news  and  business  oper¬ 
ations  in  Sweden,  Norway,  Finland 
and  Denmark. 

With  AP  since  1976,  he  has  worked 
in  Spokane  and  in  New  York  on  the 
foreign  and  World  Services  desks  and 
in  1980  moved  to  Bonn  and  then  to 
Vienna. 

Martin  C.  Thompson,  bureau 
chief  in  San  Francisco  since  1974,  has 
been  named  Los  Angeles  chief  of 
bureau  and  will  direct  operations  in 
Southern  California  and  Southern 
Nevada  from  Los  Angeles. 

Peggy  Walsh,  an  assistant  chief  of 
bureau  in  Los  Angeles,  was 
appointed  chief  of  the  San  Francisco 
bureau,  with  responsibilities  for  oper¬ 
ations  in  northern  California  and 
northern  Nevada. 

Mathew  J.  Bokor  is  the  new  assis¬ 
tant  chief  of  bureau  in  Atlanta.  He  has 
been  news  editor  in  Miami.  Mary 
Anne  Rhyne  was  named  news  editor 
in  Atlanta.  She  was  correspondent  in 
Tallahassee. 

Philip  Brasher  is  the  new  corres¬ 
pondent  in  Bismarck.  He  transferred 
to  Bismark  as  a  North  Dakota  state- 
house  reporter  in  1984. 

David  Sedeno  has  been  named 
AP’s  correspondent  in  San  Antonio, 
moving  from  Harlingen,  Texas,  cor¬ 
respondent.  He  joined  AP  in  Dallas  in 
1984  after  working  as  a  copy  editor  for 
the  San  Angelo  Standard-Times. 

♦  * 

John  C.  Behrens,  professor  of 
journalism  and  public  relations,  was 
appointed  director  of  the  journalism 
and  public  relations  program  at  Utica 
College  of  Syracuse  University, 
Utica,  N.Y.  He  joined  the  faculty  in 
1965. 
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DAN  K.  THOAWSSON,  editor  of  the 
Scripps  Howard  News  Service  and 
chief  of  the  Washington  bureau  since 
1980,  has  been  elected  vice  presi¬ 
dent/news  of  the  newspaper/publish¬ 
ing  division  of  Scripps  Howard. 

Thomasson,  who  built  his  Washing¬ 
ton  reputation  as  an  investigative  jour¬ 
nalist,  worked  for  the  Terre  Haute  Star 
and  the  Indianapolis  Star  after  his 
graduation  from  Indiana  University. 
He  joined  the  Rocky  Mountain  News  in 
1958  following  Army  service  and  in 
1964  was  transferred  to  the  Washing¬ 
ton  bureau  for  Scripps  Howard,  later 
becoming  chief  congressional  corres¬ 
pondent  and  then  managing  editor. 


Joe  Worley  has  been  promoted  to 
executive  editor  of  the  Nashville  Ban¬ 
ner.  He  had  held  the  post  of  managing 
editor  since  1982.  As  chief  operating 
officer  of  the  newsroom,  he  works 
with  Irby  Simkins  Jr.,  publisher,  on 
long-range  goals  and  development. 

Worley  joined  the  Banner  in  1973  as 
a  copy  editor  and  was  city  editor  three 
years  before  his  promotion  to  m.e. 
Earlier  he  had  worked  at  the 
Johnson  City  (Tenn.)  Press  Chronicle 
and  the  Augusta  (Ga.)  Chronicle. 

♦  ♦  ♦ 

Barker  C.  Howland,  73,  a  former 
Navy  commander  and  a  religion 
writer,  military  columnist  and  drama 
and  music  reviewer  for  the  Harris¬ 
burg  (Pa.)  Patriot-News,  has  retired 
as  a  newsman  to  follow  yet  another 
career. 

He  has  enrolled  in  the  Lancaster 
(Pa.)  Theological  Seminary  to  work 
for  a  doctor  of  ministry  degree.  Baker 
is  also  a  Baptist  minister  and  served  in 
the  Navy  as  a  chaplain. 

Earlier  in  his  career  he  worked  for 
the  Lewiston  (Maine)  Sun  and  Jour¬ 
nal,  New  Bedford  (Mass.)  Standard 
Times,  and  the  Boston  Post.  He 
entered  the  Navy  as  a  chaplain  in  1947 
and  served  in  Korea  and  Italy  and  on 
ship  duty  and  several  bases,  retiring 
in  1969  as  a  commander.  He  then 
joined  the  Patriot-News. 

4c  i|c 

David  J.  Worden  has  been  named 
to  the  newly  created  position  of  mar¬ 
keting  director  for  Park  Newspapers 
of  St.  Lawrence  Inc.,  Ogdensburg, 
N.Y.  Formerly  assistant  advertising 
director,  Worden  has  served  as 
advertising  director  since  last 
October  while  Patricia  Charlebois 
was  on  maternity  leave.  She  returned 
to  work  as  director  in  September. 


Marie  Sieffert,  associate 
publisher  and  advertising  director  of 
the  Manchester  (Conn.)  Herald,  has 
been  promoted  to  publisher.  She  suc¬ 
ceeded  Richard  W.  Cosgrove,  who 
resigned. 

Sieffert  is  the  first  woman  named 
publisher  of  a  daily  newspaper  in  the 
Scripps  League  organization.  She 
joined  the  Herald  in  1978  as  an  adver¬ 
tising  sales  representative  and  was 
promoted  to  retail  advertising  man¬ 
ager,  and  then  to  her  most  recent  posi¬ 
tions. 

4c  )|c  4c 

Luis  Patino  has  resigned  as  public 
relations  director  at  Noticias  del 
Mundo,  New  York-based  Spanish- 
language  daily,  to  become  project 
director  for  the  Physician’s  Exchange 
Program  of  the  Interamerican  College 
of  Physicians  and  Surgeons  in 
Washington,  D.C. 

His  duties  have  been  taken  over  by 
Edwin  Santos  Jorge,  formerly 
public  affairs  specialist  for  the  Peace 
Corps  in  New  York.  Patino  was  one 
of  the  founding  employees  of  the 
newspaper  in  1980. 

4c  4c  4s 

Beth  Qarm  Todgham  was  named 
to  the  new  post  of  marketing  and 
promotions  director  of  the  Manches¬ 
ter  Union  Leader  and  New  Hamp¬ 
shire  Sunday  News.  She  was  with  the 
Cleveland  Press  for  10  years,  the  last 
three  as  circulation  promotion  man¬ 
ager,  before  moving  to  New  Hamp¬ 
shire  and  joining  the  Nashua  Tele¬ 
graph. 

The  newspapers’  office  of  commu¬ 
nity  relations,  headed  by  Jeanne  Tan- 
CREDE,  is  part  of  the  new  department. 
Named  to  assist  Todgham  is  Barbara 
Dziura,  formerly  a  secretary  to 
publisher  Nackey  S.  Loeb. 


28 


EDITOR  &  PUBLISHER  for  October  11,  1986 


i 


Wesley  Pruden,  managing  editor 
of  the  Washington  Times  for  the  past 
17  months,  has  assumed  the  duties  of 
director  of  editorial  operations,  suc¬ 
ceeding  Woody  West,  who  is  retiring 
as  executive  editor. 

Pruden  retains  the  title  of  managing 
editor,  at  his  request,  and  the  title  of 
executive  editor  will  be  retired  with 
West,  who  becomes  an  associate  edi¬ 
tor,  contributing  signed  commentary 
columns  to  Insight,  the  weekly  news 
magazine  of  the  Times. 

Pruden  worked  in  Vietnam  and  in 
the  Middle  East  for  the  late  National 
Observer  and  at  the  Arkansas 
Gazette,  Little  Rock,  and  the  Mem¬ 
phis  Commercial  Appeal. 

JosETTE  Sheeran  Shiner,  retain¬ 
ing  her  title  as  deputy  managing  edi¬ 
tor,  assumes  added  management 
duties,  as  do  four  assistant  managing 
editors  —  P.E.  Innerst  for  produc¬ 
tion,  Ted  Acres  for  special  projects, 
Tom  Diaz  for  night  news  operations, 
and  Peter  Holmes  for  administra¬ 
tion. 

Also,  Richard  Beeston,  Washing¬ 
ton  bureau  chief  for  The  Daily  Tele¬ 
graph  of  London,  has  been  named 
State  Department  correspondent  and 
Theo  Stamos  was  appointed  to  cover 
the  Supreme  Court. 

Beeston  was  chief  of  The  Tele¬ 
graph’s  Moscow  bureau  before 
returning  for  his  second  stint  in 
Washington.  He  covered  the  Middle 
East  for  the  London  News  Chronicle 
prior  to  joining  the  Telegraph  in  1960. 

Stamos,  a  business  reporter  on  the 
staff  for  a  year  specializing  in  tele¬ 
communications,  has  worked  at 
McGraw-Hill  Publishing  and  City 
News  Bureau  in  Chicago. 

:|c  * 

John  M.  Williams  has  joined  PR 
Newswire  as  senior  vice  president 
headquartered  in  New  York  .  He  has 
held  editorial  positions  at  United 
Press  International  in  Los  Angeles 
and  New  York  and  public  relations 
posts  at  CBS  and  Citicorp. 


Catherine  Shen,  deputy  managing 
editor  of  USA  Today's  Life  section 
since  last  year,  has  been  appointed 
publisher  of  the  Honolulu  Star-Bulle¬ 
tin. 

She  earned  a  master's  degree  in 
English  from  Claremont  College 
Graduate  School  in  1970,  and  then 
worked  for  Harcourt  Brace  Publish¬ 
ing  in  1970-71  as  art  editor,  as  a  Bos¬ 
ton  Globe  reporter  in  1971,  a  Bruns¬ 
wick  (Maine)  Times-Record  reporter/ 
photographer  in  1972,  and  as  a  film¬ 
strip  director  for  Harcourt  Brace,  San 
Francisco,  in  1973-74. 

Shen  joined  the  San  Francisco 
Chronicle,  serving  as  copy  editor, 
Sunday  magazine  editor  and  editor  of 
the  People  section. 

*  * 

Bruce  MbcDonell,  former  NBC 
correspondent  and  now  a  free-lance 
newsman,  was  elected  president  of 
the  Foreign  Correspondents  Club  of 
Japan  for  the  1986-87  year,  a  post  his 
wife  held  two  years  ago.  MacDonell 
and  his  wife,  Mary  Ann  Maskery, 
who  reported  for  ABC,  are  the  first 
husband  and  wife  to  serve  in  the  office 
since  the  club  was  founded  in  1945. 

Richard  Pyle,  Asia  news  editor 
for  the  Associated  Press,  was  elected 
first  vice  president. 

*  4c  i|: 

Cynthia  Boal-Janssens,  an  editor 
at  the  Detroit  News  for  seven  years, 
was  named  editor  of  Michigan  Maga¬ 
zine,  the  paper’s  Sunday  supplement. 
She  was  travel  editor  and  an  assistant 
feature  editor  in  the  Lively  Arts 
department  before  becoming  produc¬ 
tion  editor  in  1983,  a  post  that  put  her 
in  charge  of  editorial  operations  at  the 
newspaper’s  printing  facility  in  Ster¬ 
ling  Heights. 

*  *  ♦ 

Valentinas  L.  Kurapka  joined 
Tucson  Newspapers  Inc.,  agents  for 
the  Arizona  Daily  Star  and  Tucson 
Citizen,  as  classified  advertising  man¬ 
ager.  He  was  classified  advertising 
manager  of  the  Santa  Monica  Eve¬ 
ning  Outlook  for  three  years. 


Timothy  A.  O’Connor,  66,  presi¬ 
dent  and  chief  executive  officer  of  the  1 
Naples  (Fla.)  Daily  News,  retired 
recently.  He  continues  to  be  a  mem¬ 
ber  of  the  board  of  directors.  Suc¬ 
ceeding  him  as  president  and  chief 
executive  officer  is  Corbin  Wyant, 
publisher  since  last  year. 

O’Connor  had  been  chief  executive 
officer  of  the  newspaper  since  1%7. 
His  career  spanned  more  than  35 
years  during  which  he  owned  and 
published  newspapers  in  Oregon, 
Colorado,  Pennsylvania,  and  Florida. 

Prior  to  serving  as  a  Navy  aviator  in 
World  War  II,  O’Connor  was  a 
founder  of  Arizona  Airways  which 
merged  with  Monarch  Air  to  become 
Frontier  Airlines. 

4c  4c  4c 

Michael  J.  Fitzgerald  has 
accepted  the  post  of  associate  profes¬ 
sor  in  the  journalism  department  at 
California  State  University,  Sac¬ 
ramento.  He  was  working  as  the 
weekend  editor  of  the  Oroville  (Calif.) 
Mercury-Register  and  journalism 
professor  at  California  State  Univer¬ 
sity,  Chico. 

Prior  to  going  into  teaching  in  1982, 
Fitzgerald  was  an  editor  with  the 
Chico  (Calif.)  Enterprise-Record,  the 
Petaluma  (Calif.)  Argus-Courier,  and 
managing  editor  of  the  Grass  Valley 
(Calif.)  Union. 
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NEWSPEOPLE  IN  THE  NEWS 


IVAN  A.  JONES,  director  of  person¬ 
nel  research  and  development  for 
Knight-Ridder  Inc.,  has  been  promoted  to 
assistant  vice  president  of  personnel  re¬ 
search  and  development. 

Dr.  Jones,  on  industrial  psycholo¬ 
gist,  joined  the  company  in  1975  os 
personnel  consultant  and  was  promoted 
two  years  later  to  his  most  recent  position. 

He  has  been  involved  centrally  with 
the  management  appraisal  program, 
attitude  surveys,  personnel  audits  and 
the  Knight-Ridder  institute  of  Training. 


Appointments  at  Harte-Hanks 
Newspapers  follow. 

Kenneth  O.  Hartnett  has  been 
named  editor  of  the  Middlesex  News, 
Framingham,  Mass.,  and  editor-in- 
chief  of  the  News-Transcript  group  in 
the  Boston  suburbs.  He  replaces  Asa 
Cole,  who  was  named  assistant  to  the 
president  for  community  affairs  at  the 
newspaper. 

Hartnett  was  been  editor  of  Boston 


Magazine  for  the  past  year.  He  has 
worked  for  the  Associated  Press  in 
Washington,  the  Boston  Globe,  and 
the  Boston  Herald  American  as  man¬ 
aging  editor,  and  as  executive  editor 
of  WCVB-TV,  Boston. 

Newly  named  circulation  directors 
for  Harte-Hanks  are  F.  Kenneth 
Thompson,  for  the  Anderson  (S.C.) 
Independent-Mail,  and  DouG  Jenk¬ 
ins,  for  the  Mesquite  (Texas)  News. 


The 

Monroe 


Evening  News 


Monroe's  past  comes  alive  here  this  weejcend 


launchings  sought 


The  Gray  family  of  Monroe,  Michigan, 

50%  owners  since  1927, 
have  acquired  the  remaining  50%  of 

The  Monroe  Evening  News 

(Daily  Circulation  26,7(X)) 


Thompson  has  worked  in  a  number  of 
plant  management  positions,  most 
recently  as  general  plant  manager  for 
the  Singer  Company  until  he  retired 
earlier  this  year.  Jenkins  most 
recently  was  a  district  manager  for  the 
New  York  Times  in  Dallas. 

Gordon  C.  Walker  Jr.  was  named 
business  manager  for  the  Wichita 
Falls  (Texas)  Times  and  Record  News 
and  controller  of  the  Midwest  Group 
of  Harte-Hanks.  He  replaced  Jack 
Hathaway,  who  remains  as  consul¬ 
tant  until  his  retirement  in  December. 

P.  Michael  Horansky,  formerly 
advertising  sales  manager  for  the 
Middlesex  News,  was  named  adver¬ 
tising  director  for  Century  Newspa¬ 
pers,  Winchester,  Mass.,  a  member 
of  the  Northeast  Group. 

Rodger  J.  Cramer  was  named 
executive  editor  for  the  Addison! 
North  Dallas  Today,  Carrollton 
Chronicle,  Coppel  Gazette  and 
Farmers  Branch  Times  in  the  Dallas 
area.  He  most  recently  was  at  the 
Corpus  Christi  (Texas)  Caller-Times 
as  city  editor  and  as  editorial  writer. 


United  Press  International  opened 
a  new  office  in  Akron  and  appointed 
Jeanne  Marie  Reall  as  bureau  man¬ 
ager.  She  worked  for  UPI  in  Colum¬ 
bus,  Ohio,  seven  months  prior  to  her 
new  appointment. 

Reall  has  been  a  reporter  for  Subur¬ 
ban  Newspapers  in  the  Columbus 
area,  and  a  statehouse  reporter  for 
The  State  Journal,  a  business  weekly 
in  Charleston,  W.Va. 


Daniel  M.  Aquilino  was 
appointed  sales  manager,  major 
accounts,  and  Myron  Zimmerman 
was  named  manager  of  sales  develop¬ 
ment  for  The  Journal  Newspapers, 
Springfield,  Va. 

Aquilino  previously  was  director  of 
sales  at  the  Baltimore  News  Ameri¬ 
can  and  Zimmerman  held  sales  man¬ 
agement  post  with  the  Journal  News¬ 
papers  and  was  retail  ad  manager  at 
the  New  York  Post. 


From  the  Estate  of  C,K.  Wesley 

We  are  proud  to  have  served  as  the  broker  for  the 
CK.  Wesley  Estate  in  this  transaction. 

Lee  Dirks  &  Associates 
313-646-4230 


Diana  E.  Davis  has  been  appointed 
associate  promotion  manager  of 
Parade  Magazine,  moving  from  a  net¬ 
work  manager  at  3M  Media  Net¬ 
works,  Inc.,  Stamford,  Conn. 

An  announcement  received  from 
Parade  incorrectly  gave  her  title  as 
“promotion  manager"  in  last  week’s 
issue  of  Editor  Sl  Publisher. 
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Edmund  M.  Ashe  Jr.,  78,  artist/ 
illustrator  and  long-time  writer/illus¬ 
trator  of  “The  Ashe  Can,”  a  column 
in  the  New  Milford  (Conn.)  Times, 
died  September  4  at  Yale-New  Haven 
Hospital,  after  a  brief  illness. 


Erling  H.  Erlandson,  63,  founder 
of  the  California  State  University, 
Northridge,  Department  of  Journal¬ 
ism,  died  August  23  after  a  brief  ill¬ 
ness. 

Dr.  Erlandson  retired  from  the  uni¬ 
versity  last  March  after  28  years  at  the 
university.  He  was  department  chair 
for  10  years. 

During  his  career,  he  worked  for 
several  newspapers,  including  the 
Courier-Journal,  Louisville,  as  a 
copy  editor,  and  held  part-time  posi¬ 
tions  at  the  Los  Angeles  Times,  the 
Chicago  Tribune,  the  Honolulu 
Advertiser  and  the  old  New  York  Her¬ 
ald  Tribune. 

4c  4!  i|c 

Robert  R.  Fisher,  58,  an  account 
executive  for  32  years  with  the  retail 
advertising  department  of  the  Harris¬ 
burg  (Pa.)  Patriot-News,  died  Sep¬ 
tember  28  after  a  short  illness. 

4t  4e  4e 

Henry  B.  Jameson,  73,  editor  and 
publisher  of  the  Abilene  (Kans.) 
Reflector-Chronicle  and  a  former  war 
correspondent  for  the  Associated 
Press,  died  October  1  after  suffering  a 
heart  attack. 

4c  4c  4c 

George  V.  Kelly,  72,  whose 
career  ranged  from  Denver  Post 
reporter  to  author,  public  relations 
man  and  Denver  city  councilman, 
died  at  his  home  on  September  25.  He 
was  best  known  for  his  chronicle  of 
City  Hall  in  the  three  decades  after 
World  War  II. 

He  worked  for  the  Post  from  1946 
to  1949  and  prior  to  that  had  been  a 
reporter  and  assistant  city  editor  at 
the  Rocky  Mountain  News  and  a 
reporter  for  a  Denver  radio  station.  In 
World  War  II,  he  served  in  the  Army 
Air  Corps. 

4c  4c  4c 

Frederick  P.  Krieg,  76,  an  Asso¬ 
ciated  Press  reporter  and  foreign  cor¬ 
respondent  for  more  than  30  years, 
died  at  Westerly  (R.I.)  Hospital  on 
September  4. 

He  began  his  AP  career  in  Trenton, 
N.J.,  and  moved  to  the  New  Jersey 
regional  desk  in  Washington,  D.C. 
After  working  as  AP  bureau  chief  in 
Mexico  City,  he  went  to  London  as  a 
correspondent  in  World  War  II. 

Kreig  later  served  as  Cairo  bureau 


chief  and  returned  to  the  AP  World 
Desk  in  New  York  where  he  worked 
ten  years  until  retiring  in  1976. 


Joseph  H.  Nicholson,  83,  the  New 
York  City  editor  for  the  Associated 
Press  from  1942  to  1%5,  died  Septem¬ 
ber  28,  at  his  home  in  Lake  Worth, 
Florida. 

He  had  been  a  reporter  for  the 
Rochester  Times-Union  and  for  the 
City  News  Service  in  New  York, 
which  was  later  taken  over  by  the 
Associated  Press. 


Warren  F.  Rockwell,  73,  former 
editor  of  the  Salem  (Mass.)  Evening 
News,  died  September  10. 

4c  4c  4c 

Guy  E.  Savino  Sr.,  77,  president  of 
Leader  Newspapers  Inc.,  Lyndhurst, 
N.J.,  died  on  August  4  of  cancer. 

He  began  writing  for  the  Lyndhurst 
Commercial  News  while  in  high 
school  and  later  worked  for  the  Daily 
News,  a  predecessor  to  the  North 
Jersey  Herald-News,  Passiac. 

Savino  covered  organized  crime 
while  with  the  now-defunct  Newark 
News  and  headed  the  paper’s  New 


York  City  bureau  for  nearly  two 
decades. 

4c  4c  4c 

John  A.  Scott,  70,  retired  presi¬ 
dent  and  chairman  of  the  Gannett 
Foundation,  died  October  1  at  his 
home  in  Cocoa  Beach,  Florida. 

Scott  was  president  of  the  founda¬ 
tion  from  1976  to  1981,  when  he 
became  chairman.  He  retired  last 
May. 

In  a  varied  career,  Scott  was  a 
teacher,  school  administrator,  a  brig¬ 
adier  general,  mayor  of  South  Bend, 
Ind.,  and  a  newspaper  executive  and 
publisher  with  Gannett  and  other 
media  companies. 

4c  4c  4c 

Albert  H.  Tederstrom,  83, 
retired  executive  sports  editor  of  the 
Pittsburgh  Press,  died  September  12 
in  Allegheny  General  Hopsital,  Pitts¬ 
burgh,  of  respiratory  failure. 

After  working  at  the  Nebraska  City 
News-Press  and  the  Columbus  (Ohio) 
Citizen,  he  joined  the  Press  as  a  tele¬ 
graph  editor  in  1937  and  was  execu¬ 
tive  sports  editor  from  1945  until  his 
retirement  in  1968. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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VDT  safety  still  up  in  the  air 

After  almost  a  decade  of  heavy  video  display  terminal  use, 
the  jury  remains  out  on  the  safety  of  the  newsroom  “tubes’’ 


By  Mark  Fitzgerald 

Scientists  researching  VDT  safety 
are  still  looking  for  the  smoking  gun. 

After  almost  a  decade  of  heavy 
video  display  terminal  use  —  and  five 
years  after  worries  about  the  termi¬ 
nals  grew  following  the  first  reported 
cluster  of  birth  defects  among  four 
women  at  the  Toronto  Sun  —  the  jury 
remains  out  on  the  safety  of  the 
ubiquitous  newsroom  “tube.” 

The  problem,  two  scientists  told 
production  executives  at  an  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  seminar,  is  that  studies  remain  as 
inconclusive  —  and  sometimes 
flawed  —  as  are  the  anectdotal  re¬ 
ports  of  problems  among  VDT  users. 

The  widely  reported  “clusters”  of 
health  problems,  especially  miscar¬ 
riages,  by  VDT  users  are  statistically 
inevitable  because  VDT  use  and  mis¬ 
carriages  are  both  so  common,  said 
Teresa  M.  Schnorr,  an  epidemiologist 
for  the  National  Institute  for  Occupa¬ 
tional  Safety  and  Health  (NIOSH). 

At  least  seven  million  American 
workers  use  VDTs  on  the  job  and 
about  one  in  six  reported  pregnancies 
end  in  miscarriages  in  the  U.S.,  she 
said. 

“But  the  mere  fact  that  clusters  are 


probable  does  not  mean  that  other 
factors  may  not  be  involved  in  them,” 
Schnorr  added. 

Indeed,  to  date,  no  firm  conclu¬ 
sions  at  all  can  be  made  about  them, 
she  said. 


In  the  major  studies  to 
date,  the  results  have 
definitely  been  mixed. 


“Regardless  of  how  well  the  clus¬ 
ters  have  been  investigated,  none  of 
the  investigations  have  been  able  to 
definitively  conclude  whether  VDTs 
are  involved  (in  birth  problems).  The 
investigators  are  very  tentative  in 
their  conclusions,”  said  Schnorr. 

In  the  major  studies  to  date,  the 
results  have  definitely  been  mixed.  A 
1984  Finland  study  found  no  associa¬ 
tion  between  VDT  use  and  birth 
defects.  A  Swedish  study  of  female 
clerical  workers  this  year  did  find  a 
“possible  association”  between  VDT 
use  and  miscarriages  and  birth 
defects,  but  Schnorr  said  the  study 
presented  a  “borderline”  conclusion 
based  on  a  study  with  “design  prob¬ 
lems.” 


Similarly,  a  study  of  Michigan 
women  office  workers,  also  released 
in  1986,  has  been  inconclusive,  she 
said. 

So  far,  the  most  dramatic  work 
done  in  VDT  safety  research  has  been 
the  1985  Swedish  study  of  the  effect  of 
VDT  exposure  on  mice  embryos.  But 
now  even  that  widely  reported  study 
is  under  a  cloud. 

For  while  the  research  showed  a 
“significant”  correlation  between 
VDT  exposure  and  birth  defects, 
especially  in  gross  deformity  of  the 
umbilical  cords,  the  study  had  signifi¬ 
cant  design  problems,  said  Arthur  W. 
Guy,  a  professor  at  the  University  of 
Washington’s  Center  for  Bioengi¬ 
neering  and  Rehabilitation  Medicine. 

Guy  told  the  ANPA  gathering  that 
the  same  embryo  defects  were  seen 
when  the  mice  were  fed  food  with  a 
certain  fungus. 

Even  more  damning,  he  said,  was 
that  the  simulated  VDT  electric  field 
used  in  the  study  —  essentially  com¬ 
mon  wire  strung  in  a  square  around 
the  mice  —  emitted  a  frequency  that 
was  audible  to  mice  while  inaudible  to 
humans. 

“We  can  reproduce  with  sound 
many  of  the  effects  you  can  get  with 
electromagnetism,”  he  said. 


State  legislatures  are  losing  interest  in  VDT  regulation 


By  Mark  Fitzgerald 

State  legislatures  are  beginning  to 
lose  interest  in  regulating  VDTs, 
according  to  an  American  Newspaper 
Publishers  Association  survey. 

“Taking  the  country  as  a  whole,  the 
momentum  for  state  VDT  (video  dis¬ 
play  terminal)  legislation  is  clearly 
abating,”  Bangor  (Maine)  Daily 
News  editor  and  publisher  Richard  J. 
Warren  wrote  in  a  report  released  at 
an  ANPA  seminar  in  Denver  (Oct.  2). 

In  1986,  16  state  legislatures  enter¬ 
tained  VDT  proposals.  That’s  down 
from  25  states  last  year,  when  interest 
in  VDT  proposals  was  the  highest 
since  Maine  and  Illinois  became  the 


first  legislatures  to  consider  laws 
about  computer  terminals  in  1985. 

Warren  said  that  next  year  some  17 
states  will  consider  VDT  regulations, 
but  that  the  legislation  has  a  chance  in 
only  seven:  Maryland,  Massa¬ 
chusetts,  Michigan,  Tennessee,  Ore¬ 
gon,  Washington  and  Pennsylvania. 

But  Warren  also  warned  that  pro¬ 
ponents  of  government  VDT  regula¬ 
tions  have  been  moving  their  fight 
away  from  legislatures,  where  they 
have  been  uniformly  unsuccessful,  to 
government  agencies. 

“California  is  an  excellent  example 
of  a  state  that  should  be  closely 
watched,”  he  told  production  execu¬ 
tives  at  the  ANPA  seminar. 


In  August,  the  California  Occupa¬ 
tional  Safety  and  Health  Association 
recommended  a  study  to  determine  if 
mandatory  VDT  standards  are 
needed.  In  making  the  recommenda¬ 
tion,  CAL-OSHA  was  adopting  the 
position  pushed  by  Local  52  of  the 
Northern  California  Newspaper 
Guild;  Local  21  of  the  Bay  AreaTypo- 
graphical  Union;  and  Local  11576  of 
the  Communications  Workers  of 
America. 

The  unions  have  proposed  regula¬ 
tions  on  topics  such  as  eye  exams, 
glare,  lighting  levels,  and  chairs. 

“If  California  enacts  standards,  it’s 
bound  to  attract”  other  activists  in 
other  states,  Warren  said. 
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According  to  Guy,  the  Swedish  sci¬ 
entists  said  they  were  unaware  of  the 
frequency  problem,  and  are  attempt¬ 
ing  to  replicate  the  experiment  with 
an  inaudible  frequency. 

For  her  part,  Schnorr  expressed  a 
guarded  view  that  the  NIOSH  study 
on  reproductive  problems  among 
VDT  users,  which  she  will  be  head¬ 
ing,  may  be  able  to  provide  more 
definitive  conclusions. 

This  study  will  look  at  the  repro¬ 
ductive  histories  —  births,  miscar¬ 
riages,  sterility,  birth  defects  —  of 
approximately  2,000  telephone  opera¬ 
tors  who  use  VDTs  throughout  seven- 
hour  shifts. 

The  NIOSH  study  uses  a  similar 
number  of  long  distance  operators, 
who  presumably  are  subjected  to  the 
same  job  stress,  as  a  control  group. 
The  long  distance  operators  work  at 
LED  (light-emitting  diode)  screens 
rather  than  VDTs. 

Schnorr  said  the  interviews  will 
take  about  two  years  and  the  results 
won’t  come  until  at  least  the  fall  of 
1988. 

In  the  meantime,  scientists  like 
Guy  argue  that  VDTs  are  basically 
safe,  especially  in  the  way  they  are 
used  in  the  workplace. 

For  one  thing,  Guy  says,  measured 
from  about  30  centimeters  from  the 
screen  —  the  normal  operating 


distance  —  VDT  emissions  of 
electric  current  and  electromagnetic 
fields  are  well  below  the  levels  identi¬ 
fied  over  decades  as  resulting  in 
“observed  biological  effects.” 


And  Guy  says  that  the  effect  of  the 
so-called  ELF  (extra  low  frequency) 
emissions  “is  really  a  non-problem” 
because  they  are  so  far  below  levels 
with  observed  biological  effects. 


How  one  paper  raised  safety  awareness 


By  Mark  Fitzgerald 

For  more  than  a  year,  safety  was 
treated  like  a  game  at  the  Orlando 
Sentinel. 

And  the  funny  thing,  says  safety 
manager  Thomas  Stewart,  was  that  it 
worked. 

In  an  attempt  to  drill  daily  safety 
awareness  into  production  workers, 
the  Sentinel  devised  a  bingo  game 
called  SAFTE,  or  Safety  Awareness 
For  The  Employee. 

Every  employee  got  a  specially 
designed  bingo  card.  And  a  number 
was  posted  for  every  24  hours  that 
went  without  an  OSHA-reportable 
accident.  Like  bingo,  the  first 
employee  to  complete  his  card  won  a 
prize. 

“Our  normal  prize  was  $1(X),  and 
we  had  a  winner  every  seven  to  ten 
days,”  Stewart  said  at  an  American 
Newspaper  Publishers  Association 
seminar  on  health  and  safety  in  Den¬ 
ver  (Oct.  2).  About  500  employees 
played,  he  said. 
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The  poster  displaying  the  number, 
a  sign  that  included  a  safety  message 
that  changed  daily,  attracted  intense 
attention  during  the  game,  Stewart 
said. 

And  when  there  was  no  number 
because  of  an  accident,  the  poster 
instead  reported  on  the  incident. 

“This  was  tremendously  impor¬ 
tant,  because  now  everybody  in  the 
production  areas  knew  about  the  acci¬ 
dent  and  discussed  it;  it  was  a  focus  of 
attention,”  he  said. 

Stewart  said  that  while  the  game 
was  on,  accidents  decreased  1 1%  and 
accident  costs  went  down  22%  from 
the  previous  12-month  period.  In  the 
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LINOTYPE  CO.  of  Hauppauge,  N.Y.,  has  announced  a 
wide-format  laser  imagesetter. 

The  Linotronic  500  includes  many  features  of  the  300, 
but  expands  the  maximum  output  to  a  line  measure  of  108 
picas,  the  size  of  a  broadsheet  newspaper  page,  in  about  90 
seconds.  Linotype  said. 

Maximum  resolution  is  1 ,700  x  1 ,700  scan  lines  an  inch, 
and  output  speed  is  adjustable,  according  to  Linotronic. 
The  500  supports  Linotype  and  other  companies’  front- 
end  systems  and  PostScript-compatible  networks. 

♦  ♦  ♦ 

FTL  SYSTEMS  INC.  of  Toronto,  Canada,  has  intro¬ 
duced  MacTEX,  a  software  package  for  desktop  typeset¬ 
ting  on  the  Macintosh  personal  computer. 

MacTEX  combines  TeX  typesetting  language  with  Post¬ 
Script  page-description  language.  It  is  compatible  with 
Linotronic  and  other  typesetters  and  printers  compatible 
with  PostScript. 

FTL  says  the  software  has  a  full  set  of  professional 
typesetting  features  plus  superior  graphics  capability. 

It  is  priced  at  about  $750. 

♦  ♦  * 

XEROX  CORP.  in  Rochester,  N.Y.,  has  announced  two 
high-volume  laser  printing  systems. 

The  printers,  models  9790  and  8790,  consolidate  font 
and  form  storage  capabilities  and  are  designed  for  large 
data  processing  operations,  service  bureaus  and  in-house 
publishing  departments. 

The  9790  prints  merged  text  and  graphics  at  up  to  120 
pages  per  minute,  the  8790  at  up  to  70  pages  per  minute, 
according  to  Xerox.  They  have  up  to  four  times  the  disk 
storage  capacity  and  Vh  times  the  processing  power  of 
current  models,  plus  new  features.  Xerox  said.  Resolu¬ 
tions  are  at  300  dots  per  inch. 

The  printers  are  scheduled  by  1987  to  support  Xerox’s 
Interpress  page-description  language. 

Prices  are  about  $416,000  for  the  9790  and  $208,000  for 
the  8790,  or  they  can  be  leased. 

^  ^  ^ 

PORTAGE  NEWSPAPER  SUPPLY,  based  in  Akron, 
Ohio,  has  announced  the  opening  of  a  branch  office  in 
Kennesaw,  Ga. ,  near  Atlanta,  to  service  the  growing  print¬ 
ing  market  in  the  Southeast. 

Charles  Brossoud  has  been  named  to  head  the  office. 
%  * 

POLYCHROME  CORP.  of  Yonkers,  N.Y.,  has  intro¬ 
duced  its  XLR  plate,  a  long-running  lithographic  plate 
processed  in  aqueous  chemistry. 

XLR  uses  scratch-resistant  anodizing  and  Uvimer 
photopolymer  coating  to  achieve  runs  of  500,000  impres¬ 
sions,  Polychrome  says. 

The  plate’s  water-based  developer  No.  955  is  “virtually 
odorless  and  free  of  noxious  fumes  and  fire  hazards,’’ 
according  to  the  manufacturer,  and  it  may  be  discharged 
down  most  drains  connected  to  wastewater  treatment 
facilities. 

♦  ♦  ♦ 

INFOSPHERE  INC.  of  Portland,  Ore.,  has  introduced  a 
spooler  for  the  Apple  LaserWriter  and  other  printers. 

The  spooler,  LaserServe,  is  a  software  product  that 
speeds  printing  to  AppleTalk  printers  from  Macintosh  per¬ 
sonal  computers  conforming  to  Apple  network  printing 
protocols,  Infosphere  said.  It  captures  output  directed  to 
an  AppleTalk  printer,  records  it  on  a  disk  and  then  plays  it 


back  to  the  printer,  allowing  the  user  to  continue  working 
instead  of  having  to  wait  for  the  printer  to  finish. 

The  product,  compatible  with  an  estimated  95%  of 
Macintosh  applications,  is  expected  to  be  available  late  in 
October  from  Apple  dealers  for  $125  per  workstation. 

*  *  * 

COLLIER- JACKSON  INC.  of  Tampa,  Fla.,  says  Re¬ 
lease  4.01  of  its  CJ/ADVERTISING  software  for  Hewlett- 
Packard’s  HP  3000  or  Digital  Equipment’s  VAX  com¬ 
puters  redesigns  how  ad  orders  are  entered. 

Geared  to  multiple  publications  and  multi-zone  news¬ 
papers,  the  new  release  provides  single-screen  entry  and 
three  methods  of  ordering  ads:  standard,  zoned  or  de¬ 
tailed. 

*  ♦  ♦ 

MACTYPENET  of  Livonia,  Mich.,  has  announced  new 
service  offerings  for  the  desk-top  publishing  field.  They 
include  system  planning,  hardware  and  software  analysis, 
training,  support  and  troubleshooting. 

The  company,  which  supplies  desk-top  publishing  sys¬ 
tems,  also  has  established  a  desktop  publishing  users 
group. 

*  iK 

CROSFIELD  ELECTRONICS  INC.  in  East  Rutherford, 
N.J.,  has  announced  agreements  for  several  companies  to 
become  dealers  in  Crosfield  prepress  equipment.  They 
are:  Litho  Supply  Depot  Inc.  of  Minneapolis,  Minn.; 
Allworth  Ltd.  of  Toronto,  Canada;  Image  Supply  Co.  of 
Lincolnwood,  Ill.,  and  London  Litho  of  Chicago,  Ill. 

♦  ♦  ♦ 

XEROX  CORP.  of  El  Segundo,  Calif.,  has  introduced 
software  designed  for  desk-top  publishing  on  IBM  and 
compatible  personal  computers. 

The  Desktop  Publishing  Series:  Ventura  Publisher  Edi¬ 
tion  is  the  first  Xerox  desk-top  publishing  product  and  will 
be  available  through  authorized  dealers. 

It  allows  users  of  Xerox  6065,  IBM  XT  and  AT  and 
compatible  personal  computers  electronically  to  merge 
text  and  graphics  for  printing  on  the  Apple  LaserWriter, 
Hewlett  Packard  Laseijet,  Xerox  4045  Laser  CP  and  4020 
ink-jet  printer  and  on  typesetters. 

The  software  is  priced  at  $895,  and  deliveries  are 
planned  to  start  Nov.  1. 

Xerox  said  also  that  it  is  marketing  nonexclusively  the 
graphics  software  of  Z-SOFT  CORP.  of  Marietta,  Ga., 
including  PC  Paintbrush  and  Publisher’s  Paintbrush. 

♦  ♦  ♦ 

ELECTRONIC  PUBLISHER  INC.  of  Excelsior  Springs, 
Mo.,  has  announced  it  will  introduce  NewsWrite  and  Di- 
altext  software  packages  to  the  United  States  and  Canada. 

The  programs,  for  Apple  Macintosh  personal  com¬ 
puters,  formerly  were  available  only  in  the  United  King¬ 
dom.  They  will  be  sold  with  the  Electronic  Publisher  sys¬ 
tem  at  first  but  a  generic  version  was  said  to  be  planned  for 
late  in  1987. 

NewsWrite  is  designed  for  writers  and  journalists  who 
need  fast  word-processing  and  editing  without  formatting. 
Dialtext  provides  transmission  of  textual  data  via  tele¬ 
phone  lines. 
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Washington  Post  editor  apologizes  to  black  readers 

But  protest  leader  says  demonstrations  will  continue 


The  executive  editor  of  the 
Washington  Post,  Benjamin  C.  Brad- 
lee,  has  apologized  to  blacks  who 
were  offended  by  the  inaugural  edi¬ 
tion  of  the  paper’s  revitalized  Sunday 
magazine. 

Blacks  have  demonstrated  at  the 
Post  for  four  consecutive  Sundays 
and  returned  a  total  of  48,222  copies 
of  the  supplement,  named  Magazine 
(See  E&P,  Oct.  4). 

They  complain  particularly  about  a 
cover  story  about  a  black  rap  singer 
accused  of  murder  and  about  a  Post 
columnist’s  support  of  some  white 
stores’  barring  black  youths  on  the 
grounds  that  they  commit  crimes. 

“These  two  pieces  (and  a  total 
absence  of  blacks  in  advertisements) 
touched  a  sensitive  nerve  in  the  black 
community,”  Bradlee  wrote  in  an  op¬ 
ed  article  Oct.  5.  “In  the  context  of 
that  highly  promoted  first  issue,  many 
blacks  felt  that  the  Post  prints  stories 
about  the  problems  of  our  commu¬ 
nity,  and  not  about  its  achievements; 
that  the  Post  Magazine  is  full  of  words 
about  black  failures  and  has  none 
about  the  many  successful  blacks  in 
the  community. 

“I  fully  understand  the  importance 
of  that  point  and  we  apologize  to 
those  who  were  offended.  The  Post 
has  printed  plenty  of  stories  about 
black  achievers  and  we  must  keep 
doing  so. 

“We  hope  that  the  magazine  will  be 
judged  in  the  weeks  and  years  to  come 
for  vitality,  for  broad  range,  for  use¬ 
fulness,  for  humanity  and  for  sensi¬ 
tivity  to  all  segments  of  the  commu¬ 
nity.” 

Bradlee  wrote  that  his  article  was 
intended  “to  explain  the  origins  and 
content  of  the  first  issue  .  .  .  and  to 
apologize  for  the  offense  that  two  arti- 


Safety  game 

(Continued  front  page  33) 


12  months  after  interest  in  the  game 
flagged,  and  it  was  dropped,  acci¬ 
dents  increased  39%  and  costs  were 
up  23%. 

“Games  like  this  work  because 
(they  help  with)  our  toughest 
job  .  .  .  keeping  our  safety  aware¬ 
ness  up,”  Stewart  said. 

However,  interest  in  the  game 
declined  after  about  a  year,  Stewart 
said. 

“You  have  to  do  different  things  to 
keep  the  interest.  The  interest  gradu¬ 
ally  goes  down,”  he  said. 


L 


cles  in  that  first  issue  plainly  —  if 
inadvertently  —  gave  to  certain  seg¬ 
ments  of  our  audience.” 

He  said  the  planned  cover  story  for 
the  first  edition  was  an  article  about 
Vice  President  George  Bush,  but 
Bush  had  to  postpone  a  scheduled 
interview. 

Major  editorial  material  on  hand  for 
three  of  the  next  four  issues  was  about 
special  subjects  —  fashion,  food  and 
design  —  and  was  scheduled  to  run  in 
editions  with  advertising  on  the  spe¬ 
cial  subjects.  Caught  short  for  the 
inaugural  edition  of  Magazine,  the 


Shop  talk 

(Continued  from  page  52) 


It  seems  that  if  enough  of  these 
types  of  cases  arise  and  grand  juries 
keep  calling  for  legislative  action,  the 
press  may  soon  be  finding  a  tightening 
or  elimination  of  shield  laws. 

In  the  Avila  case.  Judge  Burrell 
Ives  Humphreys,  a  former  prosecutor 
himself,  came  out  strongly  for  the 
principles  of  a  free  press  —  and  that 
is  good. 

But  other  judges  may  not  be  as 
inclined  to  interpret  the  shield  law  so 
liberally. 

Certainly,  no  laws  should  be  made 
to  limit  a  free  press  and,  certainly, 
shield  laws  are  vital  for  the  press  to 
gather  information  that  in  some 
instances  would  never  be  published. 

But  it  seems  there  needs  to  be  some 
ways  the  press  can  give  assurances 
that  this  shield  law  protection  will  not 
be  abused  —  so  that  there  is  no  rea¬ 
son  for  press  opponents  to  come  out 
and  point  fingers  and  call  for  shield 
law  elimination. 

This  is  certainly  a  matter  that  must 
be  discussed  by  journalists  around  the 
country. 

Because  one  of  these  days,  a 
known  drug  dealer  may  start  a  drug 
magazine  as  a  front  for  his  illegal  drug 
operations.  And  a  constitutional  con¬ 
frontation  will  arise.  And  the  press 
will  be  put  in  an  awkward  position. 

Far-fetched?  Maybe.  But  maybe 
not. 

The  matter  must  be  resolved  before 
it  happens.  The  press  must  attempt  to 
come  up  with  some  answers,  with 
some  solutions,  before  it’s  too  late. 

Shield  law  protection  is  vital  to 
quality  reporting,  but  it  must  be 
refined  so  that  loopholes  to  potential 
abuse  are  closed  up. 


Post  went  with  the  cover  story  about 
the  rap  singer. 

The  organizer  of  the  black 
demonstrations  —  Cathy  Hughes, 
owner  and  on-air  personality  of  radio 
station  WOL  —  said  the  Bradlee 
statement  was  “gracious  and  well- 
mannered,”  but  the  demonstrations 
would  continue. 

ASNE  plans  to  host 
12  foreign  reporters 

The  American  Society  of  Newspa¬ 
per  Editors  is  bringing  12  foreign 
reporters  and  editors  to  the  U.S.  this 
fall  for  six  weeks  of  intensive  training 
and  exposure  to  U.S.  newsroom 
operations.  This  is  the  third  group  of 
journalists  primarily  from  Africa, 
Asia  and  Latin  America  that  ASNE 
has  sponsored  in  its  three-year  Inter¬ 
national  Journalism  Exchange  Pro¬ 
gram. 

The  finalists  were  selected  from  85 
applicants.  While  in  the  U.S.,  they 
will  spend  a  month  at  an  American 
newspaper. 


The  halftone  on  the  left  was  made  with 
Caprock  Model  Q  Re-Screener  from  a 
110  line  halftone  (screened  twice);  the 
one  on  the  right  from  the  continuous 
tone  original  (screened  once).  No  moire, 
a  sharp  result  on  the  first  shot,  and  no 
horsing  around.  Just  like  shooting  a 
continuous  tone.  Can  you  tell  the  differ¬ 
ence?  Only  $289.,  available  on  10  day 
trial  basis. 

Want  proof?  Order  a  set  today. 

CALL  TOLL  FREE  800-222-0325 

CAPROCK  DEVELOPMENTS.  INC. 

475  Speedweli  Ave..  Morns  Plains.  N  J  07950  , 

roll  Ffee-800-222 -0325  »  In  N  J.-201-267-9292  ^ 


EDITOR  &  PUBLISHER  for  October  11,  1986 


35 


Shield  law 

( Continued  from  page  20) 


director,  not  the  financial  concerns  voiced  publicly.  The 
controversy  was  interpreted  as  a  demonstration  of  the 
power  of  criminal  elements,  the  grand  jury  said. 

It  noted  that  Rodriguez,  who  was  jailed  in  1976  for  18 
months  for  refusing  to  answer  questions  before  a  federal 
grand  jury  investigating  gambling  in  Union  City,  had  com¬ 
plained  in  wiretapped  conversations  that  Bolte’s  vice 
squad  had  raided  gambling  operations  and  discussed  the 
removal  of  Bolte. 

Bolte  had  been  informed,  according  to  the  grand  jury, 
“that  Jose  Miguel  Battle  Sr.  was  taking  steps  through 
Rene  Avila  and  others  to  eliminate  his  position.” 

The  presentment  said  that  Avila  told  a  former  police 
officer  of  Battle’s  statement  that  people  in  Union  City 
were  going  to  get  rid  of  the  police  chief.  The  former  officer 
told  Bolte  “to  be  very  careful  because  you’re  going  to  be  in 
trouble. 

Not  mentioned  in  the  presentment  was  a  prolonged 
Avance  campaign  against  Bolte.  Using  cartoons  and  news 
stories,  Avance  blamed  Bolte  for  the  city’s  drug  problems 
and  criticized  his  pay  and  performance. 

Avila,  in  an  interview  earlier  this  year,  defended  his 
stand  on  the  police  chief.  He  said  Bolte’s  salary  of  more 
than  $60,000  a  year  was  excessive  and  criticized  Bolte  for 
prevalent  drug  use  in  the  city  and  charges  of  drug  use  by 
his  officers. 

Battle,  a  former  Union  City  resident,  is  said  by  federal 
law  enforcement  authorities  and  government  witnesses  to 
rule  his  crime  empire  from  an  estate  surrounded  by  fences 
and  dogs  near  Miami.  Called  The  Corporation,  its  gam¬ 
bling  and  drug  operations  feed  predominantly  off  Hispanic 
communities  around  the  country,  and  it  enforces  its  rules 
and  squelches  competition  by  intimidation,  arson  and 
murder,  according  to  law  enforcement  agents  and  witnes¬ 
ses  at  Congressional  hearings  on  organized  crime.  It  is 
thought  to  be  responsible  for  as  many  as  30  murders. 

The  Corporation  grosses  more  than  $2  million  a  week 
and  employs  2,500  people,  law  enforcement  officers  esti¬ 
mate.  In  one  incident.  Battle’s  son,  Jose  Battle  Jr.,  a  friend 
and  former  partner  of  former  city  commissioner  Manny 
Diaz,  was  arrested  at  Kennedy  Airport  carrying  $439,000 
in  cash. 

Born  in  Cuba,  Jose  Battle  Sr.,  a  former  Havana  vice 
officer  who  invaded  Cuba  in  the  CIA-backed  Bay  of  Pigs 
fiasco,  moved  to  Union  City  in  the  late  60s  along  with 
thousands  of  Cubans  who  fled  the  leftist  goverment  of 
Fidel  Castro.  It  was  there  that  his  crime  organization 
grew,  by  violence  and  by  a  mutual  assistance  pact  with  La 
Cosa  Nostra,  according  to  testimony  by  investigator 
Anthony  Lombardi  before  the  President’s  Commission  on 
Organized  Crime  last  year.  It  was  there  Battle  became 
known  as  El  Padrino  —  The  Godfather. 

Battle’s  record  includes  a  1970  guilty  plea  to  federal 
racketeering  charges,  for  which  he  was  sentenced  to  18 
months  in  prison.  He  was  arrested  in  Union  City  in  1974, 
during  a  federal  investigation  of  gambling  protection,  for 
allegedly  carrying  a  sawed-off  shotgun  on  his  lap  while 
riding  in  a  car.  And  in  1977  he  was  convicted  in  connection 
with  the  contract  murder  of  a  disloyal  former  employee 
and  sentenced  to  30  months  in  prison.  Though  the  convic¬ 
tion  was  overturned  on  appeal,  he  later  pleaded  guilty  to 
conspiracy. 

Lombardi  said  Battle  owns  mortgage,  travel  and  realty 
companies  and  owns  controlling  interests  in  domestic  and 
foreign  banks,  for  laundering  money,  and  “has  managed 


to  slide  through  the  net  of  law  enforcement  mainly  because 
of  his  ability  to  operate  behind  the  veil  of  The  Corpora¬ 
tion.” 

At  the  age  of  56,  Battle  has  served  a  total  of  3 1  months  in 
jail. 

People  familiar  with  Avila  said  he  is  feared  in  the  65% 
Hispanic  community  of  Union  City  because  of  his  widely 
perceived  connection  with  Battle.  He  is  sometimes 
referred  to  as  a  puente  roto,  a  broken  bridge,  one  who 
nobody  can  cross,  or  el  que  no  se  puede  ver,  one  who  can’t 
be  seen  but  is  everywhere,  like  God. 

In  the  course  of  Battle’s  legal  problems,  Avila  has 
testified  as  a  character  witness  and  posted  cash  to  bail  him 
out  of  jail,  legal  sources  said. 

Asked  about  the  popular  perception  of  his  wealth,  Avila 
attributed  such  talk  to  “jealousy.” 

“I  sell  $100,000  of  advertising  to  the  city,”  Avila  said. 
“I  make  good  money.” 

Harold  Ruvoldt  Jr.,  the  former  prosecutor  who  argued 
unsuccessfully  that  Avance  should  not  be  covered  by  the 
shield  law,  said  in  an  interview:  “There  is  a  clear  capacity 
to  use  the  shield  law  as  a  means  of  protecting  nonviolent 
criminal  activity  —  unfortunately  for  law  enforcement, 
society  as  a  whole  and  people  engaged  in  news  gathering. 
If  abused,  it  could  jeopardize  the  legitimate  interests  of 
law  enforcement.” 


“What  has  been  missed,”  Ruvoldt 
said,  “is  what  is  and  what  is  not 
protected  under  the  shield  law. 
Information  gained  in  furtherance  of 
social  relationships  should  not  be 
protected.” 


Ruvoldt  cited  a  fictitious  example  of  a  magazine  called 
Drug  Dealer  Times,  whose  managers  arrange  with  drug 
dealers  to  sample  and  rate  illegal  drugs  —  meanwhile 
claiming  shield  law  protection. 

Avila’s  attorney,  Henry  Furst,  who  was  a  defense  attor¬ 
ney  in  the  famous  Dr.  X  trial  in  1978,  said  the  jailing  of  New 
York  Times  reporter  Myron  Farber  for  invoking  the  shield 
law  in  refusing  to  surrender  his  notes  was  “proper  because 
[the  shield  law]  was  being  abused.” 

According  to  editors  at  The  Dispatch  in  Union  City, 
Furst  wrote  letters  questioning  the  veracity  of  a  picture  it 
published  of  Avila,  then  city  commissioner  Manny  Diaz, 
and  Battle,  among  others,  at  the  funeral  of  Battle’s  father. 

Apart  from  whether  Avance  is  covered  by  the  shield 
law,  the  question  arose  of  what  information  was  pro¬ 
tected.  The  shield  law  allows  newspeople  to  refuse  to 
disclose  the  “source,  author,  means,  agency  or  person 
from  or  through  whom  any  information”  was  gained  or 
handled  and  any  “news  or  information  obtained  in  the 
course  of  pursuing  his  professional  activities  whether  or 
not  it  is  disseminated.” 

Ruvoldt  said  Avila  would  not  be  asked  to  identify  news 
sources,  only  about  information  gained  apart  from  his  role 
in  newspapering. 

“What  has  been  missed,”  Ruvoldt  said,  “is  what  is  and 
what  is  not  protected  under  the  shield  law.  Information 
gained  in  furtherance  of  social  relationships  should  not  be 
protected.” 

Ruvoldt  argued  in  court  papers  that  allowing  Avance 
shield  law  protection  stifled  “any  inquiry”  into  the  associ¬ 
ations  of  Avila,  who  “now  appears  to  have  an  all-envelop¬ 
ing  blanket  of  protection  which  he  can  draw  over  all  of  his 
daily  activities,  even  the  most  mundane,  simply  by  invok- 
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ing  the  shield  privilege.  Thus  [Avila]  claims  almost  every 
action  to  be  in  his  role  as  a  newspaper  publisher  ...  it 
would  seem  facetious  to  claim,  as  Avila  apparently  does, 
that  everything  he  knows  in  life  is  information  he  gathered 
as  a  newspaperman  because  he  is  always  on  duty.” 

Ruvoldt  said  Avila  “was  certainly  more  than  an  impar¬ 
tial  journalist.” 

Rene  and  Amada  Avila  were  interviewed  earlier  this 
year  at  Avance's  offices  on  the  ground  floor  beneath  their 
home  in  Union  City.  A  locked  gate  was  buzzed  open  as  a 
video  camera  kept  surveillance  when  a  reporter  entered. 

As  a  staff  of  about  six,  including  reporters,  a  typesetter 
and  paste-up  artists,  worked  on  Avance  in  the  next  room, 
the  couple  explained  with  pride  about  their  paper. 

Rene,  45,  who  emigrated  from  Cuba  in  1961,  first 
worked  at  TV  Guide  in  Miami  and  then  as  New  Jersey  ad 
salesman  for  El  Tiempo  in  New  York. 

The  Avilas  started  Nuestra  Cuba,  Our  Cuba,  a  monthly, 
in  1968.  In  1973  it  became  the  weekly  Avance  which,  like 
most  expatriate  Cuban  publications,  is  fiercely  anti-Com- 
munist.  Besides  crusading  for  “freedom,”  Avance  covers 
Latin  American  issues,  some  national  news,  and  local 
news  and  politics.  Like  many  foreign-language  papers, 
Avance  is  less  restrained  by  the  conventions  of  attribu¬ 
tion,  objectivity  and  fairness  than  its  U.S.  counterparts. 


Avila  said  about  his  grand  jury  testimony,  “I  go  there 
with  my  rights.  I  have  nothing  to  hide.”  He  accused 
Ruvoldt  of  “trying  to  take  away  my  privilege.”  He  argued 
that  journalists  were  like  police  officers  and  could  be 
active  as  professionals  24  hours  a  day. 

According  to  an  affidavit  by  Avila:  “Avance  is  not  the 
New  York  Times.  Its  orientation  is  mostly  local.  Thus  it  is 
vitally  important  for  me  to  know  my  community.  This 
includes  being  involved  in  social  and  cultural  events, 
meeting  and  speaking  to  as  many  people  as  possible  in  all 
stations  of  life.  Accordingly,  I  attempt  to  maintain  cordial 
relations  with  individuals  in  government,  politics,  educa¬ 
tion,  business  and  even  those  on  the  other  side  of  the  law.  I 
do  favors  for  people,  friends,  and  sometimes  foes,  so  that  1 
can  have  ready  access  to  them  or  to  the  information  they 
may  provide  to  me  by  virtue  of  their  employment  or  office . 
This  is  the  way  I  pursue  my  professional  activities.  These 
activities  are  as  much  a  part  of  my  journalistic  endeavors 
as  the  feature  stories  I  write  or  the  political  positions  1  take 
in  editorials.  They  all  have  one  purpose:  to  obtain  informa¬ 
tion,  ideas  and  sources  in  order  to  prepare  and  disseminate 
news  and  opinion.  Naturally,  while  all  of  the  information  I 
obtain  is  not  always  printed,  my  activities  are  designed  to 
insure  that  I  have  the  widest  possible  network  of 
contacts  —  both  confidential  and  non-confidential  —  in 
the  community  so  I  can  ‘keep  my  ear  to  the  ground.’  ” 


Court-sanctioned  wiretaps  get  pubiisher  on  tape 
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buttocks  for  my  friends,  I  do,  right? 

Rodriguez:  Yes,  I  know. 

Avila:  But  I  can’t  accept  — 

Rodriguez:  Clark. 

Avila:  Clark.  So  then  I  told  Manny.  Manny  threw  a  big 
favor  at  me  but  later  he  called  me  to  change  the  idea. 

Rodriguez:  Uh  hum. 

Avila:  So  I  said,  “Look,  Manny,  I  have  my  friends.  We 
are  going  to  struggle  because  we  can’t  stay  with  that.” 

Rodriguez:  Of  course  not. 

Concerning  the  city’s  effort  to  remove  Police  Chief  Her¬ 
man  H.  Bolte,  who  has  been  the  target  of  an  Avance  smear 
campaign: 

Rodriguez:  And  what  happened? 

Avila:  Nothing.  The  chief  is  already  Tony’s  [Dragona, 
former  city  commissioner]  friend. 

Rodriguez:  Ah  no,  I  can’t  believe  that. 

Avila:  No,  no.  These  people  [presumably  certain  city 
commissioners]  are  like  sluts. 

Rodriguez:  No,  that’s  —  I  have  never  seen  anything 
like  that. 

Avila:  They  are  like  sluts. 

Rodriguez:  No,  I  can’t  believe  that.  You  must  be  kid¬ 
ding. 


Avila:  No,  he  told  me  right  in  front  of  Manny. 

(Later) 

Avila:  Look,  Chi  Chi,  one  can’t  fear  anything.  We  are 
going  to  start  trouble  there.  They  are  cowards,  and  they 
don’t  have  the  morale  to  fight  us. 

Rodriguez:  They  don’t  have  it.  They  don’t  have  it.  We 
put  them  in  there. 

(Later) 

Avila:  Because  the  other  ones  —  they  just  want  to  get 
something  out  of  politics  without  giving  anything. 

Rodriguez:  Without  giving  anything.  They  expect  us  to 
give. 

Avila:  It  was  all  right  for  me  to  put  up  my  business  to 
help  them  win. 

Rodriguez:  Yes. 

Avila:  And  what  is  it  that  they  have?  They  just  want 
everything  for  themselves  and  they  make  deals  with 
everybody. 

Rodriguez:  When  everybody  left  on  them,  we  stayed  by 
their  side  fighting. 

Avila:  Yes. 

Rodriguez:  And  now  they  have  turned  into  sluts. 

Avila:  Yes. 


Newsman  beaten  during  robbery 


Francisco  (Calif.)  Chronicle 
music  critic  Heuwell  Tircuit  was 
severly  beaten  and  robbed  recently 
when  he  opened  the  door  to  two  men 
who  asked  to  use  his  telephone  to 
make  an  emergency  call. 

Police  Inspector  Timothy  Casey 
said  the  two  men  knocked  on  the  door 
of  Tircuit’s  apartment  at  about  11 


p.m.  When  the  newsman  opened  the 
door,  the  intruders  forced  their  way 
in,  beat  and  kicked  him,  bound  him 
with  a  telephone  cord,  robbed  him 
and  ransacked  the  apartment. 

Casey  said  the  two  men  apparently 
had  decided  to  spend  the  night  in  the 
apartment,  as  they  helped  themselves 


to  food  and  one  of  them  left  for  dough¬ 
nuts  and  returned  later. 

When  the  intruders  fled,  Tircuit, 
who  was  not  gagged,  yelled  for  help, 
and  a  neighbor  called  the  police. 

Tircuit,  54,  was  treated  for  facial 
fractures  and  fractured  ribs  at  a 
nearby  hospital. 
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She  does  both  comic  and  film  pictures 

Cartoonist  Marian  Henley,  who  writes  and  draws  the  five-year-old 
‘Maxine!’  strip,  acts  in  David  Byrne’s  new  ‘True  Stories’  movie 


The  verdict  is  in  —  Cece's  husband  has  become  a  piece  of  junk  male. 


By  David  Astor 

“Maxine!”  cartoonist  Marian 
Henley  had  a  good  reason  for  flying  in 
from  Dallas  last  week  to  see  David 
Byrne’s  True  Stories  introduced  at 
the  New  York  Film  Festival  October 
4.  She’s  in  the  movie. 

Henley  plays  Moonstone,  one  of 
the  women  encountered  by  Louis 
Fyne  (John  Goodman)  in  his  search 
for  love.  She  tries  to  teach  her  uptight 
date  some  yoga  positions  while  sitting 
on  a  waterbed,  but  he’s  too  clumsy  to 
get  them  right. 

It  was  not  a  long  scene  for  Henley, 
who  was  making  her  professional 
acting  debut.  “The  actual  shooting 
took  about  20  minutes,  although  it 
took  all  day  to  set  up,”  recalled  the 
cartoonist,  who  noted  that  the  scene 
was  shot  in  a  stifling  hot  attic  room  on 
a  steamy  Texas  day  last  year.  But 
despite  the  temperature,  Henley 
found  she  enjoyed  being  in  front  of  a 
movie  camera  —  and  would  like  to  do 
it  again. 

Henley  also  enjoyed  working  with 
True  Stories  director/writer/actor 
Byrne,  whose  film  focuses  on  charac¬ 
ters  and  events  in  a  small  Texas  town. 

Byrne,  of  course,  is  best  known  as 
leader  of  the  Talking  Heads,  one  of 
the  most  popular  bands  to  emerge 
from  the  new  wave  explosion  almost 
10  years  ago.  As  a  matter  of  fact,  said 
Henley,  it  was  a  desire  to  capture  the 
“energy  and  passion”  of  new  wave/ 
punk  music  (like  the  first  Elvis  Cos¬ 
tello  album)  that  influenced  her  to 
create  “Maxine!” 

The  weekly  strip  actually  had  its 
roots  in  some  paintings  that  Henley 
did  back  in  1980.  “But  the  ideas 
started  coming  too  fast  to  paint 
them,”  remembered  Henley.  So  she 
gradually  changed  Maxine,  and  her 
girlfriends  Cece  and  Simone,  into 
comic  characters.  Henley’s  first 
newspaper  client  was  the  Dallas 
Observer,  which  started  carrying 
“Maxine!”  five  years  ago  this  month. 

Then  the  Dallas  Morning  News 
approached  Henley  in  1983  about  run¬ 
ning  the  comic.  “1  was  shocked,”  she 
said.  Two  years  later,  the  San  Fran¬ 
cisco  Chronicle  came  to  Henley  as 
well.  Other  current  subscribers 


include  the  Santa  Barbara  News  and 
Review  and  L.A.  Weekly  (which,  like 
the  Chronicle,  publishes  the  black- 
and-white  strip  under  the  title  of 
“Henley”). 

The  31 -year-old  Henley  said  her 
self-syndicated  comic  has  changed 
quite  a  bit  since  its  debut.  For  one 
thing,  it  doesn’t  focus  as  much  on 
Maxine  and  her  “inner  turmoil.”  And 
the  cartoonist  reported  that  the  strip 
does  not  have  the  same  new  wave/ 
punk  feel  that  it  used  to  —  for  the 
simple  reason  that  Henley  is  not  as 
interested  in  this  music  and  lifestyle 
as  she  was  in  the  late  1970s. 

“I’m  too  old,”  she  said  with  a 
laugh.  “It’s  harder  for  me  to  relate  to 
it.” 

But  “Maxine!”  still  maintains  its 
feminist/progressive/counterculture 
ambience  as  well  as  its  frequently 
absurd  humor.  One  editor,  in 
describing  the  comic,  said  it  “chroni¬ 
cles  the  inner  flights  of  fancy  and 
frenzy  taken  by  one  thoroughly  mod¬ 
em  woman.” 

Maxine  and  her  friends,  said  Hen¬ 
ley,  “take  on  issues  such  as  credit 
cards  that  mutiny  and  abandon  wal¬ 
let,  a  pair  of  house  cats  that  intercept 
telephone  calls,  and  wardrobe  tips  for 
military  dictators.”  There  was  also  a 
sort  of  flashback  strip  that  showed  a 
pioneer  woman,  minutes  after  getting 
off  the  boat,  rushing  to  join  the 
Indians  after  she  found  out  just  what 
sort  of  rights  she  was  (not)  going  to 
have  in  the  male-dominated  New 
World. 


“I  like  to  startle  people,”  said 
Henley,  “and  rearrange  their  thinking 
if  I  can  —  but  not  in  a  malicious  way.” 

Some  thin-skinned  men,  however, 
do  get  offended  by  the  ’’Maxine!” 
strip.  “If  the  comic  was  farcical  from 
a  male  point  of  view,  I  think  men 
would  find  it  funny,”  commented 
Henley.  “But  it  hits  them  where  it 
hurts.” 

When  Henley  does  a  strip  dealing 
with  men,  whatever  criticism  she  gets 
tends  to  come  more  from  Dallas  than 
anywhere  else.  This  can  also  be  the 
case  when  she  does  a  controversial 
comic  of  a  progressive  nature.  So  why 
does  Henley  live  there? 

The  cartoonist  —  based  at  3615-C 
Gillespie,  Dallas,  Tex.  75219  — 
explained  that  residing  in  a  relatively 
conservative  area  gives  her  direct, 
visceral  contact  with  many  of  the  atti¬ 
tudes  she  satirizes.  At  the  same  time, 
of  course,  there  are  a  number  of  peo¬ 
ple  who  share  Henley’s  views  and 
lifestyle  in  a  city  as  big  as  Dallas.  And 
she  has  friends  and  family  there. 

Born  in  Dallas  on  November  21, 
1954,  Henley  acquired  an  interest 
in  cartooning  at  a  young  age.  “I 
always  loved  animation  and  comic 
books,”  she  said.  “I  had  vehement 
opinions  about  who  was  good  when  I 
was  eight  years  old!  If  there  was  a 
Superman  or  Archie  illustrator  I 
couldn’t  abide,  I  couldn’t  look  at 
(their  work).” 

Henley  attended  Chatham  Hall,  a 
girls’  boarding  school  in  Virginia,  and 
then  graduated  Phi  Beta  Kappa  with  a 
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degree  in  studio  art  from  Scripps  Col¬ 


lege  in  Claremont,  California. 

In  addition  to  creating  her  “Max¬ 
ine!”  comic,  Henley  freelances, 
paints  —  and  is  currently  working  on 
an  animation  project.  She  also  swims, 
bikes,  takes  aerobics  classes,  and 
uses  the  Nautilus. 

As  someone  who  self-syndicates, 
Henley  also  spends  time  performing 
tasks  such  as  reproducing  her  strip 

AAarian  Henley 


and  mailing  it  out  to  papers.  Henley 
gives  all  her  subscribers  a  backlog  of 
comics  so  that,  in  any  given  week, 
they  can  run  an  old  “Maxine!”  or  a 
current  one. 

Henley  would  like  to  continue 
doing  “Maxine!”  for  a  long  time,  but 
only  if  she  can  keep  the  comic  from 
becoming  formulaic.  “There  is  a  dan¬ 
ger,”  said  the  cartoonist,  “of  losing 
the  capacity  to  surprise”  —  both  her¬ 
self  and  her  readers. 


News  America  Syndicate  reported  to  be  up  for  saie 

Murdoch  said  to  want  over  $20  million  for  the  feature  distributor 


A  huge  syndicate  merger  may  be  in 
the  works. 

News  America  Syndicate,  which 
was  purchased  by  Rupert  Murdoch  as 
part  of  the  Chicago  Sun-Times  deal  in 
early  1984,  could  change  hands  again 
in  the  not-too-distant  future. 

“There  is  no  question  it’s  for  sale,” 
said  a  non-NAS  syndicate  executive 
who  requested  anonymity.  He  added 
that  he  heard  the  asking  price  was  $24 
million.  “It  might  have  been  higher  at 
one  point,”  stated  another  non-NAS 
executive,  who  guessed  that  —  if  the 
Murdoch-owned  syndicate  was 
indeed  sold  —  it  would  probably  go 
for  about  $20  million. 

Two  of  those  interviewed  said  they 
heard  NAS  president  and  chief  execu¬ 
tive  officer  Richard  S.  Newcombe 
might  be  trying  to  buy  at  least  a  por¬ 
tion  of  the  syndicate.  Newcombe 
would  not  publicly  comment  on  this 
or  on  the  possible  NAS  sale  in  gen¬ 
eral. 

With  a  potential  sale  price  of  $20 
million  or  more,  the  first  anonymous 
exec  said  only  very  large  syndicates 
would  consider  buying  NAS. 

The  country’s  five  biggest  syndi¬ 
cates  are  King  Features  Syndicate 
(first  or  second  in  size).  United  Media 
(first  or  second),  NAS  (third).  Trib¬ 
une  Media  Services  (fourth  or  fifth), 
and  Universal  Press  Syndicate  (fourth 
or  fifth).  Syndicates  usually  do  not 
release  financial  figures,  so  their  rank 


“The  Mini  Page”  is  currently 
offering  a  21 -part  series  on  the  U.S. 
Constitution,  which  will  turn  200  on 
September  17,  1987. 

The  series  —  aimed  at  children  but 
of  possible  interest  to  teens  and 
adults,  too  —  began  this  March  and 
will  continue  through  next  Septem- 


cannot  be  pinpointed  exactly. 

President  and  chief  executive  offi¬ 
cer  Robert  Roy  Metz  of  UM  —  the 
parent  of  United  Feature  Syndicate 
and  Newspaper  Enterprise  Association 
—  declined  to  comment  on  whether 
the  Scripps  Howard-owned  company 
was  trying  to  buy  NAS.  Universal 
president  John  P.  McMeel  said  his 
syndicate  wasn’t  seeking  to  purchase 
NAS.  And  presidents  Joseph  F. 
D’Angelo  of  King  and  Robert  S.  Reed 
of  TMS,  called  both  last  week  and  this 
week,  could  not  be  reached  for  com¬ 
ment. 

If  NAS  is  sold,  the  deal  would  be 
much  larger  than  the  Hearst-owned 
King’s  purchase  of  Cowles  Syndicate 
earlier  this  year  for  a  reported  $4.2 
million. 

NAS  features  include  “Andy 
Capp”  by  Reggie  Smythe,  “B.C.”  by 
Johnny  Hart,  “Dennis  the  Menace” 
by  Hank  Ketcham,  “Rex  Morgan, 
M.D.”  by  Dr.  Nick  Dallis  and  Tony 
DiPreta,  “Steve  Canyon”  by  Milt 
Caniff,  and  “The  Wizard  of  Id”  by 
Hart  and  Brant  Parker;  editorial  car¬ 
toons  by  Herblock  and  Bill  Mauldin; 
and  columns  by  Roger  Ebert,  Evans 
and  Novak,  Ann  Landers,  and  Carl 
Rowan. 

Several  of  the  above  creators 
renewed  their  contracts  in  the  past 
year  or  two,  stemming  a  loss  of  talent 
that  had  started  when  NAS  was 
known  as  Field  Newspaper  Syndicate 


ber.  One  of  its  installments  was  an 
interview  last  month  with  former 
Chief  Justice  Warren  E.  Burger,  who 
is  head  of  the  Commission  on  the 
Bicentennial  of  the  U.S.  Constitu¬ 
tion.  He  has  been  working  with  “Mini 

(Continued  on  page  40) 


before  the  Murdoch  purchase.  The 
amount  of  money  a  potential  buyer 
would  pay  for  NAS,  of  course,  would 
be  affected  by  how  many  other  key 
NAS  creators  with  soon-to-lapse  con¬ 
tracts  plan  to  renew. 

The  possible  sale  of  NAS  would  be 
consistent  with  Murdoch’s  recent 
strategy  of  selling  some  of  his  U.S. 
newspaper  properties  (including  the 
Sun-Times)  as  he  moves  more  into  the 
television  and  movie  area. 

— David  Astor 


Here's  looking  at  more  readers. 

With  beer  enthusiast  Christopher 
Finch  and  his  informal,  conversa¬ 
tional  approach  to  all  about 
America's  favorite  drink.  Everything 
from  the  right  way  to  pour  beer  into 
a  glass  to  the  history  of  suds. 

To  increase  your  readership,  just 
hops  to  it. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  Beer  on  Tap 
column.  Alaska,  California,  Hawaii 
and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 


‘Mini  Page’  series  on  Constitution 
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(Continued  from  page  39) 

Page”  editor  Betty  Debnam  on  the 
series. 

Because  of  reader  interest,  Univer¬ 
sal  Press  Syndicate  is  reproducing 
“Mini  Page”  Constitution  issues  and 
making  them  available  through  its 
Andrews,  McMeel  &  Parker  publish¬ 
ing  affiliate. 

Also,  the  National  Council  for  the 
Social  Studies  —  which,  in  conjunc¬ 
tion  with  Burger  and  bicentennial 
commissioners,  has  established 


A  feature  for  singles 

An  singles-oriented  advice  column 
currently  appearing  in  the  Boston 
Herald  is  being  made  available  for 
syndication. 

“Singles’  Hotline”  starts  with  a 
commentary  and  then  moves  on  to  a 
question-and-answer  section.  Topics 
covered  include  single  parenting, 
“living  alone  and  liking  it,”  ending 
relationships,  dating  when  over  40, 
and  so  on. 

The  weekly  feature  is  by  Dick 
Syatt,  who  is  creator  and  host  of  the 
long-running  Hotline  Radio  Dating 
Show  on  WRKO  in  Boston.  He  also 
hosts  singles  dances. 

Syatt  —  based  at  9  Temple  St., 
Boston,  Mass.  02114  —  noted  that 
over  60  million  American  adults  are 
single. 

Investigative  stories 

Articles  from  the  Center  for  Inves¬ 
tigative  Reporting  are  being  offered 
every  two  weeks  by  the  Select  Fea¬ 
tures  department  of  News  America 
Syndicate.  The  pieces,  accompanied 
by  graphics,  run  from  1,000  to  1.500 
words. 

The  award-winning  CIR,  which  is 
based  in  San  Francisco  and  Washing¬ 
ton,  D.C.,  has  completed  over  250 
investigations  on  subjects  ranging 
from  nuclear  terrorism  to  Japanese 
organized  crime  during  its  10-year 
existence. 

Larson  movie  news 

Alan  Rudolph  —  who  has  directed 
the  movies  Trouble  in  Mind,  Wel¬ 
come  to  L.A.,  and  Choose  Me  —  is 
planning  a  film  version  of  “The  Far 
Side,”  according  to  New  York  News- 
day. 

The  paper  also  reported  that  Gary 
Larson,  creator  of  the  Universal  Press 
Syndicate-distributed  comic  panel, 
has  a  small  role  playing  jazz  guitar  in 


November  15,  1986  as  Constitution 
Day  —  will  be  featuring  several  “Mini 
Page”  issues  in  workshop  packets 
that  are  being  used  throughout  the 
country. 

Last  month,  “The  Mini  Page”  also 
began  offering  a  40-part  “mini  series” 
featuring  short  articles  on  key  consti¬ 
tutional  people  and  events. 


“Wine  Watch,”  a  twice-weekly 
column  by  Dan  Berger,  is  now  being 
distributed  by  the  Special  Features 


Dan  Berger 


Rudolph’s  Made  in  Heaven.  That 
film,  which  stars  Timothy  Hutton  and 
Kelly  McGillis,  is  slated  for  release  by 
Lorimar  next  year. 

Honors  for  creators 

Editorial  cartoonist  Herblock  of 
the  Washington  Post  and  News 
America  Syndicate  has  been  named 
the  34th  Elijah  Parish  Lovejoy  Fellow 
of  Colby  College  in  Maine.  The  award 
is  for  contributing  courageously  to 
American  journalism  and  freedom  of 
the  press. 

Another  recent  prize  winner  was 
“Shaking  Your  Family  Tree”  geneal¬ 
ogy  columnist  Myra  Vanderpool 
Gormley  of  the  Los  Angeles  Times 
Syndicate.  She  received  a  Special 
Recognition  Continental  Congress 
Award  from  the  National  Society  of 
the  Daughters  of  the  American  Revo¬ 
lution. 

They  aid  camp  kids 

“More  for  Your  Money”  columnist 
Jay  Goldinger  of  Copley  News  Service 
and  fellow  investment  broker  Marilyn 
Cohen  turned  a  recent  tax  reform 
seminar  into  a  $70,848  fund  raiser  for 


Debnam  and  Burger 


division  of  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation. 

One  column  each  week  is  800 
words  and  includes  a  “Wine  of  the 
Week”  recommendation.  The  other 
piece,  which  runs  1,000  words,  dis¬ 
cusses  trends  and  news  events.  Both 
come  with  camera-ready  art. 

Berger,  who  is  financial  editor  of 
the  Santa  Rosa  (Calif.)  Press  Demo¬ 
crat,  formerly  wrote  a  wine  column 
for  the  San  Diego  Union  and  Copley 
News  Service.  He  has  also  worked  for 
the  Los  Angeles  Herald  Examiner 
and  Associated  Press,  and  published 
his  own  wine  newsletter.  And  the  45- 
year-old  Brooklyn  native  has  done 
radio  commentaries  and  lectures  on 
wines,  and  served  as  a  wine  competi¬ 
tion  judge. 


a  summer  camp  attended  by  children 
with  cancer. 

The  seminar  raised  $35,424,  which 
was  sent  —  along  with  a  matching 
check  from  Goldinger  and  Cohen  — 
to  Camp  Good  Times  in  the  Santa 
Monica  mountains. 

Talking  about  drugs 

Raymond  Price  has  written  a  piece 
describing  his  dependency  on  amphe¬ 
tamines  while  working  as  a  White 
House  staffer  under  Richard  Nixon. 
Price  is  a  columnist  with  the  Special 
Features  division  of  the  New  York 
Times  Syndication  Sales  Corporation. 

In  a  related  matter.  Sue  Rusche  of 
King  Features  Syndicate  is  offering  a 
brochure  on  the  dangers  of  crack 
through  her  “Straight  Talk  on  Drugs” 
column. 

Sinatra  bio  excerpts 

Seven  1,700-word  excerpts  from 
Kitty  Kelley’s  controversial  His 
Way:  The  Unauthorized  Biography  of 
Frank  Sinatra  (Bantam  Books)  are 
being  offered  beginning  October  1 2  by 
the  New  York  Times  Syndication  Sales 
Corporation,  along  with  photos. 


‘Wine  Watch’  column  has  started 
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Circulation  tips 

(Continued  from  page  17) 


along  with  their  food.  Greenberg  pre¬ 
dicted  that  if  the  Wendy’s  experiment 
is  successful,  it  will  catch  on  with  the 
chain’s  competitors. 

Grocery  stores  offer  another 
opportunity  for  innovative  selling  of 
single  copy  sales,  Greenburg  said.  He 
pointed  out  that  Albertson’s  dis¬ 
played  tearsheets  of  its  ads  in  that 
day’s  paper  above  the  newsrack. 

Greenburg  also  talked  about  sub¬ 
scriber  discounts,  remarking  that 
both  his  paper  and  the  Orlando  Sen¬ 
tinel  discovered  they  could  advertise 
discounts  for  new  subscribers  on  tele¬ 
vision  without  creating  an  “uproar” 
among  existing  customers. 

He  said  the  Orlando  Sentinel’s  last 
three  tv  campaigns  involving  discount 
offers  each  netted  the  newspaper  over 
6,000  new  subscribers. 

Newspapers  in  Florida  are  also 
exploring  long-term  discounts, 
Greenburg  said.  His  own  newspaper 
offers  some  discounts  that  last  a  year. 
He  commented  that  the  St.  Peters¬ 


burg  Times  has  even  experimented 
with  90-week  discounts. 

These  long-term  discounts  are 
effective  in  areas  of  intense  competi¬ 
tion,  Greenberg  said,  where  the  con¬ 
tinual  barrage  of  discount  offers  from 
competing  dailies  results  in  high  turn¬ 
over. 

“It’s  a  lot  cheaper  to  write  the  sales 
order  once  with  a  long-term  discount, 
then  to  keep  writing  start  orders  for 
customers  who  bounce  between  start 
orders,”  Greenburg  said. 

He  concluded  by  advising  news¬ 
papers  to  do  sophisticated  analyses  of 
their  subscriber  retention  rates. 
These  analyses  will  pay  off  in  com¬ 
petitive  situations  by  telling  the  news¬ 
paper  “how  far  to  go  into  a  competi¬ 
tor’s  area.” 

Phil  Hanna,  circulation  director  for 
the  New  York  Times  Co.’s  regional 
newspapers,  urged  SNPA  members 
to  pay  more  attention  to  their  cus¬ 
tomer  service  operations. 

“The  public  comes  into  most  fre¬ 
quent  contact  with  the  customer  ser¬ 
vice  department,”  he  said.  “Good  ser¬ 
vice  can  turn  a  negative  attitude  into  a 
positive.  Nothing  can  turn  a  customer 
off  quicker  than  poor  service  in  this 


area.  It  can  undo  all  the  expense  and 
effort  of  circulation  sales  efforts.” 

Hanna  said  newspapers  should 
strive  to  improve  the  training  and 
quality  of  the  personnel  in  customer 
service  because  of  their  extensive 
public  contact.  Newspapers  should 
also  implement  a  policy  of  having  the 
customer  service  department  tele¬ 
phone  new  subscribers  on  their  start¬ 
up  day.  He  also  recommended  a  fol¬ 
low-up  call  in  30  days  to  be  sure  ser¬ 
vice  is  maintained. 

“People  are  impressed  you  took 
the  time  to  call,”  Hanna  stated. 
“You’re  paying  a  lot  of  money  for 
these  orders.  Two  sets  of  verification 
within  30  days,  I  would  consider 
minimum.” 

Computerized-circulation  informa¬ 
tion  systems  can  help  foster  sales  and 
better  customer  service  in  addition  to 
aiding  management  control,  said  John 
Schueler,  circulation  director  of  the 
Miami  Herald. 

“Circulation  databases  also  act  as  a 
communications  system  between  the 
subscriber  and  newspaper,”  Schueler 
explained,  with  callers  able  to  get 
“instant  information”  on  their 
accounts. 


SNPA  president 

(Continued  from  page  17) 


South  Carolina  —  W.  deBerniere 
Mebane,  president  and  publisher, 
Greenville  NewsIPiedmont,  suc¬ 
ceeding  Wayne  T.  Patrick,  publisher. 

Newspaper  merger 
in  Da^on  complete 

Dayton,  Ohio  now  has  only  one 
newspaper,  with  the  formal  merger 
Sept.  15  of  the  Dayton  Daily  News 
and  the  Journal  Herald. 

Both  newspapers  are  owned  by 
Cox  Enterprises  Inc.  and  have  been 
planning  the  merger  of  the  new  Daily 
News  and  Journal  Herald  for  more 
than  a  year.  The  editorial,  advertising 
and  business  staffs  have  been  merged 
for  sometime. 

The  Journal  had  a  morning  circula¬ 
tion  of  about  103,000  and  the  News  an 
afternoon  circulation  of  about 
112,000.  The  new  paper  expects  to 
keep  all  but  about  5,000  subscribers 
who  had  duplicate  subscriptions. 

As  part  of  the  merger,  the  Daily 
News  edition  on  Saturday  afternoons 
has  been  eliminated.  The  Daily  News 
also  has  a  Sunday  edition,  which 
remains  unchanged  except  for  the 
new  name. 
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Rock  Hill  Herald. 

At  large  —  Robert  Hollingsworth, 
vice  president/planning  and  develop¬ 
ment,  Dallas  Times  Herald,  succeed¬ 
ing  Larry  Franklin. 

Charles  H.  Land,  publisher  of  the 
Tuscaloosa  (Ala.)  News,  was  elected 
to  fill  out  the  remaining  year  on  the 

Addendum 


board  as  Alabama’s  representative 
following  the  resignation  of  Doyle 
Harvill,  who  stepped  down  after 
accepting  the  position  of  vice  presi¬ 
dent  and  executive  editor  of  the 
Tampa  Tribune.  Harvill  was  presi¬ 
dent  and  publisher  of  the  Montgom¬ 
ery  (Ala.)  AdvertiserUournal. 


The  following  listing  was  inadvertently  omitted  from  the 
1985  newspaper  ROP  color  ad  data  report  which  appeared 
in  the  Sept.  27  E&P  Color  Section; 


cols  (inches) 


BRADENTON 

Herald-mS . 6 

DAYTONA  BEACH 

News  Joumal-m/e . 6 

FORT  LAUDERDALE 
News/Sun-Sentinel-m,eS  ...6 
FT.  WALTON  BEACH 
Playground  Daily  News-mS6 
ST.  PETERSBURG 

Times-m . . 6 

Independent-e . 6 

Times-S . 6 

Total . 

*Clas$lfled  inches  included  in  total. 
Note:  9  col.  per  page. 

WEST  PALM  BEACH 

Post-m . 6 

Post-S . 6 

Total . 

WINTER  HAVEN 
News  Chief-eS . 6 


General 

Total 

%  of  color 

(inches) 

(inches) 

to  total  adv 

6.569 

84,278 

6.8% 

12,910 

189,820 

14.0% 

13,658 

364,118 

9.0% 

2,033 

118,163 

.08% 

8,134 

574,155* 

12.6% 

8,271 

152,887* 

9.2% 

1,867 

265,946* 

13.7% 

18,272 

992,988* 

12.1% 

7,018 

255,883 

11.7% 

1,392 

153,886 

14.3% 

8,410 

409,769 

13.0% 

2,813 

52,419 

7.6% 

I 


Terry  Anderson 

(Continued  from  page  II) 


Despite  getting  a  cold  shoulder 
from  the  administration.  Say 
expressed  her  hope  that  its  successful 
negotiations  for  the  release  of  Dani- 
loff  will  result  in  public  pressure  for  a 
similar  effort  to  free  her  brother. 

“We’re  hoping  that  kind  of  (nego¬ 
tiating)  effort  will  take  place  now,” 
Say  said  in  a  telephone  interview. 
“The  administration  is  under  fire 
from  a  lot  of  people  right  now.  I’m 
getting  calls  from  all  over  the  country 
from  people  who  are  writing  their 
congressmen  and  asking  the  same 
question  —  Why  was  there  never  the 
same  effort  put  forth  for  these  guys  (in 
Lebanon)?” 

Say  answered  her  own  question. 
“Obviously,  it  was  in  the  political 
best  interests  of  the  U.S.  to  pursue 
DanilofTs  release.  We  have  no  politi¬ 
cal  best  interests  in  Lebanon,  and 
there  had  been  no  public  outcry.” 

Say  also  rejected  U.S.  contentions 
that  Anderson  and  the  others  were 
being  held  by  some  shadowy  group 
and  that  there  was  really  no  one  to 
negotiate  with. 

“Why  don’t  you  ask  Terry  Waite? 
He  certainly  didn’t  take  long  to  con¬ 
tact  them,”  she  said.  Waite  is  an 
emissary  from  the  Archbishop  of 
Canterbury  who  has  made  several 
trips  to  Beirut  in  an  effort  to  secure 
the  captives’  release. 

Say,  speaking  in  an  October  2  E&P 
interview,  remarked  that  her  brother 
had  steadfastly  refused  to  cooperate 
with  his  captives  in  any  way,  includ¬ 
ing  in  the  making  of  videotapes.  She 
said  that  refusal  resulted  in  his  being 
treated  more  severely,  but  that  ulti¬ 
mately  his  captors  “respected  him  for 
it.” 

However,  there  is  strong  indication 
that  Daniloff’s  release  may  have 
embittered  Anderson  and  convinced 
him  to  be  more  cooperative. 

On  October  3,  the  Islamic  Jihad 
released  a  videotape  in  which  Ander¬ 
son  sharply  criticized  the  Reagan 
administration  for  ignoring  his  case 
while  it  devoted  full-scale  diplomatic 
efforts  to  the  release  of  Daniloff. 

Say,  on  hearing  the  videotaped 
message,  told  the  press  her  brother 
“would  not  have  been  coerced  to  say 
something  that  is  not  the  truth.  I  know 
that  whatever  Terry  said  would  be 
what  he  felt.” 

On  the  tape,  Anderson  protests  the 
“unjust  and  unfair  treatment  of  our 
situation.”  He  criticizes  the  Reagan 
admistration  for  its  “propaganda 


and  bombast”  in  announcing  the 
freeing  of  Daniloff  “who  had  been  a 
prisoner  only  a  short  time”  and 
assails  its  refusal  to  negotiate  in  his 
case. 

“How  can  any  official  justify  the 
interest  and  attention  and  action 
given  that  (DanilofTs)  case  and  the 
inattention  given  ours,”  Anderson 
stated. 


Say’s  efforts  to  free  her  brother 
have  taken  her  to  the  Middle  East, 
although  not  Lebanon  itself,  and  she 
has  met  with  both  Syrian  and  Cypriot 
officials  who  had  contacts  with 
Lebanese  Shiite  groups.  Say  also  met 
with  Margaret  Papandreou,  the 
American  wife  of  Greece’s  prime 
minister,  because  she  had  good  rela¬ 
tions  with  Syrian  President  Hafex  al- 


FolA 

(Continued  from  page  19) 


press  attorney  for  SPJ,  SDX,  com¬ 
mented,  “We  couldn’t  be  happier” 
with  the  compromise.  He  said  the 
narrow  exemption  provided  in  the 
language  met  the  concerns  of  law 
enforcement  officials  but  did  not  go 
beyond  what  was  necessary.  He 
regarded  the  exemption  from  disclo¬ 
sure  of  information  that  “reasonably 
could  be  expected  to  interfere  with 
enforcement  procedures”  as  a  dilu¬ 
tion  of  present  law. 

Bob  Lewis,  national  president  of 


Conflict  over  work 

The  Arizona  Republic  has  dis¬ 
missed  an  editorial  writer  who  is 
helping  Sen.  Barry  Gold  water  write 
an  autobiography,  contending  that 
the  staffer’s  outside  job  was  a  conflict 
of  interest. 

However,  John  J.  “Jack”  Casserly, 
an  editorial  writer  and  columnist  for 
the  morning  newspaper  for  the  past 
six  years,  denied  there  was  a  conflict 
of  interest  and  said  the  newspaper’s 
management  was  aware  of  his  work 
on  the  book. 

“He  should  have  made  it  perfectly 


Assad. 

Both  Assad  and  Nabih  Berri,  leader 
of  the  Amal  Shiite  group  in  Lebanon, 
have  made  statements  that  “they 
could  be  helpful”  in  securing  her 
brother’s  release,  “but  they  have  no 
incentive,”  Say  said.  “The  U.S.  did 
not  acknowledge  their  help  in  the 
TWA  negotiations  and  Berri  said  cer¬ 
tain  promises  to  him  were  not  kept.” 


Say  had  high  praise  for  AP,  saying 
the  news  service  “has  been  terrific  to 
me”  in  helping  her  cause.  She  said  AP 
has  paid  the  cost  for  all  her  travels  and 
has  been  “very  supportive  emotion¬ 
ally.” 

Say  works  closely  with  AP 
Washington  bureau  chief  Charles 
Lewis,  commenting  the  two  meet  reg¬ 
ularly  to  work  on  Anderson’s  case. 


fied  that  the  existing  exemptions 
adequately  protect  federal  law 
enforcement  and  drug  enforcement 
operations  from  harmful  disclosures. 
Faced  with  the  probability  that  FoIA 
provisions  would  be  incorporated 
into  a  popular  drug  reform  bill,  we 
have  helped  produce  a  favorable  com¬ 
promise  for  the  public  and  the  press.” 

Peter  Pritchard,  chairman  of  the 
SPJ,  SDX  freedom  of  information 
committee,  said,  “In  the  best  of  all 
possible  worlds,  we’d  rather  not  have 
any  amendments  to  FoIA.” 

But,  he  said,  the  fee  waiver  is  “a 
significant  step  which  will  mean  that 
the  press  and  the  public  will  get 
access  to  more  information,  more 
easily  and  more  economically.” 


on  Goldwater  book 

clear  to  the  readers  that  he  was  writ¬ 
ing  a  book  for  Goldwater,”  said  Phil 
Sunkel,  Casserly’s  boss  and  editor  of 
the  Republic’s  editorial  pages. 

Casserly  said  that  his  work  on  the 
book  was  done  on  his  own  time  and 
that  the  newspaper  had  no  right  to 
dictate  how  he  used  his  time  off. 

“The  conflict  of  interest  occurred 
when  Jack  began  writing  columns 
about  Goldwater  this  year,”  Sunkel 
said.  “He  wrote  four  columns  and 
four  editorials  about  Goldwater  and 
they  were  all  pro-Barry.” 


“In  every  hostage  situation  they  found  a  way  to 
deal  without  having  to  admit  it”  she  commented. 
‘There’s  something  very  wrong”  about  the 
Reagan  Administration’s  refusai  in  her  brother’s 
case,  she  added. 


SPJ,  SDX,  said:  “We  have  long  testi- 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


CLASSIFIED  MANAGERS:  increase 
readership  and  revenue  with  the  BEST 
car  column,  by  U.S.’s  most  widely- 
published  auto  writer.  Light,  fun,  non¬ 
technical;  not  puff,  but  non-threatening 
to  advertisers.  Currently  running  Detroit 
News,  Hartford  Courant,  others.  Five 
years  proven  results,  references  on 
request.  '87  Roundup  and  "Best  Buys" 
available  now.  THE  CAR  REVIEW, 
29040  Freshwater  Dr.,  Agoura  Hills,  CA 
91301,  (818)  706-3708. 


ANIMALS 


AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


CHESS 


CH  ESS  JOURNALISTS  of  America  writer 
of  year  for  '86  welcomes  inquiries  on 
articles,  weekly  column.  Chess,  6401 
Cardinal  Lane,  Columbia,  MD  21044. 


MONEY 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


"HOUSE  CALLS"-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)473-4973. 


WANT  TO  LIVEN  UP  your  religion  page? 
attract  more  readers  and  advertising? 
Try  BIBLICAL  PERSPECTIVES,  a  week¬ 
ly  column  of  challenging  insights,  fresh 
humor  and  thought-provoking  parables. 
An  ecumenical  approach  to  spiritual 

Growth.  Free  samples  on  request.  Bob 
urgen,  127  Spanish  Point  Drive,  Beau¬ 
fort,  SC  29902  (803)  524-4327. 


HEALTH 


"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr-. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC”  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


WEDIQUETTE-Should  there  be  singing 
brides,  female  ushers,  bawdy  jokes, 
feuding  folks,  guests  sans  gifts?  Q&A 
about  wedding  problems.  350  words. 
Contact  M.M.  Carberry,  1349  Douglas 
Flossmoor,  IL  60422.  (312) 
799-6360. 


ENTERTAINMENT 


MAKE  A  WISH  Column  grants  reader  s 
wishes.  Christmas  MAKE  A  WISH 
column  also  available.  Free  trial.  Pat 
Foote,  Box  36524,  Grosse  Pte.,  Ml 
48236. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 


MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 

PARTNER  WANTED  for  California  busi¬ 
ness  magazine.  Excellent  opportunity  in 
growing  area.  $100,000  investment  for 
major  interest.  Box  1440,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. _ 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA.  Fairwav.  KS  66205 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
br  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &^SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


HISTORIC  CRIPPLE  CREEK  GOLD 
RUSH  aka  Teller  County  Times.  Small 
town  money  earner  that  desparately 
needs  owner/operator,  FAIR  PRICE/ 
excellent  terms.  Park  Publications, 
Inc.,  PO  Box  1829,  Woodland  Park,  C() 
80866.  (303)  687-3021. 


COLORADO:  Shopper,  drop  circulation, 
excellent  skiing  and  lifestyle. 
$100,000  with  $30,000  down  and 
seller  financing. 

ZONE  7:  Daily  with  shopper,  web  press, 
building,  stable  economy,  county  exclu¬ 
sive.  $750,000  with  $300,000  down 
and  seller  financing.  John  T.  Cribb, 
Cribb  Media  sen/ice.  Box  1220,  Town¬ 
send,  MT  59644,  (406)  266-4223. 


COME  ON  DOWN!!! 

GEORGIA  package  of  three  includes  two 
paid  weeklies  with  a  TMC  product  serv¬ 
ing  two-county  area.  Asking  $225,000. 
$50,000  down. 

ALABAMA  package  of  two  weeklies, 
also  serving  two  cities  in  Florida 
Panhandle,  includes  excellent  equip¬ 
ment  and  real  estate.  Asking 
$195,000.  $40,000  down. 
TENNESSEE  package  includes  weekly, 
job  shop,  advertising  rep  agency  and 
marriage  mail  service.  Asking 
$375,000.  $125,000  down. 
LOUISIANA  weekly  in  growing  area. 
Profitable  and  near  culture  center  and 
entertainment.  Asking  $180,000. 
$40,000  down. 

OTHER  PROPERTIES  include  paid  and 
free  circulation  newspapers  ranging  in 
price  from  $65,000  upward. 

Jim  Hall  Media  Services,  Inc. 

PO  Box  1088 
Troy,  Alabama  36081 
(205)  566-7198 


NEW  literary  newspaper  for  sale.  L.A. 
Review,  1{)05  Pruitt  Dr.,  Redondo 
Beach,  CA  90278.  (213)  376-1630. 


Two  competing  suburban  weeklies, 
Texas  metro  area,  buy  both  for  $77K 
initially. 

Small,  long  established  New  Mexico 
weekly.  $45,000,  with  $7,000  down. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


Two  paid  weeklies  ingrowing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


NEWSPAPERS  WANTED 

CANADIAN  NEWSPAPER  GROUP  (21 
publications)  is  seeking  to  purchase 
smaller  U.S.  daily  newspapers  (to 
25,000  circulation).  Write  or  telephone 
Arthur  E.  Weeks,  Sterling  Newspapers 
Limited,  2nd  Floor,  1827  West  5th 
Ave.,  Vancouver,  B.C.  V6J  1P5 
(604)  732-4443. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  "putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


CONTESTS 


UNITY  AWARDS  IN  MEDIA  recognizes 
reporters'  outstanding  coverage  of 
minority  affairs.  Entry  deadline:  5:00 
pm.,  January  9,  1987.  For  entry  forms 
contact:  Department  of  Communica¬ 
tions,  Lincoln  University  of  Missouri, 
Jefferson  City,  MO  65101,  (314) 
681-5306  or  681-5307. 


GRANTS  UP  TO  $5,000  for  journalism 
projects  of  political/social  import.  Apply 
by  11/15.  Dick  Goldensohn  Fund,  720 
Fort  Washington  Ave.,  Apt.  5T,  New 
York  10040.  (212)  568-1732. 


MAGAZINES  FOR  SALE 

MAUI,  HAWAII  Real  estate  magazine. 
Three  years  in  publication.  Gross 
$300,000  and  growing.  Sample  copies 
sent  on  request.  Contact  Foster  Hull 
(808)  661-8955,  PO  Box  712, 
Lahaina,  Hawaii  96761. 


REGIONAL  MONTHLY  MAGAZINE,  first 
time  offered.  Est.  8  years.  Exclusive  in 
its  region.  Booming  area,  sunbelt,  near 
gulf.  Excellent  potential  for  right  buyer. 
Paid  and  2nd  class.  $75,900.  Priced 
under  gross.  Prefer  outright  sale 
because  of  reduced  price.  Send  replies 
to  PO  Box  515,  Donna,  TX  78537. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  sen/ices,  (51b)  588-2/37. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


CONSULTANTS 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


EQUIPMENT 


&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


Editor  &  Publisher 
Classified 
Advertising 


_ COMPUTERS _ 

COMPUGRAPHIC  UPS  4400,  8  termi¬ 
nals  and  a  Videosetter  II.  Can  be  seen 
running  until  October  31.  $18,000. 
The  Bryan  Times,  (419)  636-1111, 
Christopher  Cullis. 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CHESHIRE  C  base;  great  for  newspap¬ 
ers  etc.,  bargain.  Curtis  (703) 
521-1089. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


KANSA  320  inserter  5  into  1  new 
1982-83,  $15,000.  (216)  296-9657 
ask  for  David/Chuck  Dix. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $12,500.  Call  Bill 
Schneider  (414)  784-0110. 


MULLER  275  inserter  and  complete  on 
line  system.  5  years  old.  4  into  1 
(double  production)  speeds  up  to 
38,000  per  hour.  9into  1  (single 
production)  speeds  up  to  19,000  per 
hour.  Available  to  be  shown.  Contact 
Dave  Lewis  or  Joe  Kuczma  (203) 
964-2494,  Southern  Connecticut 
Newspapers  Inc. 


Mueller  RB5  Perfect  Binder,  with  18 
pockets,  side  stitcher,  2  1/2"  capacity 
reasonably  priced.  (801)  292-1088. 


SHERIDAN  48P  10  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45"  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  1 1-48  with  1 1 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tvers.  (213)  256-4791. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

ADVANTAGE  II  reconditioned.  Warran- 
teed.  Graphic  Systems  Exchange.  (716) 
385-3027. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1942  Telex  846239 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)675-4380 


CG  7200  w/display,  24  strips,  parts. 
Good  condition,  $1,495.  Compukwik 
w/new  rollers,  extra  motor,  $495.  MDR, 
$495.  News  Leader,  (919)  242-6301. 


CG  8600-45  pica— three  years  old, 
excellent,  $2b,500.  Inland  Printing 
Equipment  (800)  255-6746. 


CG  ADVANTAGE  I  driving  a  VID  5. 
Loaded,  under  PMA,  spare  parts  kit  and 
more.  $17,000.  Prographics,  (615) 
624-6302. 


COMP  IV  B  HR,  $3250; 

COMP  IV  B  HR  (Model  48),  $1900; 
CG  7200  1C  HEADLINER,  $1000. 
BOB  WEBER  (216)  831-0480. 


COMPUGRAPHIC  IV  HR,  bargain. 
Harris  TXT  system,  make  offer. 
COMPUGRAPHIC  ACM  9000,  fonts, 
keyboards,  chips,  parts.  Curtis 
(703)  521-1089. 


COMPUGRAPHIC  one  wstem,  Powere- 
ditor  12  terminals  $2,500  each. 
Compugraphic  MCS  Powen/iew  10  ad 
setting  device,  dual  drive  $10,500. 
Call  Peter  Haggerty  (617)  933-3700. 


E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 


Editor  &  Publisher 
Classified  Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 
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Attention  Advertisers: 

Please  note  these  reminders  when  sending  classified 
ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads;  for  instance,  help  wanted-sales; 
equipment  &  supplies-phototypesetting.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is 
required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wih 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember — in  all  correspondence  regarding  your 
ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

PHOTOTYPESETTING 

DAVID  JOHN  COMPANY 

National  Equipment  Brokers 
"Buy  for  the  least” 

"Sell  for  the  most" 

(216)  562-5000 

UNISEHER  HR,  $4000; 
TRENDSETTER  88  HR,  $3250; 

MDT  350,  T.C.  &  Format,  $2000; 

BOB  WEBER  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

EDIT  7500  HR,  High  SN.,  $5000; 

EDIT  7700  HR,  $5250; 

MCS  5  8216,  256K,  DD,  18  Fonts, 
Ruling,  MCO,  Vert.  Just  $9500; 

BOB  VYEBER  (216)  831-0480. 

MCS  HIGH  SPEED  PROCESSOR, 
Reconditioned,  $2500; 

COMPUKWIK  1  PROCESSOR,  New  in 
Carton,  90  Day  Warrantee,  $850. 

BOB  WEBER  (216)  831-0480. 

VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 

PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIED 

...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or 
systems  used  in  newspaper  production  (or  if  you’re  a 
publisher  with  surplus  equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to  make  (or  save)  some 
easy  money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people 
you  are  looking  for  to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted  advertisers  tell  us  that 
E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

106  COUNT-O-VEYOR  rebuilt  new  elec¬ 
tronics.  Call  Web  Specialties  (916 
635-1610. 

GOSS  Urbanite,  “1000”  series  folder, 

6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 

3  UNIT  COLOR  KING  KJ6  folder  with 
double  parallel  plus  gluer,  75  HP,  3 
paper  roll  positions  with  air  shafts. 

(408)  289-1400  Telex  172644 

5  unit  ATF  Titan-22  3/4  x  38,  12  ft. 
Often  ovens  2  pass  with  chill  rolls, 
Butler  splicer,  combination  folder,  web 
guides,  silicone  applicator,  cut-off 
controls,  ribbon  deck,  web  detectors, 
infeeds.  (801)  292-1088. 

HARRIS 

Harris  V15A  7  units  1  folder 

Harris  V15A  7  units  2  folders 

Harris  VI 5A  4  units  1  folder 

Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  comp¬ 
letely  refurbished 

Harris  V700  add  on  units 

Harris  upper  former 

KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

1 1  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 

5  unit  Color  King  press  and  folder  with 

6  reel  stands  in  Tarpon,  Florida.  Need 
to  move  out  before  building  is  sold  Price 
$95,000.  Come  and  get  them.  Call 
Derek  Dunn-Rankin  (813)  484-2611. 

6  UNIT  ALLER  Hoe  press  with  4  color 
decks,  1/4  folder,  upper  former,  75  HP 
motor,  water  and  ink  system,  106 
Counter-Veyer,  Pako  processor,  plate 
burner  and  processor  and  much  more. 
Used  for  printing  weekly  paper. 
Complete  package  $95,000.  Clan  see 
running.  (715)  835-5050. 

8  unit  Harris  845-22  3/4  x  36  with  split 
operation  capability,  2  Harris  folders, 
ribbon  deck,  4  Butler  splicers,  2  pass 
Tec  dryer  price  reduced  for  quick  sale. 
(801)  292-1088. 

CUSTOM  BUILT  quarter  folder  and  3 
knife  trimmer  with  acumeter  gluer.  Set 
up  to  run  on  1000  series  Urbanite 
press.  Good  condition.  Will  provide 
limited  amount  of  training  if  r^uired. 
Contact  Ervin  Rough,  (717)  784-2121, 
Ext.  507. 

HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 

GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

Double  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  3/4  cutoff  with  balloon  former 

This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

SCOTT  super  70-#2061.  Great 
condition. 

6  Standard  printing  units 

1  half  deck 

1  double  3:2  folder 

7  sets  of  angle  bars 

Double  balloon  formers 

Bay  window,  Cutler  Hammer  web 
master  drive 

Beech  saddles  for  Napp  plates 

Wood  automatic  pasters.  Spare  parts 
Where  is,  as  is— $1  million. 

SCOTT  standard  60-#  2261.  Good 
condition 

7  standard  printing  units 

1  color  couple,  double  3:2  folder, 
subway  delivery 

GE  drive,  single  balloon  former 

Wood  reels  and  tension 

5  sets  of  angle  bars 

Saddles  for  Napp  plates  spare  parts 
Where  is,  as  is,  make  offer. 

Contact:  John  T.  Keane 

North  Jersey  Newspapers 

988  Main  Ave.,  PO  Box  1019 
Passaic,  NJ  07055 
(201)  365-3094 

MARTIN  EC  0  speed  splicer  and  hoist, 
late  model,  taken  in  trade  on  Ebway 
HS-35000.  Call  Tom  Curran  at  EBWAY, 
(312)  526-7757. 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 
accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 

Camano  Island,  WA  98292 
(206)  387-0097 

ONE  DOUBLE  AND  one  single  Goss  2:1 
folder,  23  9/16”  cutoff  and  A  80  frame. 
Also  2  extra  knife  cylinders  and  2  extra 
folding  cylinders.  News  and  Observer 
Publishing  Co.,  Raleigh,  NC  (919) 
829-4777. 

VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-1  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  roll  stand.  Call  Web  Specialties 
Inc.  (916)  635-1610. 

GOSS  COMMUNITY  U.O.P.  22  &  3/4 
inch  cut  off  1976  in  process  of  being 
re-manufactured  by  Web  Specialties. 
Call  Web  Specialties,  (916)  635-1610 

PARTS  FOR 

GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 
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ROLL  THE  PRESSES 

If  you  have  a  used  press  (or  other  equipment)  standing 
idly  by,  put  it  back  into  production!  Perhaps  you  can’t 
use  that  particular  equipment — but  we’ll  bet  you  could 
sure  use  the  space  it  occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet  being  lost  in  storage  of 
unused  equipment.  Now  look  at  the  space  occupied  by 
each  single  piece  of  equipment  on  this  page!  Space  is 
money — -nundreds  of  dollars  worth  of  your  space  can  be 
opened  up  for  as  little  as  $3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  production  for  you  in 
someone  else’s  plant — and  produce  a  profit  for  you  to 
boot! 

E  &  P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

4  Unit  News  King  with  KJ6  fold¬ 
er,  excellent  condition  1973-76 

5  Unit  Color  King,  KJ6  folder 

Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  liKe  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  Community  add-on  oil  bath  unit 

4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with 

SC  and  Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 

4  Unit  Solna  RP36  Commercial  web 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5  and  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TEC  HR  X  4000  After  Burner 

Butler  Splicers 

TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 

Treasure  Chest  Advertising  Co.,  Inc. 

51 1  West  Citrus  Edge 

Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  1  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  1  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 
Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 

Hoe  balloons 

Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories 

Goss  Community  units,  folders  and 
acces. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 
units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

WANTED  TO  BUY 

KJ-6  folders  1980 

Newsking  4  units,  complete 

KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 

97  Marquardl*Drive 

Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 

WANT  TO  BUY  a  custom-bilt  Ad- 
A-Card  machine.  Mr  Lesnar 
l-(800)843-6805. 

GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

IPEC  Incorporated 

Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 

E&P 

CLASSIFIED 

It’s  your  peoplo'to'people  meeting  place! 
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CLASSIFIED  ADVERTISING 

Order  Blank 

Nam  A 

Company 

Address 

City 

.‘itatR  7ip 

Phnnn 

Cla<$.<;ifir;atir)n 

Authr)ri7nrf  SignatiirB 

Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  Issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  ratao  available  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19th  Street.  NY,  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  October  11,  1986 


J 


HELP 

WANTED 


ASSISTANT  PROFESSOR 
OF  COMMUNICATION 
Assistant  Professor,  tenure  track,  start¬ 
ing  August  20,  1987.  Base  salary  from 
$21,000.  Teach  courses  in  journalism/ 
photojournalism  and  public  relations/ 
advertising.  Earned  doctorate  preferred 
with  emphasis  appropriate  to  areas  of 
responsibility.  ABD  may  be  considered. 
Assist  in  curriculum  planning,  student 
advisement  and  internship  supervision 
in  growing  department. 

Send  letter  of  application,  resume  and 
names  of  three  references,  addresses 
and  telephone  numbers  to  Dr.  Harold 
W.  Loy,  Chairman  of  Search  Commit¬ 
tee,  Department  of  Communication, 
Pittsburg  State  University,  Pittsburg, 
KS  66762.  First  consideration  given  to 
applications  received  by  December  1. 
Search  will  continue  until  a  candidate  is 
identified.  Pittsburg  State  University  is 
an  Equal  Opportunity/Affirmative 
Action  Employer. 


FACULTY— PUBLIC  RELATIONS 
Utica  College  of  Syracuse  University  is 
seeking  an  assistant/associate  professor 
of  public  relations  to  teach  basic  and 
advanced  public  relations  and  commu¬ 
nications  courses;  preferred  starting 
date  is  January  1987.  The  college, 
located  on  a  modern  campus  near  the 
foothills  of  the  scenic  Adirondacks,  is  a 
co-educational  institution  with  1,400 
full-time  and  1,000  part-time  students. 
There  are  160  students  in  the  three 
majors;  journalism,  public  relations  and 
public  relations/journalism.  Salary  is 
competitive.  Excellent  fringe  benefits. 
Successful  applicant  will  have  a 
Master’s  degree  plus  professional 
experience  including  corporate  work. 
Send  letter  and  resume  to  Professor, 
John  C.  Behrens,  Director  of  Public 
Relations  and  Journalism,  Utica  College 
of  Syracuse  University,  Burstone  Road, 
Utica,  NY  13502.  EOE/AA. 


PUBLIC  RELATIONS.  PERSUASION 
AND  ORAL  COMMUNICATION 
Tenure  track  assistant  professorship, 
available  Sept.  ‘87  in  academically 
respected  liberal  arts  college  with  grow¬ 
ing  communication  major.  Ph.D. 
required,  college  teaching  experience 
expected,  professional  experience  in 
Public  Relations  and/or  Advertising 
desirable,  competitive  salary  available 
with  this  equal  opportunity  affirmative 
action  employer.  Please  send  letter  of 
application  and  resume  by  November  1, 
1986  to  Dr.  Marilyn  G.S.  Watt,  Chair, 
Department  of  Communication,  Cani- 
sius  College,  2001  Main  Street,  Buffa¬ 
lo,  NY  14208. 


UNIVERSITY  OF  FLORIDA.  Associate 
professor  in  tenure  line,  starting  fall 
198X  Teach  courses  in  magazine  edit¬ 
ing,  production  and  management. 
Strong  professional  experience  needed; 
PhD  preferred.  Demonstrated  scholarly 
interests.  Salary  minimum  $33,000  for 
nine  months.  Apply  by  Dec.  5  to  Chair, 
Department  of  Journalism,  University  of 
Florida,  Gainesville,  FL  32611.  The 
selection  process  will  be  conducted 
under  the  provisions  of  Florida's 
Government  in  the  Sunshine  and  Public 
Records  laws.  AA/EOE. 


HELP  WANTED 


GRADUATE  ASSISTANTSHIPS.  Teach¬ 
ing  assistants  to  study  for  MA  or  PhD  in 
Mass  Communication  for  fall  1987. 
Monthly  stipend.  Persons  with  under¬ 
graduate  degree  in  print  journalism, 
professional  experience  and  a  3.0  grade 
point  average  are  invited  to  apply. 
Should  take  Graduate  Record  Examina¬ 
tion  by  March.  Contact  Dr.  Leonard 
Tipton,  journalism  graduate  coordina¬ 
tor,  College  of  Journalism  and  Commu¬ 
nications,  University  of  Florida,  Gaines¬ 
ville,  FL  32611.  AA/EOE. 


ADMINISTRATIVE 


EDITOR-PUBLISHER  on  booming,  trop 
ical  island,  or  Guam,  to  run  13  year-old 
weekly,  19,000  paid  circulation  maga¬ 
zine.  Require  journalism  degree,  5 
years  minimum  experience.  Send 
resume,  editing  samples,  and  salary 
history  to  Lee  Holmes,  TV  GUAM,  530 
West  O'Brien  Dr.,  Agana,  Guam  96910. 


EXCELLENT  OPPPORTUNITY  tor  sales 
oriented  general  manager  on  Zone  5, 
25,000  circulation  daily  and  Sunday  in 
competitive  market. 

Community  newspaper  sales  experience 
background  essential.  Your  resume  with 
a  full  work  history  and  current  remuner¬ 
ation  help  us  set  up  a  personal  inter¬ 
view.  Box  1416,  Editor  &  Publisher. 


IF  YOU  ARE  EXPERIENCED  in  competi¬ 
tive  small  daily  newspaper  operation 
and  are  looking  for  an  excellent  career 
opportunity  in  Zone  4,  we'd  like  to  hear 
all  about  your  past  experience  and 
future  aspirations.  Unlimited  potential 
for  a  leader  with  the  ability  to  manage 
and  motivate.  Send  your  resume  in 
complete  confidence  to  Box  1452, 
Editor  &  Publisher. 


NORTHWESTERN  PENNSYLVANIA 
group  of  small  weekly  newspapers  is 
seeking  an  experienced  general  mana¬ 
ger.  Extensive  experience  in  all  aspects 
of  weekly  newspaper  management 
required  with  an  empasis  upon  the 
marketing  and  financial  aspects  of  the 
business.  Excellent  salary,  fringe  bene¬ 
fits  and  incentive  compensation  pack¬ 
age  available.  Please  send  your  resume, 
employment,  and  salary  history  in  confi¬ 
dence  to  Box  1417,  Editor  &  Publisher. 


PUBLISHER  NEEDED  for  newspaper 
group  in  central  California.  Talents 
must  include  financial  management, 
computers,  general  newspapering.  We 
need  a  person  who  can  build  and  deve¬ 
lop.  Golden  opportunity  in  highly  desir¬ 
able  area.  Send  resume,  salary  record. 
Box  1448,  Editor  &  Publisher. 


ADVERTISING 


AD  DIRECTOR-DISPLAY 
Significant  opportunity  for  proven  sales 
manager  to  move  up  with  300,000 
circulation  TMC  product.  Excellent 
people  and  sales  skills  are  essential. 
Company  is  growing  rapidly.  Position 
offers  well  above  average  income  and 
personal  growth.  Send  resume  tO:  Presi¬ 
dent,  Pennysaver  Group,  188  E.  Main 
St.,  Elmsford,  NY  10523. 


AD  MANAGER  for  top  Chicago  subur¬ 
ban  chain.  Base,  incentives,  profit  shar¬ 
ing.  Strong  growth  demands  promo- 
wise  staff  buirder,  major  account  hand¬ 
ler.  Box  1430,  Editor  &  Publisher. 

RETAIL  SALES  MANAGER 
Opportunity  for  an  experienced  ad 
manager  to  move  up  to  a  50,000  daily 
and  Sunday  paper  in  attractive  western 
Pennsylvania  community  of  100,000. 
Competitive  salary  and  benefits.  Send  a 
letter  and  resume  outlining  your  accom¬ 
plishments  to  Ga^  Dalton,  Marketing 
Director,  Tribune-Democrat,  Box  340, 
Johnstown,  PA  15907. 


HELP  WANTED 


ADVERTISING 


ZONE  9  WEEKLY  business  publication 
seeks  individual  to  lead  and  train  staff 
of  10,  with  demonstrated  track  record 
and  expertise  in  print  advertising  sales 
and  management.  Must  thrive  very  fast 
paced,  high  pressure  team  concept 
environment.  Excellent  compensation 
and  benefits  as  well  as  being  located  in 
one  of  America’s  finest  cities.  Box 
1428,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
New  East  Coast  business  journal  needs 
dedicated,  talented  advertising 
manager.  Must  have  strong  print  sales 
history  and  the  ability  to  manage  and 
motivate.  Challenging  and  rewarding 
longterm  opportunity  for  the  right 
person.  Send  cover  letter  and  resume  to 
Box  1394,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Combination  of  daily  and  weekly  news¬ 
papers  South  and  West  of  Boston  needs 
a  top-flight  advertising  director  respon¬ 
sible  for  retail,  national  and  classified 
advertising  departments.  A  challenging 
position  that  requires  strong  admini¬ 
strative  ability,  organizational  skills  and 
a  great  deal  of  creative  planning.  Strong 
sales  training  background  desirable. 
Previous  experience  as  ad  director  or 
assistant  ad  director  mandatory.  Please 
send  resume  and  cover  letter  to  Paul  J. 
Massey.  Publisher,  Transcript  News¬ 
papers,  420  Washington  St.,  Dedham, 
MA  02026. 


ADVERTISING  MANAGER 
Weekly  startup 

A  New  Jersey  daily  newspaper  is 
launching  a  new  weekly  newspaper  to 
provide  TMC  coverage  of  the  state’s 
fastest  growing  county. 

Candidate  needs  to  be  an  aggressive 
advertising  salesperson  with  strong 
supervisory  skills  this  position  will  be 
extremely  visible  within  a  national 
communications  company.  Please  send 
your  resume  for  your  immediate  consid¬ 
eration  to  The  President,  C/0  The  Regis¬ 
ter,  1  Register  Plaza,  Shrewsbury,  NJ 
07701. 


CLASSIFIED  PHONEROOM  SALES 
MANAGER  for  large  weekly  shopper. 
Too  compensation  package.  Write 
Publisher,  Dollar  Saver,  37365  Central 
Mont  Place,  Fremont,  CA  94536. 


DISPLAY  SALES  EXECUTIVE  immedi¬ 
ate  opening  for  an  aggressive,  self¬ 
starter  to  expand  sales  in  a  growth 
market  of  New  Hamsphire.  Two  estab¬ 
lished  weekly  newspapers  and  their 
25,000  circulation  TMC  offer  salary, 
commission,  fringe  benefits  tor  an 
experienced  sales  presenter  and  closer. 
Send  resume  to  General  Manager,  The 
Messenger,  PO  Box  918,  Hillsboro,  NH 
03244. 


RETAIL  ADVERTISING  MANAGER 
Great  opportunity  for  individual  with  at 
least  three  years  newspaper  manage¬ 
ment  experience  to  join  one  of 
Gannett's  top  markets.  The  San  Berna- 
dino  County  Sun  is  looking  for  an 
aggressive,  high  energy  achiever  to  lead 
our  retail  staff.  Position  requires  good 
planning  and  communication  abilities 
along  with  excellent  human  relations 
skills.  Send  resume  to  Personnel  Direc¬ 
tor,  San  Bernadino  County  Sun,  399  D, 
San  Bernadino,  CA  92401. 

RETAIL  ADVERTISING 
DISPLAY  MANAGER 
Cox  Arizona  Publications  is  currently 
interviewing  for  a  retail  advertising 
display  manager.  Must  have  proven 
track  record  in  directing  and  motivating 
a  staff  of  ten,  the  ability  to  assess  and 
improve  upon  retail  sales.  We  offer  base 
salary  of  $30,000  plus  a  lucrative 
commission  bonus  plan.  Send  resume 
to  120  W.  First  Ave.,  Mesa,  AZ  85202. 
EOE  M/F. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER  under  30,000 
daily  Zone  6  paper,  ^nd  resume  to  Box 
1371,  Editor  &  Publisher. 


SALES  MANAGER 
Los  Angeles 

A  well  established  newspaper  with  a 
history  of  excellence  has  a  challenging 
new  opportunity  for  an  experienced 
advertising  and  sales  management 
professionaT  to  head  up  our  Los  Angeles 
based  operation.  Reding  directly  to 
the  vicepresident  of  advertising  your 
responsibilities  will  center  on  develop¬ 
ing  and  directing  advertising  revenues 
in  addition  you  will  develop  and  imple¬ 
ment  sales  plans  and  procedures  as  well 
as  assign  and  coordinate  all  major 
accounts  and  field  sales  activities.  To 
qualify  you  must  possess  strong  outside 
sales  and  management  experience.  A 
college  degree  preferably  in  business/ 
marketing/advertising  is  required.  We 
offer  an  excellent  compensation 
(including  bonus)  and  benefits  pack¬ 
age.  For  prompt  and  confidential 
consideration  please  forward  your 
resume.salary  history  and  requirements 
to  Box  1450,  Editor  &  Publisher.  Only 
those  candidates  who  meet  our  require¬ 
ments  will  be  contacted. 


ADVERTISING  MANAGER 
Opportunity  for  young,  aggressive  sales¬ 
person  to  make  the  move  to  manage¬ 
ment.  10,000  circulation.  Zone  2  daily 
seeks  advertising  manager  able  to 
produce  revenue  and  motivate  staff. 
Sales  experience  essential.  Manage¬ 
ment  ex^rience  desirable  but  not  a 
must.  Join  the  fastest  growing  group  in 
the  country.  Send  resume  and  salaiy 
requirements  to  Box  1377,  Editor  & 
Publisher. 


ADVERTISING  SALES  REP 
100,000  circulation  weekly  group  is 
seeking  experienced  professional  for  its 
major  accounts  department.  This  a 
challenging  and  rewarding  position  with 
a  very  progressive  company.  Full  benefit 
package.  Send  resume  and  salary 
history  to  Major  Accounts  Manager, 
Sentinel  Newsoapers,  PO  Box  679, 
Freehold,  NJ  07728. 


CAMERA 


EXPANDING  FLORIDA  WEST  COAST 
operation  needs  experienced  Spartan  III 
camera  operator  and  stripper.  Contact 
Arnold  McDonald  (813)  629-2511. 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
100,000  plus  daily  in  Zone  3  seeks  an 
aggressive,  results  oriented,  circulation 
sales  manager.  Experience  in  all  phases 
of  circulation  development  and  promo¬ 
tion  required.  Send  resume  with  salary 
history  to  Box  1432,  Editor  & 
Publisher. 


CIRCULATION  CONSULTANT 
Tampa-based  software  development 
firm  needs  individual  with  minimum 
three  years  circulation  management 
experience.  Data  processing  knowledge 
helpful.  Non-smoking  enviromnemnt. 
Send  resume  to  Personnel  Manager 
R51  Collier-Jackson,  Inc.,  3707  W. 
Cherry  St.,  Tampa,  FL  33607. 

CIRCULATION  MANAGER 
Excellent  opportunity  for  experienced 
manager  to  advance  with  a  sound  pro 
gressive  company.  Must  have  the  know¬ 
ledge  to  increase  circulation  through 
home  delivery  and  single  copy  sales 
activity.  Must  be  a  leader  and  be  able  to 
immediately  take  complete  control. 
Excellent  advancement  opportunity. 
Send  resumes,  to  Box  1439,  Editor  & 
Publisher.  (Zone  5). 


EDITOR  &  PUBLISHER  for  October  11,  1986 
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HELP  WANTED 


EDITORIAL 


CIRCULATION  DIRECTOR  for  growing 
Southwest  daily.  Send  resume  to  Box 
1370,  Editor  &  Publisher. 

CIRCULATION  PROFESSIONAL 
We're  looking  for  an  aggressive  circula¬ 
tion  professional  to  join  our  manage¬ 
ment  team.  The  ideal  candidate  must 
have  5  or  more  years  experience  with 
proven  track  record.  Must  be  knowledge¬ 
able  in  all  phases  of  circulation,  sales, 
senrice  and  collection  techniques,  and 
possess  the  ability  to  make  things 
happen.  This  is  a  challenging  position 
in  a  highly  competitive  market.  Salary 
commensurate  with  experience. 
Resume  should  contain  salary  history 
and  will  be  held  in  strict  confidence. 
Please  send  resumes  to  The  San  Anto¬ 
nio  Light,  c/o  Sergio  Salinas,  Director  of 
Circulation,  PO  Box  161,  San  Antonio, 
TX  78291. 


CIRCULATION  SALES  MANAGER 
100,000  plus  daily  in  Zone  4  seeks  an 
innovative,  results  oriented  sales  mana¬ 
ger  responsible  for  dynamic  sales  orga¬ 
nization  consisting  of:  outside  sales 
crews,  telemarketing  and  direct  mail 
programs  in  highly  competitive  market. 
Qualified  applicants  must  have  experi¬ 
ence  in  all  phases  of  circulation  deve¬ 
lopment  and  promotion.  Send  resume 
with  salary  history  to  Box  1454  Editor  & 
Publisher. 


DISTRICT  SALES  MANAGERS 
Need  several  take-charge  News  Carrier 
Supervisors  for  NE  Massachusetts  and 
So.  New  Hampshire  areas.  Experience 
preferred.  We  offer  competitive  salary 
and  bonus  for  the  best  people.  Send 
inquiries  and  resumes  to  Lawrence 
Eagle-Tribune,  Box  100,  Lawrence,  MA 
01842,  Attn;  Ellen  Wilkinson  (617) 
685-1000  ext.  111. 


COMPUTER  TECHNOLOGY 

PROGRAMMER  ANALYST/ 
SYSTEM  ANALYST 

Booth  Newspapers  is  a  chain  of  eight 
daily  newspapers  in  southern  Michigan. 
All  of  the  papers  are  on  Release  4  Atex 
editorial  and  classified.  We  use  a 
unique  leased  line  telecommunications 
network  to  connect  the  papers  with  our 
Computer  Division  in  Ann  Arbor.  Major 
development  projects  planned  for  the 
future  are  classified  layout,  news 
layout,  enhanced  communications  and 
pagination.  Candidates  should  have 
training  in  computer  science  and  exper¬ 
ience  in  the  newspaper  industry.  Atex 
system  experience  a  plus.  Contact  Ron 
Klock,  Booth  Newspapers,  Inc.,  PO  Box 
2027,  Ann  Arbor.  Ml  48106,  (313) 
994-6960. 


_ EDITORIAL _ 

ALABAMA'S  largest  daily  seeks  an 
assistant  state  editor.  Respionsibilities 
include  assisting  in  planning  for  Sunday 
paper,  working  with  a  staff  of  15  state 
desk  reporters,  and  planning  and  edit¬ 
ing  coverage  of  politics,  state  govern¬ 
ment,  Washington  and  general  news 
and  features.  Must  be  an  experienced 
editor  and  reporter.  Send  resume,  clips 
to  Glenn  Stephens,  State  Editor,  The 
Birmingham  News,  PO  Box  2553, 
Birmingham,  AL  35202. _ 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 
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HELP  WANTED 


EDITORIAL 


EDITOR — Zone  9  weekly  business 
publication  seeks  top  gun  to  supervise 
staff  of  7.  Excellent  pay  and  benefits. 
Aggressive,  creative,  community- 
minded  editor  with  3  years  experience 
should  apply.  Box  1429,  Editor  & 
Publisher. 


BUSINESS  EDITOR 
The  Dayton  Daily  News  and  Journal 
Herald,  a  7-day,  all-day  paper  of 
220,000  daily  and  230,000  Sunday, 
seeks  a  dynamic  journalist  with  busi¬ 
ness  writing,  editing  and  supervisory 
experience  to  head  its  business  news 
department. 

This  is  an  opportunity  with  full  depart¬ 
ment  head  status.  Excellent  pay  and 
benefits. 

Ideal  candidate  would  be  prepared  to 
supervise  a  staff  of  reporters  dedicated 
to  a  locally  oriented  report,  write  a 
column  once  a  week,  serve  as  primary 
link  with  the  business  community  and 
participate  in  establishing  and  achiev¬ 
ing  goals  and  objectives  for  the 
•department. 

If  this  challenge  rings  your  bell,  send 
resume,  clips  and  references  Joe 
Fenley,  Managing  Editor,  Dayton  Daily 
News  and  Journal  Herald,  4th  &  Ludlow 
Sts.,  Dayton,  OH  45402. 

CITY  EDITOR 

We  seek  a  city  editor  with  management 
experience,  news  judgment,  drive  and 
determination  to  lead  a  48-person  staff 
at  our  Zone  3,  48G  daily.  The  success¬ 
ful  candidate  will  join  a  newspaper 
committed  to  excellence  which 
commands  the  lead  in  a  very  competi¬ 
tive  market.  Salary,  $28,600;  excellent 
benefits;  dividend  program.  We  offer  a 
challenging  assignment  in  an  outstand¬ 
ing  working  and  Rving  environment.  Full 
resume  and  cover  letter  telling  us  why 
you're  the  right  person  for  the  job,  to 
Box  1414,  Editor  &  Publisher. 


COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  immediate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HUNGRY?  We're  looking  for  a  publisher 
for  our  very  successful  monthly  busi¬ 
ness  tabloid  in  Zone  5. 

A  great  staff,  a  fast  growing  market, 
super  working  conditions  and  a  strong 
product  all  await  the  right  person.  If 
you're  just  itching  to  run  your  own  show, 
but  have  the  strength  of  a  strong 
publishing  group  behind  you,  drop  us  a 
resume,  TODAY.  We're  ready  to  hear 
from  you.  Only  WINNERS  need  apply. 
Box  1369,  Editor  &  Publisher. 


LEAD  REPORTER  sought  for  Florida 
daily  40,000  circulation.  Will  cover 
politics,  major  government  beat.  Three 
years  solid  newspaper  experience 
required.  Must  be  able  to  pss  tough 
spelling,  grammar  test.  Applicants 
located  in  Southeast  preferred,  due  to 
time  constraints.  Send  resume,  non- 
returnable  clips,  salary  requirements  in 
first  letter  to  Bill  Salter,  Editor,  The 
News-Herald,  PO  Box  1940,  Panama 
City,  FL  32402. _ 

MANAGING  EDITOR 
Mid-size  daily.  Zone  3.  Strong  on  local 
copy,  layout  and  good  motivational 
skills.  Solid  paper.  Great  community. 
Send  resume  including  salary  needs  to 
Box  1446,  Editor  &  Publisher. 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 
Seeking  assistant  metro  editor  who 
thrives  on  provocative  news  coverage 
that  people  respect  and  talk  about.  If 
you're  an  able  coach,  an  imaginative 
planner,  an  efficient  coordinator,  a 
crack  editor,  then  this  may  be  for  you. 
Mid-sized,  Zone  5  daily  and  Sunday. 
Assist  metro  editor  with  city-regional 
staff  coverage  in  22  county  area. 
Bachelor's  degree  and  reporting,  edit¬ 
ing  and  supervisory  experience 
preferred.  Send  resume,  clips  and 
salary  requirement  to  Box  1453,  Editor 
&  Publisher.  EOE. 


BUSINESS  EDITOR 
Startup  Zone  4  business  publication 
needs  talented,  aggressive  journalist  to 
head  up  editorial  operations. 
Responsibilities  split  between 
reporting/layout-editing-management. 
Must  have  strong  reporting  background 
and  an  interest  in  analytical  and 
investigative  business  journalism. 
Apply  Box  1393,  Editor  &  Publisher. 


BUSINESS  WRITER-  experienced 
writer  with  solid  skills  and  sound  judg- 
menet  who  understands  the  problems, 
opportunities  and  complex  issues 
facing  large  and  small  businesses.  Send 
resume  to  Mike  Hilfrink,  Managing 
Editor,  The  Quincy  Herald-Whig,  130 
South  Fifth,  Quincy,  IL  62301. 


MANAGING  EDITOR  wanted  for  daily 
law  newspaper.  Strong  editing,  produc¬ 
tion,  management  skills.  Good  pay, 
benefits.  Resume,  clips  to  Editorial 
Department,  PO  Box  54026,  Los 
Angeles,  CA  90054. 


FEATURES  REPORTER  with  genuine 
interest  in  people  and  flair  for  food 
reporting  sought  by  mid-size  daily  in 
growing  Southern  city.  Resumes,  refer¬ 
ences  and  work  samples  to  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


AGGRESSIVE,  enterprising  reporter, 
with  several  years  daily  experience, 
wanted  for  morning  operation.  This 
person  has  leadership  qualities,  will 
seize  the  opportunity  and  become  the 
assistant  city  editor  within  one  year. 
Resume  to  Managing  Editor,  Morning 
News,  205  West  12th,  Erie,  PA  16534. 


ASSISTANT  METRO  EDITOR 
The  Dayton  Daily  News  and  Journal 
Herald  is  seeking  an  assistant  metro 
editor  to  assist  in  running  a  local  and 
area  news  originating  desk  of  30  repor¬ 
ters.  Applicants  should  have  strong 
reporting  and  some  editing  experience. 
The  position  requires  an  experienced 
journalist  who  can  generate  story  ideas, 
edit  copy  and  supervise  and  motivate 
reporters.  Circulation  for  the  all-day 
newspaper  is  215,000.  Send  resume, 
clips  and  work  product  examples  to  Jim 
Ripley,  Metro  Editor,  4th  &  Ludlow 
Sts.,  Dayton,  OH  45401. 

ASSISTANT  MANAGING  EDITOR— 
13,000  PM  daily  in  university  commun¬ 
ity  seeks  assistant  managing  editor. 
Some  daily  experience  preferred. 
Responsible  for  staff  management, 
layout  and  copy  editing.  Send  resume 
and  clips  to  Managing  Editor,  The  Daily 
Chronicle,  Box  587,  DeKalb,  IL 60175. 


ASSISTANT  METRO  EDITOR 
If  you're  a  top  notch  writer  with  leader¬ 
ship  abilities  and  you're  looking  for  a 
chance  to  move  up,  then  consider  join¬ 
ing  the  Meridian  (Miss.)  Star  as  assit- 
ant  metro  editor.  We're  a  25,000  daily 
with  an  aggressive,  but  fresh  approach 
to  news  gathering.  We  demand  quality 
and  hard  work,  but  offer  in  return  a 
competitive  salary  and  professional 
work  environment.  Contact  Robert 
Naylor  Jr.,  Metro  Editor,  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS 
39301. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 

Metro  AM  in  Northeast  Florida  seeks 
editors  with  at  least  5  years  daily  news¬ 
paper  experience  for  fast-paced  news 
desk  producing  three  editions  a  night. 
We  put  a  premium  on  accuracy  and 
speed.  Layout  experience  helpful, 
prefer  applicants  from  the  Southeast. 
Write  Steve  Cheski,  AME/Editing,  The 
Florida  Times  Union,  PO  Box  1949-F, 
Jacksonville,  FL  32231. 


DIRECTOR  OF  PHOTOGRAPHY  sought 
by  aggressive  daily  in  highly  news 
producing  metro  area.  Full  range  of 
photo  skills  necessary-studio  to  the 
streets.  Must  have  color  background. 
Manage  staff,  stringer  network.  Be  part 
of  a  professional  news  team  in  a  highly 
competitive  market.  Play  key  role  in  use 
of  photos  in  multi-edition  newspaper,  a 
consistent  winner  in  the  professional 
arena.  Excellent  pay,  fringes.  Send 
resume,  clips,  references  and  salary 
requirements  to  Box  1437,  Editor  & 
Publisher. 


GROWING  ARIZONA  DAILY  has  imme¬ 
diate  opening  for  lifestyle/feature 
editor.  Skills  and  some  experience  in 
writing,  photography,  editing,  page 
layout  required.  (Growth  opportunity. 
Send  resume,  samples,  references  to 
Jim  Fickess,  Managing  Editor,  Casa 
Grande  Dispatch,  PO  Box  639,  Casa 
Grande,  AZ  85222.  Salary,  benefits 
commensurate  with  ability  and 
experience. 


AGGRESSIVE,  COMPETITIVE  sports 
reporter  sought  by  mid-size  Southern 
daily  in  market  where  sports  interest  is 
intense  and  traditional.  Background  in 
coverage  of  horse  racing  a  strong  plus. 
Resumes,  references  and  work  samples 
to  Jim  Willis,  M.E.,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham,  AL 
35202. 


REPORTER/DESK  PERSON  for  north 
central  Illinois  daily.  Solid  writing  abili¬ 
ties  plus  editing  experience  required. 
Send  clips  and  resume  to  J.  McCul¬ 
lough,  News  Tribune  426  Second  St., 
LaSalle,  IL  61301. 


REPORTER  WITH 
EXPERIENCE 

A  monthly  business  magazine  in  South¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  three 
years'  experience.  Please  submit 
samples  of  written  work  that  emphasize 
your  versatility.  Do  not  call.  Send 
correspondence  to: 

Editor,  Business  N.H.,  177  East 
Industrial  Dr.,  Manchester,  NH  03103. 


DO  YOU  LOVE  FISHING? 

Our  company  is  forming  a  new  east 
Texas  fishing  publication  and  we're 
looking  for  the  editor  who  can  make  it 
succeed.  If  you  can  write  about  fishing 
an  put  it  together  in  an  attractive  pack¬ 
age,  send  resume,  clips,  salary  history 
to  Roger  Palmer,  Box  598,  Sulphur 
Springs,  TX  75482,  or  call  (214) 
885-8663. 


EXPERIENCED  REPORTER  needed  for 
growing  New  England  Catholic  biweek¬ 
ly.  If  you're  a  reporter  that  enjoys  look¬ 
ing  beyond  the  first-day  lead  and  at  a 
challenge,  you're  looking  in  the  right 
place.  Send  resume  and  clips  to: 
Editor,  The  Springfield  Observer,  PO 
Box  1570,  Springfield,  MA  01101. 

FASHION  WRITER 

PM  newspaper  is  looking  for  a  know¬ 
ledgeable  writer  who  can  generate  lively 
fashion  copy  from  the  local  and  national 
scenes,  plus  an  occasional  non-fashion 
feature.  Send  clips  and  resume  to: 
Living  Editor,  Indianapolis  News,  PO 
Box  145,  Indianapolis,  IN  46206. 


EDITOR  &  PUBLISHER  for  October  11,  1986 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


NEWS  EDITOR 

New  position  with  major  newspaper 
group  Washington  Bureau.  Candidates 
obviously  should  be  knowledgeable 
about  directing  quality  Washington 
coverage;  be  comfortable  guiding  an 
exceptioinal  staff  and  have  strong 
credentials  in  development  of  story 
assignments  that  a  diverse  nationwide 
group  of  newspapers  will  find  compell¬ 
ing.  Applicants  should  have  Washington 
experience.  A  position  with  a  future. 
Please  reply  in  confidence  to  Box  1438, 
Editor  &  Publisher. 


NIGHT  EDITOR 

Our  afternoon  daily  needs  someone  with 
strong  writing  and  reporting  skills  to 
manage  our  3  person  night  shift,  edit 
local  copy  and  produce  inside  pages. 
The  ideal  candidate  has  4-5  years 
experience  in  newsgathering  and  copy 
editing,  and  has  had  at  least  limited 
supervisory  reponsibility.  Send  clips 
and  resumes  to  John  Moore,  Managing 
Editor,  The  Daily  Item,  Box  607, 
Sunbury,  PA  17801. 

PROGRESSIVE  north  central  Illinois 
daily  has  opening  for  general  news 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  govern¬ 
ment  helpful.  Send  clips  and  resume  to 
J.  McCullough,  News-Tribune,  426 
Second  St.,  La  Salle,  IL  61301. 


RANGE  OF  POSITIONS  OPEN 
We  offer  low  pay,  in  Mexican  pesos,  a 
six-day  week,  and  a  fairly  polluted  ci^. 
But  despite  this,  THE  MEXICO  CITY 
NEWS  is  one  of  the  best  English 
language  newspapers  in  a  non-English 
speaking  country,  with  numerous 
awards  and  recognitions  to  its  credit. 
We  can  offer  deep  immersion  in  the 
Spanish  language,  Mexican  culture  and 
exciting  international  reporting  in  a 
major  world  capital.  Just  as  you  need 
adventure  and  foreign  living  to  spice  up 
your  tired  life,  we  need  experienced 
journalists  ready  to  commit  for  at  least 
two  years.  Send  inquiries  and  resumes 
to: 

Roger  C.  Toll,  Editor 
The  Mexico  City  News 
Balderas  87,  Mexico  1,  D.  F. 

(905)  510-9623 


REPORTERS-if  you  have  experience  on 
a  daily  or  a  weekly  and  would  like  to 
work  for  an  aggressive,  23,000  AM 
where  good  writing  and  reporting  count 
send  resume,  clips  and  references  to 
Jim  Sachetti,  Editor,  Press-Enterprise, 
3185  Lackawanna  Ave.,  Bloomsburg, 
PA  17815. 


REPORTER/PHOTOGRAPHER  who  can 
do  it  all,  to  become  editor  of  small  town 
Ohio  weekly.  Entry  level  applicants  will 
be  considered.  Send  resume  and  salary 
requirements  to  Editor,  PO  Box  352, 
Bellevue,  OH  44811. 


SPORTS  COPY  EDITOR-The  Anchorage 
Daily  News  is  looking  for  a  talented  copy 
editor  to  be  a  leader  in  producing  our 
sports  section.  This  job  not  only 
requires  good  editing  and  headline 
writing  skills,  but  also  ability  in  the  use 
of  color,  graphics  and  design.  A 
minimum  of  3  years  daily  editing 
experience  is  required.  Send  resume, 
work  samples  and  reference  list  to  Jim 
Macknicki,  Copy  Desk  Chief,  Anchorage 
Daily  News,  PO  Box  14-9001, 
Anchorage,  AK  99514-9001. 

SPORTS  COPY  EDITOR  we’re  looking 
for  someone  who  can  write  lively  but 
accurate  heads  and  layout  bright, 
attractive  pages  for  our  6  person  staff.  A 
7-day  AM  with  circulation  of  50,000. 
Zone  1.  Box  1420,  Editor  &  Publisher. 


SPORTS  DESK 

Comnbination  layout,  copy  ediitng, 
desk  position  for  daily,  Sunday  AM. 
Zone  2.  Box  1441,  Editor  &  Publisher. 


NEWS  EDITOR-Prize-winning,  inde¬ 
pendent  California  daily  seeks  exper¬ 
ienced  newsman  with  editing  skills  and 
leadership  potential.  Excellent 
16-member  staff.  Profit-sharing, 
pension,  medical.  Send  resume  to  H.C. 
McGee,  Editor,  The  Union  Democrat, 
84  S.  Washington  St.,  Sonora,  CA 
95370. 


IF  YOU’VE  GOT  HUSTLE  our  small 
north  central  Idaho  weekly  will  keep  you 
bustling  as  our  general  assignment 
reporter.  Starting  salary  $160  per  week. 
Must  be  able  to  write,  edit  on  computer. 
Test  required.  No  prima  donnas.  Imme¬ 
diate  opening.  Call  Scott  Anderson, 
Publisher,  (208)  935-2578  or  (208) 
935-0757. 


IMMEDIATE  OPENINGS  for  assistant 
city  editor  and  general  assignment 
reporter  to  replace  two  staffers  who 
were  promoted.  Contact  Dee  W.  Bryant, 
Editor,  The  Leaf-Chronicle,  Clarksville, 
TN  37040,  (615)  552-1808.  EOE. 

SPORTS  EDITOR 

The  Las  Vegas  Review-Journal  is  seek¬ 
ing  an  aggressive,  well  organized, 
experienced  hand  to  guide  staff  of  10  in 
covering  one  of  nation’s  most  active 
sports  conscious  commnunities.  Should 
be  strong  in  graphics  and  prepared  to 
balance  widespread  assignment.  Write 
Tom  Keevil,  Editor,  PO  Box  70,  Las 
Vegas,  NV  89125.  Equal  Opportunity 
Employer. 


REPORTER-COPY  EDITOR— Expanding 
and  competitive  30,000  AM  daily  on 
Northwest  Florida  (julf  Coast  has  an 
opening  for  a  reporter/copy  editor.  Mini¬ 
mum  of  two  years  experience.  Job  offers 
unparalleled  living  in  resort  community. 
Good  benefits,  profit  sharing  and  excel¬ 
lent  working  conditions  with  a  profes¬ 
sional  staff  Pay  commensurate  with 
experience.  Preference  given  to  candi¬ 
dates  from  Zones  3  and  4.  Send  resume 
and  cover  letter  to  Jay  Pitts,  Managing 
Editor,  The  Daily  News,  PO  Box  2949, 
Fort  Walton  Beach,  FL  32549.  Letter 
must  include  salary  requirements. 


REPORTER  to  cover  government  news 
and  politics  for  small  suburban  daily. 
Ambition  and  commitment  important. 
Good  news  beat;  great  opportuni^  for 
young  journalist.  Send  resume,  clips  to 
John  Harvey,  Managing  Editor,  The 
Evening  Phoenix,  225  Bridge  St.,  Phoe- 
nixville,  PA  19460.  No  phone  calls. 


SPORTS  EDITOR  for  award-winning 
sports  section  in  award-winning  daily. 
Applicants  must  have  management 
experience  at  a  daily  newspaper  and  the 
ability  to  direct  a  talented  6-member 
staff.  Reply  to  Managing  Editor,  The 
Journal-American,  Bellevue,  WA 
98009-0130. 


SPORTS  SLOT 

Experienced  sports  slot  needed  for  large 
Midwest  daily.  Skills  in  graphics,  head¬ 
line  writing  and  copy  editing  very  impor¬ 
tant.  Take-charge  person  looking  for 
good  opportunity,  large  newshole  plus 
top  pay  and  benefits  can’t  do  better 
than  this  award-winning  paper  in  All- 
American  city.  Box  1444,  Editor  & 
Publisher. 


STAFF  EXPANSION  has  created  a& 
business  reporting  slot  to  cover  the 
insurance  industry.  Send  cover  letter 
and  resume  including  at  least  3  refer¬ 
ences  and  salary  requirements  and  10 
of  your  best  business  clips  to  Karen 
Brune  Mathis,  Business  Editor,  The 
Florida  Times-Union,  PO  Box  1949F, 
Jacksonville,  FL  32231. 


THE  ALBUQUERQUE  JOURNAL,  an 
independent  daily  and  New  Mexico’s 
largest  newspaper,  seeks  a  music  writer 
with  a  background  in  the  classics  and 
opera.  Must  be  able  to  write  strong 
reviews  on  deadline  for  morning  publi¬ 
cation.  Contact  Steve  Hallock,  Features 
Editor,  PO  Drawer  J,  Albuquerque,  NM 
87103. 


TOP-NOTCH  reporter  photographer 
needed  for  30,000  circulation  daily 
that  emphasizes  excellence.  Please 
send  resume.  Zone  3.  Box  1424,  Editor 
&  Publisher. 


REPORTER 

We  want  a  repqrter  ambitious  enough 
for  a  beat  that  is  not  defined  by  sewer 
authority  meetings  and  drug  arrests.  We 
want  someone  who  thinks  big  and  has 
the  writing  and  reporting  skills  to  back  it 
up.  If  that’s  you  and  you  can  work  for 
the  pay  our  27,000-circulation  daily 
provides,  than  this  could  be  the  best 
beat  you’ll  ever  have.  Send  clips  to  John 
Lammers,  City  Editor,  Sandusky  Regis¬ 
ter,  314  West  Market  St.,  Sandusky, 
OH  44870. 


WANTED — Reporter/photographer  for 
entry  level  position  at  a  county  seat, 
6-day  PM  paper.  Part  of  group  with 
excellent  fringes,  fellow  workers  and 
environment.  Layout  and  photo  experi¬ 
ence  helpful.  Call  Jim  Morrison,  (812) 
663-3111. 


WASHINGTON  BUREAU  REPORTER 
NEEDED-European  edition  of  the  Stars 
&  Stripes,  IJ.S.  daily  newspaper 
published  in  West  Germany,  seeks  a 
reporter  for  its  2-person  Washington 
Bureau  to  research  and  write  articles 
about  defense  issues  and  congressional 
actions  affecting  the  military.  Candi¬ 
dates  must  have  at  least  3  years  experi¬ 
ence  on  a  U.S  metropolitan  daily  news¬ 
paper,  and  state  legislature  or  congres¬ 
sional  reporting  experience.  $26,381 
p/a  and  group  insurances.  Applicants 
must  send  a  completed  application  (DA 
3433)  and  a  full  resume  including  clip¬ 
pings.  Application  forms  can  be 
obtained  by  calling  the  European  Stars 
&  Stripes,  New  York  Operations  Office 
at  (212)  620-3333.  Applications  must 
be  postmarked  on  or  before  October  25 
and  must  be  addressed  to  the  Civilian 
Personnel  Office,  c/o  European  Stars 
and  Stripes,  NY  Operations,  252  7th 
Ave.,  Room  401,  New  York,  NY  10001. 


WEEKLY  NEWS  EDITOR.  Award¬ 
winning,  coastal  Washington  state 
newspaper.  Newswriting,  photography 
layout,  column  writing  skills  a  must. 
Send  resume,  clips,  references  to: 
Observer,  Box  427,  Long  Beach,  WA 
98631. 


INTERNATIONAL  RADIO  BROADCASTING 

The  Radio  Marti  Program  of  the  Voice  of  America  has  immediate  openings  and  excellent  opportunities 
in  Washington,  O.C.,  for  experienced  radio  professionals,  as  News  Editors,  News  Writers,  Producers, 
and  Announcers  for  our  Spanish-language  radio  station.  All  candidates  must  have  recent  experience 
in  writing,  editing,  or  broadcasting  in  Spanish  for  radio,  knowledge  of  Cuba,  and  must  be  bilingual  in 
Spanish  and  English.  In  accordance  with  applicable  regulations,  U.S,  citizens  will  be  given  preference 
over  equally  well-qualified  non-U.S.  citizens.  Applicants  should  clearly  indicate  the  positions  for  which 
they  are  applying.  Candidates  for  broadcaster  positions  should  Include  a  recent  aircheck  in  Spanish. 
All  positions  are  full-time  permanent  with  the  U.S.  Government  and  include  a  wide  range  of  benefits, 
including  health  and  life  insurance  and  sick  and  annual  leave  benefits.  Interested  applicants  should 
submit  and  application  for  Federal  Employment  (Standard  Form  1 71 ),  available  from  a  regional  office 
of  the  U.S.  Office  of  Personnel  Management,  or  by  writing  to: 

USIA/Radio  Marti  Program,  VOA/MP 
Attention:  EPNY 
400  Sixth  Street,  SW 
Washington,  D.C.  20547 

VOA 


The  Radio  Marti  Program  of  the  Voice  of  America  is  an  Equal  Opportunity  Employer. 
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HELP  WANTED 


TOP  SMALL  DAILY  in  Arkansas  seeks 
qualified  reporter  and  photographer 
applicants  to  continue  award  winning 
tradition.  Positions  open  now.  We  need 
staffers  who  can  thrive  doing  profes¬ 
sional  work  in  a  small  town  environ¬ 
ment.  Demonstrated  ability  essential. 
Successful  applicants  who  can  meet 
our  challenges  will  find  opportunities  to 
advance,  both  at  our  newspaper  and 
within  our  group.  Serious  applicants 
only.  Interview  required.  Send  resume, 
samples  of  work  and  salary  require¬ 
ments  to  George  Arnold,  Managing 
Editor,  News-Times,  PO  Box  912,  El 
Dorado,  Ark.  71730. 


WANTED:  City  Editor/ Assistant  Manag¬ 
ing  Editor  for  30,000  daily  (except 
Saturday),  34,00(3  Sunday.  Must  be 
able  to  supervise  with  ability  to  motivate 
7  reporters.  Must  have  experience  in 
hands-on  editing,  local  reporting,  and 
be  well  organized  and  interested  in  the 
community.  Resume  to:  Marx  Gibson, 
Managing  Editor,  The  Daily  Journal,  8 
Dearborn  Square,  Kankakee,  IL  60901. 


LOOKING  FOR  MACHINIST  capable  of 
rebuilding  257  stackers  and  48P  insert¬ 
ing  machines.  Looking  for  erector 
capable  of  erecting  presses  and  mail- 
room  equipment.  Please  call  (213) 
256-4791,  ask  for  Mr.  Boyles. 


DISTRIBUTION  MAILROOM  MGR. 
Manager  needed  for  state-of-the-art 
newspaper  distribution  mailroom  in  new 
facility.  Daily  and  commercial  opera¬ 
tion.  Successful  applicant  will  have 
least  5  years  management  experience 
preferably  in  a  newspaper  distribution 
mailroom.  If  you  are  a  leader  who  wants 
to  contribute  to  a  dynamic,  aggressive 
management  team,  submit  your 
resume,  salary  history,  and  a  cover 
letter  describing  your  strengths  to  Box 
1419,  Editor  &  Publisher. 


MAILROOM  MANAGER  for  Southern 
California  daily.  Experienced  hands-on 
person  needed.  Strong  organizational 
skills.  Muller  experience  a  plus.  New 
production  facility  on  drawing  board.  A 
chance  to  set  up  your  department  the 
way  you  want.  Send  resume  and  salary 
requirements  to  Times-Advocate,  207 
E.  Pennsylvania  Ave.,  Escondido,  CA 
92025.  No  phone  calls  please. 


MARKETING 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems-the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company's  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 
Creative  Data  Systems 
9300  W.  noth  Street,  Suite  150 
Overland  Park,  KS  66210 


HELP  WANTED 


MARKETING 


MARKETING  ANALYST 
The  Miami  Herald  has  immediate  open¬ 
ing  for  a  senior  market  research  analyst. 
College  degree  plus  3-5  years  newspap¬ 
er  or  related  market  research  experience 
including  design  and  execution  of 
computerized  data  analysis.  Salary  up 
to  $30K  plus  benefits  including  reloca¬ 
tion  assistance.  Send  resume  to  the 
Employment  Manager,  The  Miami 
Herald,  1  Herald  Plaza,  Miami,  FL 
33132.  EOE. 


PHOTO  ENGRAVER 


IMMEDIATE  OPENING  for  an  appren¬ 
tice  engraver  with  a  morning,  evening 
daily  newspaper.  Should  have  experi¬ 
ence  in  photo  reproduction.  Good  pay, 
excellent  benefits  and  good  working 
conditions.  Send  letter,  resume  and  list 
of  references  to  Betty  Jo  Baker,  Person¬ 
nel  Manager,  Capital  City  Press,  PO  Box 
588,  Baton  Rouge,  LA  70815. 


PHOTOGRAPHER 


STAFF  PHOTOGRAPHER  for  18,500, 
6-day  AM  committed  to  quality  and 
imagination  in  photo  report.  One  years' 
experience  minimum.  Successful 
candidate  will  have  proven  technical 
skills  and  an  ability  to  work  on  a  news 
team  that  wants  the  best.  Send  resume 
and  portfolio  to  Fred  Field,  Photo  Chief, 
Kennebec  Journal,  274  Western  Ave, 
Augusta,  ME  04330.  No  phone  calls, 
please. 


PRESSROOM 


OFFSET  WEB  PRESSPERSONS 
Major  metropolitan  newspaper  has 
openings  for  2  full-time  and  5  part-time 
offset  web  presspersons.  All  positions 
require  5  years  experience  on  a  web 
offset  press,  plus  one  year  on  a  double 
width  press.  Send  resume  tO:  The 
Sacramento  Bee,  Personnel  Depart¬ 
ment,  PO  Box  15779,  Sacramento,  CA 
95852.  EOE. 

PRODUCTION _ 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
in  central  plant,  well  equipped  with 
Compugraphic  and  Harris  systems.  13 
employees.  Publications  include  2 
morning  dailies,  1  twice  weekly  and  2 
weeklies.  240  pages  per  week  average. 
No  Saturday  or  Monday  papers.  Hospi¬ 
tal  insurance,  profit  sharing,  other 
fringes.  Salary  $17,500-$21,000. 
Zone  4,  Box  1412,  Editor  &  Publisher. 


SYSTEMS 

TECHNICIAN 

We’re  looking  for  a  keen 
minded,  versatile  technician 
skilled  in  DEC  hardware  to 
maintain  our  text-editing  system 
and  to  lead  the  pack  as  we 
switch  to  a  new  front-end 
system  in  the  immediate  future 
This  well-paying  job  calls  for 
talent  in  programming  and 
formating  for  newspaper  appli¬ 
cations  and,  most  important,  a 
trouble  shooter's  instincts  and 
adept  hand  with  the  boards. 
Down  to  the  chip  level  to  keep  a 
metro  daily  humming  along  in 
Zone  5. 

If  you  relish  a  challenge  of 
change  send  your  credentials  to 
Box  1449,  Editor  &  Publisher. 
(An  Equal  Opportunity 
Employer.) 


THE  INDUSTRY’S 


MEETING  PLACE 


COULD  YOU  BE  LOOKING  FOR  US? 

Crosfield  Hastech,  Inc.,  the  originator  of  pagination  systems,  is 
seeking  candidates  for  key  positions  in  Customer  Support 

□  Newspaper  Applications  Specialist 

Provides  pre-  and  post-  sales  support  to  the  sales  force,  on-site  customer 
installation  training  and  problem-solving.  You  should  have  a  Bachelor's  degree 
in  Journalism  or  equivalent.  Experience  with  newspaper  systems  or  typesetting 
required,  familiarity  with  Hastech  products,  particularly  NewsPro,  preferred. 
Position  offers  opportunity  to  work  autonomously  on  site,  and  to  do  in-house 
customer  training  and  phone  support  in  a  friendly,  supportive  environment. 
Candidate  must  ^  willing  to  relocate  to  New  Hampshire. 

□  Applications  Trainee 

We  will  train  qualified  applicants  on  our  state-of-the-art  newspaper 
production  and  pagination  products.  Candidate  should  have  a  Bachelor's 
degree  in  journalism  or  equivalent  and  should  demonstrate  strong  commu¬ 
nication  skills  (both  written  and  verbal),  good  judgement  and  interpersonal 
skills.  Experience  on  Crosfield  Hastech  products  or  other  newspaper 
production  system  a  plus  but  not  essential.  Must  be  comfortable  with 
sophisticated  computer  systems  and  eventually  will  train  custorrters  on-site  to 
use  our  products.  CandirJate  must  be  willing  to  relocate  to  New  Hampshire 
and  travel  extensively  as  part  of  the  job. 

Croslield  Hastech,  Inc.  oilers  the  ideal  environment  lor  those  ready 
A  lor  challenge.  We  provide  an  excellent  compensation  package, 
irxluding  a  comprehensive  program  ol  benefits.  Please  send 
B|jiK  your  resume  or  call:  Barbara  McCuire,  Personnel  Mgr.. 
SHH  Croslield  Hastech,  Inc.,  670  North  Commercial 
Street,  MarKhester,  NH  03101 


Crosfield 

Hastech 


An  equal  opportunity  employer 


PRODUCTION 

MANAGEMENT 

OPENINGS 

Prod  Mgr  to  $60,000 

For  a  Midwest  company  producing 
newspapar  and  commercial  work. 
Equipment  experience  should  be 
Harris  NC400  press,  (Compugraphic, 
and  C-Text  (IBM  PC).  Client  wants 
energetic  family  man  who  has  done 
both  commercial  and  newspaper 
work.  Salary  commensurate  with 
experience. 

Prod  Mgr  to  $40,000 

For  a  15,000  New  England  daily. 
College  degree  requiretl  To  super¬ 
vise  fifty  production  personnel. 
Commercial  experience  and  three 
shift  experience  required.  Newspap¬ 
er  and  web  experience  a  plus. 

Press  Foreman  to  $40,000 
An  eastern  50,000  dally  desires  a 
night  side  press  foreman  with  Goss 
Metro  experience. 

Press  Supervisor  to  $40,000 
A  Midwest  metro  daily  is  looking  for  a 
night  side  press  supervisor  with 
ofreet  and  management  experience. 

Asst  Prod  Mgr  to  $35,000 

An  eastern  75,000  daily  is  looking  for 
an  assistant  production  manager 
experienced  with  Goss  Metro  or 
Urbanite  presses  to  supervise  fifty 
union  employees  in  camera  room, 
composing  room,  plate  room,  press¬ 
room 'and  mailroom. 

Press  Supervisor  to  30,000 
A  100,000  weekly  in  the  East,  has  an 
opening  for  a  press  supen/isor  on  the 
third  shift.  Will  supervise  up  to  fifteen 
people.  Experience  on  either  Goss 
Community  or  Harris  V-15/V-25. 

Pressroom  Mgr  to  $30,000 

An  East  Coast  75,000  daily  is  looking 
for  a  pressroom  manager  to  super¬ 
vise  a  union  crew  of  fourteen.  Goss 
experience  required  -  prefer  Metro. 

Pressr(x>m  Mgr  to  $30,000 

An  Eastern  75,000  daily  and  a  union 
shop  is  looking  for  a  pressroom 
manager  with  Goss  Metro  experi¬ 
ence  to  manage  a  crew  of  fourteen 
on  two  shifts. 

Lead  Pressman  to  $25,000 

An  Eastern  weekly  with  100,000 

circulation  desires  a  second  shift 
lead  pressman  to  supervise  three 
people,  and  be  responsible  for  qual¬ 
ity  control,  waste  management  and 
press  repair. 

Head  Pressman  to  $25,000 

A  southeastern  15,000  daily  has  an 
opening  for  a  head  pressman,  super¬ 
vising  five  in  this  non-union  property. 
Prefer  News-King  experience. 

Pressman  to  $25,000 

A  20,000  daily  in  the  Southeast  is 
looking  for  a  pressman  to  work  in 
their  five  year  old  plant  on  Goss 
(Community  or  similar  presses. 

All  Positions  Fee  Paid 
Send  resume  to  or  call: 


Vince  Maiocco 
GORDON  WAHLS 
EXECUTIVE  SEARCH 

610  East  Baltimore  Pike 
Post  (Dffice  Box  905 
Media,  Pennsylvania  19063 
(800)  523-7112 
(215)  565-0800 
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PRODUCTION 


PRE-PRESS  PRODUCTION  MGR. 

Six  day,  two  shift,  daily  and  weekly 
newspaper  operation  located  in  Zone  2 
seeks  seasoned  professional  to  manage 
composing  and  camera  departments. 
Must  have  proven  ability  to  train  and 
motivate  non-union  staff  of  32,  and 
produce  quali^  newspapers  at  reason¬ 
able  cost.  Solid  organizational  skills  a 
must.  This  is  a  superior  career  oppor¬ 
tunity  in  a  rapidly  growing  company. 
Salary  based  on  experience.  Excellent 
benefits.  Forward  resume  and  salary 
history  to  Box  1423,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


EXPANDING  PR  FIRM  with  media- 
related  clients.  3  positions:  profession¬ 
al  with  management,  writing,  place¬ 
ment  experience;  mid-level  publicist  or 
associate  AE;  and  beginner-college 
grad  with  excellent  typing  and  writing 
skills.  Call  (212)  947-9898. 


PUBLIC  RELATIONS  ACCOUNT  EXECS 
Leading  national  high  tech  PR  firm 
seeks  senior  accounts  executives  for 
both  East  and  West  Coast  offices.  Three 
to  five  years  experience.  Journalism 
background  essential;  technology  back¬ 
ground  desired.  Agency  experience  a 
plus.  Send  resume  to  Miller  Communi¬ 
cations,  Department  A,  607  Boylston 
Street,  Boston,  MA  02116. 


RESEARCH 


RESEARCH  MANAGER 
Need  experienced,  energetic  person  to 
establish  research  department  in  grow¬ 
ing,  Zone  2  daily/Sunday  newspaper. 
Send  resume,  including  salary  history  to 
Box  1408,  Editor  &  Publisher. 


SALES 


LOOKING  FOR  SALESPERSON  with 
experience  in  selling  press  equipment 
and  mailroom  equipment.  Must  be  able 
to  travel.  Please  call  (213)  256-4791. 


WANTED-NEWS  SERVICE  SALES  REP 
The  NY  Times  Syndication  Sales  Corp. 
seeks  aggressive,  experienced  news¬ 
paper  salesperson  to  sell  new,  and 
unique  wire  services  to  newspapers  and 
newspaper  groups  in  the  U.S.  and 
Canada.  We're  looking  for  someone  with 
wire  service  sales  experience  as  well  as 
editorial  savvy.  Heavy  travel.  Send  cover 
letter  and  resume  to  Sales  Manner, 
NYT  Syndication  Sales  Corp.,  130  Fifth 
Ave.,  New  York,  NY  10011. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


ADMINISTRATOR,  EDITOR,  newsroom 
manager  with  understanding  of  sales, 
circulaiton,  P&L  importance  and 
community  relations  wants  weekly 
group  or  small  daily  challenge  in  Zones 
3,  4  or  6.  Twenty-plus  years  of  award¬ 
winning  experience  can  be  profitable  for 
you.  PO  Box  7067,  Athens,  GA  30604. 

NEWSROOM  PRO  seeks  management 
position-strong  writer,  columnist,  copy 
editor,  layout  man.  Solid  experience  in 
management  and  administration.  Box 
1233,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EMPLOYEE  COMMUNICATIONS.  5 
years  experience  in  large,  nonunion 
manufacturing  plant;  background  in 
teaching  and  training;  photographic 
skills;  broad  spectrum  writing  back¬ 
ground;  open  to  relocation,  EP,  1718 
Manchester  Dr.,  Clearwater,  FL  33516. 


GENERAL  MANAGER/MARKETING 
Director.  Innovative,  creative  and 
results  oriented  professional  with 
management  and  TMC  experience  in 
both  advertising  and  circulation.  Any 
Zone.  Box  1396,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Bottom  line  oriented  administrator 
experienced  in  all  aspects  of  newspaper 
publishing  seeks  position  with  news¬ 
paper  In  20,000-70,000  circulation 
range.  Excellent  track  record  in 
management  and  administration  in 
newspaper  field  and  public  financial 
control.  Zones  1,  2  or  3  preferred.  Box 
1405,  Editor  &  Publisher. 


PUBLISHER  or  GENERAL  MANAGER— 
Six  years  experience  as  publisher  with 
proven  track  record  building  award¬ 
winning  editorial  product,  increasing 
paid  circulation  and  tripling  bottom 
line.  Need  new  challenge  any  zone.  Box 
1426,  Editor  &  Publisher. 


PUBLISHER/EXECUTIVE  editor 
team. ..Dynamic  duo  with  proven 
bottom  line  results,  on  daily  and  weekly 
publications. ..Experience  in  tough 
competitive  markets.. .Innovative  mark¬ 
eting  and  editorial  skills.. .Proven  lead¬ 
ers  and  motivators... Public  relations 
and  community  involvement  our 
specialty.. .We  can  do  it  all... 

(818)  359-2449. 


ADVERTISING 


EXPERIENCED— Classified/Retail  sales 
and  management.  Seeking  realistic 
goals  and  potential.  Box  1435,  Editor  & 
Publisher. 


CARTOONIST 


AWARD  WINNING  political  cartoonist 
seeks  new  paper.  Strong  scalpel  and/or 
sledgehammer  used  to  comfort  the 
afflicted  and  afflict  the  comfortable. 
Experience  in  local/national  cartoons 
that  possess  incisive  visual  impact 
humor  and  wit.  Readers  claim  it's 
W@#!  Must  see  samples.  All  zones. 
Box  1406,  Editor  &  Publisher. 


EXPERIENCED  editorial  cartoonist 
seeks  change.  Award  winning  and 
nationally  syndicated.  Will  submit 
samples  on  request.  Box  1411,  Editor 
&  Publisher. 


CIRCULATION 


AWARD  WINNING  circulation  manager, 
5  years  100,000  plus  weekly,  seeks 
challenge  with  progressive  growing 
paper.  Box  1431,  Editor  &  Publisher. 


SMALL  DAILY  Circulation  manager, 
seeks  work.  Any  size  daily.  25  years' 
experience  with  Zone  7  daily.  Box 
1382,  Editor  &  Publisher. 


EDITORIAL 


AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
Box  1146,  Editor  &  Publisher. 


ENERGETIC  &  IMAGINATIVE  journal¬ 
ist,  42,  with  four  years  as  successful 
weekly  publisher  and  four  years  as  daily 
reporter.  Seeks  challenging  position  on 
publication  in  competitive  situation 
within  southern  California  coastal 
region  or  greater  San  Francisco  Bay 
area.  Reply  to:  Box  336,  Coronado,  CA 
92118. 


POSITIONS  WANTED 


BOOK  EDITOR  seeks  position  with 
metro  daily.  Can  do  reviews,  interviews, 
think  pieces,  p^e  layout.  Strong  back¬ 
ground.  Prefer  S)nes  8  and  9,  but  will 
consider  any  good  offer.  Box  1447, 
Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
Mix  reorganization  with  a  new  editor 
and  you  get  change  for  the  better-for 
the  better  of  the  newspaper  that  picks 
up  the  outstanding  editorial  page  editor 
who  was  released  in  this  process.  Avail¬ 
able  now  is  an  experienced,  talented 
and  incredibly  productive  editorial  page 
editor/writer-an  awards  winning  profes¬ 
sional  who  stuffs  excitement  into  pages, 
and  brightness  into  writing.  He  recog¬ 
nized  the  showcase  position  of  opinion 
pages  in  giving  a  newspaper  its  person¬ 
ality,  image  and  integrity.  Here  Is  a 
knowledgeable  page  supen/lsor  who  can 
do  it  all. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 

1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


EDITORIAL  DEPT,  job  sought.  Prefer 
magazine,  will  consider  others.  M.S.  in 
journalism  3.8  average.  Weekly  paper 
experience.  Certified  English  and  Math 
teacher.  Also  social  science  Masters 
degree.  Pro  sports  fan.  Love  stats. 
Extensive  education.  Incredibly  diverse 
interests!  Check  me  out!  Call  (203) 
748-4556  after  11  am.  Write  John  S. 
Ducibella,  3  LaMar  Rd.,  Danbury,  CT 
06811. 


INTELLIGENT,  AGGRESSIVE  journalist 
seeks  position  as  editor/writer  and/or  pho¬ 
tographer  on  daily  or  weekly.  BA  from  ac¬ 
credited  J-school.  Extensive  management 
experience  on  large,  university  weekly. 
Outstanding  writing  and  design  skills.  Six¬ 
time  award-winning  photographer.  Fluent 
in  German.  Committed  to  excellence. 
Contact  Duaine  Behnke,  Route  1,  Box 
1192,  Clintonville,  Wl  54929.  (715) 
823-2755  evenings. 


JOURNEYMAN  WRITER/CRITIC 
with  solid  music,  dance,  theater  and 
general  features  experience.  Highly 
motivated,  hard  working,  creative  and 
versatile.  Will  consider  all  locations. 
Box  1400,  Editor  &  Publisher. 


REPORTER  seeks  work  at  metro  daily. 
Solid  writing  skills,  anxious  to  do  inves¬ 
tigative  news.  Kevin  McAndrews, 
13367  Shirley  St.,  Omaha,  NE  68144. 
(402)  334-5238. 


POSITIONS  WANTED 


FEATURES/LIFESTYLE  editor.  Wild 
about  graphics.  Must  want  compelling 
lifestyle/entertainment  package.  Very 
reader-oriented.  Can  manage  large 
staff.  Box  1443,  Editor  &  Publisher. 


FEATURE  WRITER,  recent  Columbia 
Universi^  journalism  graduate  with  four 
years  daily  experience  seeks  position  at 
quality  feature  department,  Sunday 
magazine  section  or  city  magazine. 
Good  clips,  varied  experience  with  a  lot 
of  freelance  writing,  any  zone.  Box 
1425,  Editor  &  Publisher. 


ROCK  CRITIC/ENTERTAINMENT  editor 
for  SPJ's  best-overall  campus  newspap¬ 
er  seeks  position  with  daily.  This  29 
year-old  would  be  an  asset  to  your  publi¬ 
cation.  Experience  in  layout,  columns, 
editing  and  reporting.  Prefer  Sunbelt, 
could  be  coaxed  to  Rustbelt.  Stephen 
D.  Scearce,  776  Morgan  Dr.,  Boulder, 
CO  80303,  (303)  499-3317. 


Seasoned  writer/editor  with  extensive 
photo  experience  seeks  position  with 
weekly  newspaper  group  or  magazine  in 
Indiana,  Illinois  or  Ohio.  Box  1451, 
Editor  &  Publisher. 


SPORTS  POSITION  WANTED; 

$300  per  week  and  up;  Zones  3,4 
preferred.  Experience,  proven  ability. 
Not  photographer.  Box  1434,  Editor  & 
Publisher. 


WRITER-EDITOR  moving  from  NYC 
magazine  to  Raleigh-Chapel  Hill- 
Durham  area  seeks  newspaper  or  maga¬ 
zine  position.  References,  degree, 
marri^.  Available  Nov.  1.  Box  1358, 
Editor  &  Publisher. 


WRITER-EDITOR  with  V/2  years  experi¬ 
ence  on  community  weekly  newspaper 
in  Manhattan  seeks  challenging  report¬ 
ing  position  with  weekly  in  New  York 
tri-state  area.  Seasoned  in  hard  news, 
news  features  and  editorial  page  writ¬ 
ing.  Knowledge  and  experience  in  news¬ 
paper  layout.  Available  immediately. 
Contact  me  at  Box  1442,  Editor  & 
Publisher. 


FREELANCE 


FEATURE  WRITER  with  10  years  exper¬ 
ience  seeks  assignments  of  non¬ 
technical  nature.  I  specialize  in  person¬ 
ality  profiles.  Box  1445,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


PR  GENERALIST.  5  years  experience  in 
Fortune  500  corporation  headquarters. 
Marketing  PR  in  chemical  and  pollution 
abatement  industries.  Broad  business 
and  personal  writing  background;  good 
platform  skills;  self-starter,  open  to 
relocation.  EP,  1718  Manchester  Dr., 
Clearwater,  FL  33516. 
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SHOP  TALK  AT  THIRTY 


How  can  shield  laws  be  protected  from  abuse? 


By  John  Consoli 

This  week  E&P  devotes  a  sizable 
amount  of  space  (beginning  on  page 
12)  to  a  story  by  associate  editor 
George  Garneau  involving  the 
publisher  of  a  Spanish-language 
weekly  newspaper  in  New  Jersey  and 
the  state  shield  law. 

The  article  details  publisher  Rene 
Avila’s  relationship  with  an  alleged 
Cuban-organized  crime  figure  and 
tells  how  Avila  avoided  testifying 
before  a  grand  jury  by  claiming  pro¬ 
tection  under  the  shield  law. 

On  the  surface,  the  episode  appears 
to  be  a  victory  for  the  press. 

“Any  decision  that  increases  and 
expands  the  scope  of  the  shield  law  is 
a  good  decision,”  said  Tom  Cafferty, 
attorney  for  the  New  Jersey  Press 
Association,  in  commenting  on  the 
case. 

In  a  nutshell,  a  grand  jury  was  con¬ 
vened  to  investigate  alleged  attempts 
by  organized  crime  to  influence  the 
government  in  Union  City,  N.J.  The 
grand  jury  was  also  looking  into 
attempts  by  organized  crime  to  have 
the  police  chief  removed  from  office. 

During  the  investigation,  the  role  of 
Avila’s  newspaper  —  Avance  —  in 
connection  with  the  actions  of  orga¬ 
nized  crime  figures  was  questioned. 

The  grand  jury  wanted  to  question 
Avila’s  personal  relationship  with 
Jose  Miguel  Battle  Sr.,  a  reputed 
leader  of  Cuban  organized  crime,  and 
with  Eusebio  “Chi  Chi”  Rodriquez, 
whom  the  grand  jury  called  a  well- 
known  gambling  operator. 

Court-ordered  wiretaps  played 
before  the  grand  jury  indicated  that 
Avila  could  be  counted  on  to  help  the 
cause  of  Battle  through  editorials  and 
articles  in  his  newspaper. 

The  grand  jury  tried  to  subpoena 
Avila  to  testify. 

Avila  invoked  the  state  shield  law 
and  the  First  Amendment  and  tried, 
but  failed,  to  quash  the  subpoena.  He 
eventually  was  ordered  to  appear 
before  the  grand  jury. 

According  to  court  documents, 
Avila,  citing  the  shield  law, 
repeatedly  refused  to  answer 
questions  —  at  one  point  declining  to 
identify  his  own  voice  on  tapes  of 
court-authorized  wiretaps. 

Since  Avila  was  not  the  target  of  the 
investigation  and  was  charged  with  no 
wrongdoing,  the  grand  jury  ultimately 


relented. 

But  the  grand  jury  did  call  for  the 
state  legislature  to  review  the  shield 
law  to  see  if  it  should  be  modified. 

And  the  prosecutor  in  the  case 
raised  some  legitimate  concerns 
about  how  the  shield  law  protection 
was  used  and  how  potential  abuses 
can  occur  if  something  is  not  done. 

Avila  argued  that  he  is  a  journalist 
24  hours  a  day  and  the  shield  law 
protects  not  only  his  sources  when  he 
is  working  on  a  story,  but  also  all  of 
his  social  relationships. 

In  other  words,  because  he  is  a 
journalist,  he  cannot  be  questioned  by 
a  grand  jury  about  anything  he  does. 


In  this  case,  Avila  avoided  testify¬ 
ing  about  his  relationships  with 
alleged  organized  crime  figures. 

Concerning  alleged  organized 
crime  kingpin  Battle,  Avila  said  he 
was  a  “friend”  who  once  sold  adver¬ 
tising  for  his  newspaper.  But  legal 
documents  show  that  Avila  has  testi¬ 
fied  as  a  character  witness  for  Battle 
and  even  posted  cash  to  bail  him  out 
of  jail. 

“What  has  been  missed,”  said 
Hudson  County  prosecutor  Harold 
Ruvoldt  Jr.,  who  prosecuted  the  case, 
“is  what  is  and  what  is  not  protected 
under  the  shield  law.  Information 
gained  in  furtherance  of  social  rela¬ 
tionships  should  not  be  protected. 

“Avila  claims  almost  every  action 
to  be  in  his  role  as  a  newspaper 
publisher  ....  It  would  seem  face¬ 
tious  to  claim,  as  Avila  apparently 
does,  that  everything  he  knows  in  life 
is  information  he  gathered  as  a  news¬ 
paperman  because  he  is  always  on 
duty,”  Ruvoldt  said. 

He  then  cited  a  fictitious  example 
of  a  magazine  called  “Drug  Dealer 
Times.”  Suppose,  he  said,  that  an 
illegal  drug  operation  were  to  start  a 


phony  drug  magazine  and  run  it  out  of 
a  home  where  illegal  drugs  were  also 
being  processed.  Could  the  drug  deal¬ 
ers  then  claim  shield  law  protection  to 
prevent  the  place  from  being  raided? 

Or  could  a  bookie  operation  also 
run  a  gambling  news  magazine  and, 
when  arrested,  state  that  the  bookies 
frequenting  that  location  were 
“sources”  for  news  stories  in  the 
magazine. 

The  point  is  this:  if  a  journalist  has  a 
legitimate  source  for  a  news  story, 
has  no  other  way  of  getting  the  infor¬ 
mation  and  grants  that  source 
anonymity,  he  should  be  given  pro¬ 
tection  under  the  shield  law. 

But  if  a  journalist  is  openly  hanging 


out  with  known  organized  crime  fig¬ 
ures,  writing  stories  promoting  their 
causes,  paying  their  bail  to  get  them 
out  of  jail  and  is  heard  on  court- 
ordered  wiretaps  to  admit  working  to 
further  their  causes  through  newspa¬ 
per  articles  —  then  it  seems  that  this 
conduct  should  be  open  to  question¬ 
ing  and  not  be  granted  absolute  pro¬ 
tection  under  the  shield  law. 

The  New  Jersey  shield  law  allows 
newspeople  to  refuse  to  disclose  the 
“source,  author,  means,  agency  or 
person  from  or  through  whom  any 
information”  was  gained  or  handled 
and  any  “news  or  information 
obtained  in  the  course  of  pursuing  his 
professional  activities  whether  or  not 
it  is  disseminated.” 

In  the  Avila  case,  there  were  no 
confidential  sources  involved. 

Prosecutor  Ruvoldt  said  the  grand 
jury  wanted  to  know  about  informa- 
tion  apart  from  his  role  in 
newspapering  —  specifically  his  rela¬ 
tionship  with  organized  crime  figures 
that  were  attempting  to  overthrow  the 
police  department  and  influence  gov¬ 
ernment  officials. 

(Continued  on  page  35) 


“Avila  claims  almost  every  action  to  be  in  his  role 
as  a  newspaper  publisher ...  .It  would  seem 
facetious  to  claim,  as  Avila  apparantly  does,  that 
everything  he  knows  in  life  is  information  he 
gathered  as  a  newspaperman  because  he  is 
always  on  duty,”  Ruvoldt  said. 
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An  ad  in  E&P  is  to  a  newspaper 
as  polish  is  to  an  apple. 


Farfetched?  Maybe,  at  first  thought. 
But  think  further  .  .  . 


Polishing  an  apple  helps  it  to 
shine,  just  as  putting  an  ad  in 
E&P  helps  a  newspaper  to  shine. 
“Telling  it  like  it  is”  sells  a  good 
product,  like  polish  sells  an 
apple.  And  with  an  ad  in  E&P  a 
newspaper  reaches  its  audience 
freshly.  Each  and  every  week 
E&P  brings  those  interested  in 
newspapers  the  latest  news  of 
the  industry  .  .  .  giving  a  news¬ 
paper’s  ad  credibility  in  the  news 
world. 

Polish  “shows”  an  apple,  just  as 
an  ad  in  E&P  shows  a  newspa¬ 


per’s  true  colors  .  .  .  makes  it 
appreciated,  mouth  watering  . . . 
to  advertisers,  agency  and  P.R. 
executives,  newspaper  world 
people.  What  better  way?  E&P  is 
the  only  independent  weekly 
news  source  for  the  news  busi¬ 
ness,  and  “the  bible”  of  the 
industry! 

Advertising  in  E&P  is  cost-effi¬ 
cient,  too,  just  as  adding  polish  to 
apples  is.  In  the  last  two  years 
the  average  cost  of  an  individual 
sales  call  has  risen  by  16%.  In  the 
last  two  years  the  cost  of  adver¬ 


tising  in  E&P  has  risen  less 
than  12%.  An  ad  in  E&P  has  al¬ 
ways  been  a  powerful  sales  tool 
.  .  .  now  it  is  more  valuable 
than  ever! 

Whatever  your  newspaper’s  ad¬ 
vertising  purposes,  an  ad  in  E&P 
is  naturally  the  best  way  to  shine. 
Whether  your  newspaper’s  goal 
is  to  show  superior  graphics,  edi¬ 
torial  excellence,  advertising  or 
circulation  gains,  community  ser¬ 
vice;  whatever — your  ad  in  E&P 
is  polish  on  your  “apple!”  Tell  it 
all.  Tell  it  like  it  is.  Call  us  now! 


New  York 

(212)  675-4380 


Chicago 
(312)  645-0123 


Los  Angeles 
(213)  382-6346 


San  Francisco 
(415)  421-7950 


Toronto 
(416)  833^200 


U  Editor  &  Publisher 

S  11  West  19th  Street  •  New  York,  N  Y  10011 


Tknence  fbppa  outside  the  Juaiez  home  of  Gilberto  Ontiveros 

ITTAKESGUTS 
TO  nOHT  DRUG  SMUGGLING 

When  Terrence  Poppa  of  the  El  Paso  Herald-Post  paper  called  on  every  possible  official  and  govern- 
asked  to  be  included  in  a  project  on  drug  smug-  ment  agency  to  go  after  Ontiveros.  Juarez  news- 

gling,  he  knew  he  was  volunteering  for  a  story  that  papers  said  it  was  the  reporting  and  pressure 
was  both  tough  and  dangerous.  by  the  El  Paso  Herald-Post  that  led  to  Ontiveros’ 

Poppa  was  outraged  by  commonly  acknowl-  arrest  on  charges  involving  drugs  and  possession 

edged  corruption  and  crime  in  Mexico,  and  in  his  of  weapons. 

story  he  named  names.  His  coverage  hit  home,  Poppa’s  fearless  reporting  has  put  only  a  small 

angering  a  reputed  drug  czar  in  Juarez.  Gilberto  dent  in  the  Mexican  drug  war.  But  he  hasn’t  given 

Ontiveros  kidnapped  and  beat  a  free-lance  pho-  up,  and  neither  has  the  Herald-Post, 

tographer  who  was  shooting  a  follow-up  photo.  He  SCRIPPS  HOWARD 

also  threatened  Poppa’s  life.  NEWSPAPERS 

But  Poppa  and  his  editors  were  undeterred.  The  y\je  Make  A  Difference 


